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FEATURES 


356 DESERT BLOOM 

A hot- weather wedding calls for an airy, 
ethereal gown that you can walk, dance, 

^ and move in while keeping your cool. 

364 THE BIG REVEAL 

A visual tutorial on how to bare a little skin 
without overdoing the sexy. 

370 THE WELL-DRESSED CAKE 

We asked six dessert masters to create 
confections inspired by the spring fashion 
runways. Get ready for the most stylish 
sweets on the planet. ^ 

376 BELLA NOTTE 

One couple escaped to Italy for a 
quintessential Tuscan wedding, complete 
with vineyard views, an olive-leaf toss, and 
a wedding cake filled with mascarpone 
cream. Thai’s amorel By Lambeth Hochwald 

382 DINNER AT DOWNTON 

Even Lady Mary would swoon over this 
haute affair at Highclere Castle, the real- 
life location for our favorite TV drama. 

386 HOW TO LEAP INTO 
COMMITMENT 

You and your groom do it differently. Our 
relationship columnist explains how 
to reconcile your styles and get going on 
that happily- ever-after thing. , 

By Alison A. Armstrong A 




Weeks after her 
own Texas wedding, 
model Britt Maren 
stepped into breezy 
gowns for Brides. 
See more on page 356. 
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A TRUE PROMISE WILL NEVER BE BROKEN 

L^ee thi^n one percent of the world's diamonds can carry che Forev^rmafk inscription 
- a promise that each rs beaut-fui. rare and responsiWy sourced 
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MAGGIE SOTTERO 

IMPECCABLE STYLING, INCOMPARABLE FIT 



CONTENTS 



IN EVERY ISSUE 


STYLE 


208 


64 EDITOR’S LETTER 
76 BEHIND THE SCENES 
82 THE LIST 
88 ASK US ANYTHING 
100 BRIDES POLL 
106 WANT. NEED. LOVE. 

112 GET INSPIRED 

396 SHOPPING GUIDE, ETC. 

404 HOROSCOPE 
406 THE EDIT 

EIRST PERSON 

122 ANALYZE THIS 

One premarital-counseling vet shares the ins and outs of couples 
therapy. Plus: What you and your groom must discuss before saying 
“I do” — even if you aren't ready for the couch. By Nora Zelevansky 


145 COUPLED UP 

With colored stones, cool shapes, and artful details, these 
engagement and wedding rings coordinate beautifully without 
being matchy-matchy. 

146 DRESS LIKE A SUPERSTAR, SHINE LIKE A BRIDE! 
Want to look red-carpet ready on your big day? Take a cue from 
your favorite A-listers. 

150 DRESSES WE LOVE 

These glam picks are gorgeous proof that sparkle never goes 
out of style. 

162 GOWNS FOR YOUR GIRLS 

This season's bridesmaids' dresses are so chic (floral prints! high- 
low hems!) that it's a good bet your girls will actually wear 
them again. Plus, three new launches we can't stop talking about. 

182 SPLURGE VS. SAVE: STATEMENT SHOES 



The only thing as fun to shop for as your dress? Your heels. 

We have showstopping stunners to wow your crowd — in every 
look, for every budget. 


ON THE COVER 

Photograph by Noe DeWitt. Styling by Deborah Watson. Hair by Noah Hatton for Redken/Cutler at Judy Casey. Makeup by Paige Smitherman 
at Walter Schupfer Management for Nars Cosmetics. Embroidered lace illusion cap-sleeved sheath, $6,990, Monique Lhuillier. Rings, Eva Fehren; 
evafehren.com. To get the look, try this makeup by May bel line New York: Fit Me! Matte + Poreless Foundation in Natural Buff, Face Studio Master 
Hi-Light Bronzer in Light Bronze, Face Studio Master Glaze Glisten Blush Stick in Just-Pinched Pink, Eye Studio Brow Precise Shaping Pencil in Soft 
Brown, Great Lash Real Impact! Mascara in Very Black, and Color Sensational Color Elixir Iridescent Lip Color in Pearlescent Peach. 
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HEARTS ON FIRE’ 


THE WORLD'S MOST PERFECTLY CUT DIAMOND* 
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Synchronized 
‘■^swimmers 
performed at this 
■ whimsical Palm 
Springs wedding! 


BEAUTY 

199 2015 BEAUTY AWARDS 
We squeezed and swiped hundreds of 
produets to find the best bridal miraele 
workers for your skin, hair, faee, and body. 

216 ASK DREW 
Our eolumnist has the answers to all 
your questions, from eye-shadow trieks 
to zit-zapping seerets. 

DETAILS 

227 BETTER TOGETHER 
These ehina-and-fiatware pairs are so 
made for eaeh other, the dish just might 
run away with the spoon. 

230 PLAN LIKE A PRO: 

WEDDING PLANNER 
Colin Gowie (yes, Oprah's event designer) 
dishes out etiquette tips on the gifts, 
the toasts, the sweetheart table, and more. 

232 PICK YOUR PALETTE 

Spring I do's eall for a eolor seheme as fresh 
and bright as your bouquet. Pin these warm- 
weather ideas to your wedding board, stat! 

258 ULTIMATE GUIDE TO 
CATERING YOUR WEDDING 

There's a lot more to ehoosing a menu than 
“ehieken, fish, or steak?" Use our step- 
by-step primer to make every bite (and sip) 
at your party delieious. 


GETAWAY 

309 PERFECT PAIRS 

If you're dying for some eulture but your 
groom just wants to ehill, don't stress. 

These two-stop honeymoons are paeked 
with aetivities and down time. 

326 NEW ORLEANS THREE WAYS 

Whether you're hitting NOL A for your 
baehelorette party, your big day, or your 
honeymoon, we've got your itinerary eovered. 

REAL WEDDINGS 

388 PALM SPRINGS POSH 

This fun-loving Cali eouple's retro-glam 
desert soiree kieked off with a pre-vow 
pool party and served up synehronized 
swimmers during eoektails. 

392 ON THE TOWN 

Reeipe for the perfeet New York wedding: 
photos in Central Park, a eheekered eab to 
the Ameriean Museum of Natural History, 
and a party under the big blue whale. 

394 COASTAL CHIC 
Two event-planner brides show you 
how they pulled off an intimate New England 
wedding full of ereative ideas without 
overspending. We're obsessed with their 
matehinggold shoes! 


ALL THAT 
GLITTERS 

USE #BRIDESRINGS 

AND YOUR RING 
SELFIE COULD 
BE FEATURED 
ON THE ©BRIDES 
INSTAGRAM! 
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^^after you toss the bouquet, •• 
I suggest you have 
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new 

2015 bridal collection 
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Ready to commit... to colot? Leave the 
mani and pedt of your dreams to me. From 
proposal to honeymoon, I've got the perfect / 
shades for your happily ever after. > 
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America’s natl 
salon ejipert. 
f Since 1981. 


explori} indre- @ esslB.com 
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BRIDAL 

FASHION 

WEEK 

From April 18-20, 
flipthrough all 
of fall's best new 
wedding gowns 
the moment they 
hit the catwalk 
at bndes.com/ 
runway. 


FOLLOW@B RIDES 

Want to see your picture here? Use #BridesParty on Instagram photos 
from your bachelorette party or bridal shower and they might end 
up in our next issue! And check out ourfeed daily for big-day inspiration. 


SPRING WEDDING IDEAS! 


FROM IN-SEASON BOUQUETS TO WATERCOLOR 
STATIONERY, GET INSPIRED AT BRIDES.COM/SPRING. 
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CLOCKWISE FROM TOP LEFT: CARMEN AND INGO 
PHOTOGRAPHY; JOHN AQUINO; SCOTT CLARK PHOTO 




TACORI 



HAKI&C4>kFTCI> IN 



TaCORKCOM 



luarotifidial 


la£ard..tn-ld4i 


tofkkii 


liMnwedilni-^ 


R - Itwrlfr m^iiti, -f Hrirfi YntrnjilO: 


ALABAMA Biffnin^hani, BcIIj C:oui:Lin: TJ.C ^f6.'^J5..VH4 ARIZONA 
Sc-rjittsdalc, DL^ttnv% Bride 4Sf3.36S.!§S^t8 ARKANSAS Bnnt:k^“, Bndftl 
iic^[ «70,:^34.3^44 CALIFORNIA Viw SL.|]wh» 1, JIAI l^mLk|Ue 

4:^4,349.3WW O'jiiBA Mc^ss, \}im {\fivc Bridal Sdim ■^14.li4-ri.B7rH) <ilcndalc, 
Ujvdk Dridd SiSJ46.443T Pa^aderiA, Pjnaehe Bnd.TJ 626.5S5.fi2lkl S-aii Dk=^^ 
f tfn* P■ric^^‘ -T^ I ^.W^S.''^^2I'M Sipn- FruFtciso^ Bii-ljiKpallEnfi 41 1^2.22. ■" 
CANADA Afbcrio, ^ iiriilc 4^=i.1/ifiS.4fl4':| Bfampiuii, }4i.} 

Bfidai 9iJ5.45^;j.y3'?^) 'Il^ronii.?, ^ Ulq^ AJiin^i 4l(!J:^^^.y2Ai y^co^ver. 

BntL^b Citlwmbia, 'Rimn BidjF COLORADO Denwr, TEwr 

ailkcfiNn 721■|.4'^3.^4^ii^ FLORIDA Rarim, Biicji ll.:i.l:nr» Brtdi,sl 

56].447.f!341 CiiFjt fiabk'F, C!1 hc Fansjen/Frini-AN N(?vi;a .^Jn.44S. 575ft 
'^•inu*r P:irkfc 'llie C«jlt«:tPih 4(r.74i GEOROIA AEhni;l. Hridaly bjr Ljori 


^^.232JP((r (lAJNOlS Llaicaj^ti. Ik4b Bknca Bridal I'rjucuit 5I2 7ST.2377 
Ijkbe Ziineh, VblJd-^ Briibl and Boutique 847Ji8.7tf>3 Tcrni'e, 

HcH^ P^iineu WM C<aF.UTff dW^liAOV INDIANA Fr*rr \^'ui‘ne, Rw 
D^iV Inq Bfidal and t.;wn P^HjEki^e 2ftl).4®3,WKWl lni;liarurH>])is Mniit Ciabrid 
Cj3iR«ie 31 7.34^3353 IOWA Weit Des^ Schstfer’i Bridal 3t5.S3».0356 

LOnSIANA BstcifT Hridaf 223.92V1135 SVk-nns 

TiM rt &: C.!c3U.nrrv 5f4,5i23. ^027 MARYLAND Bi>roiJ'UC, T^A'c Ctniiui^ Bridal 
30L^Bi.56S5 MAS^iSACHLlSbTl'S Andover, tjriscinii^^ Hridd !l7S.4m3'JSft 
IkLtiionr, Alk^qrA Bndal ftl 7.4B^J449 Bost.Mi, LVlitc BridnJ Atelier 61 “.424. I^.'IU 
MICHIGAN ii-3TTntfi^tuim, Briijjil Cisutuir or Bbriiinghiijn 24$,^45.l\Sl'li> 
C.jr.uid Rapids, liianka HridaJ ftHj.255.y.lCH> Ni:>rrhvLlle, FlioabcTh^ Bridal 
Manor Sbclln- ‘iWp^ Arena Bridal mMX44i^2 MINNESOTA 




Roch4;bTtr. Mcyrad's MlSSiSSIinn jacksotu. The BridaJ l^Aih 

MISSOURI Cm, ITic Gijwn G.tJLclv Stt.341.«ll1 

>f:m£[‘.tintrp V^4'a|^- Bnd.ll e36.3^4.5S5S NEW HAMPSHIRE 

Fcjrt^vHUsjuEhp AI^Jc^’InK's DLiLi^^iiCt-f 6j)3.43t5454 NEW JERSEY MumMua, 
Ikiciac C^irdcfi C'T^'ikmn; 7J-Zcjrt^-Nl4 Red Ihnk, 

ML^itdNA ?32.743.t>25S NEW YORK Albany An^^bC^ hntbl 
Carle E^laoc, HridrJ ReHcctirirt!:. 53f>743”''SS Macihasse^, WiKying Saltkn 

Hfidal Rcftix-(if^fvs. 5i£k^yS.J>22 Vflfk 
Clcy, Kkinfeki 64i.63.^.43(m Susafl I^^Lrirjdi liritLil 5g3.44Z7sS7 

OHIO LkachHTnd, Mftr[nj"s BiiJ.iJ 2t6.4i;4.128S CjuluTrihiis, La Jcune Mariee 
BiKtur C^ullclcr^^?^ (>14.22li.2“C*i ^>.^ElJ^ibLls^. Bip Ri.}di- Bndal AtebEt 4.754,^1 


Sm kn^^viUii, Claun I'ashkjfii 44i.j.33S.&fi64 OKl-A!lOMA CJldalianu Dn- I.!' 
K^lh Hfidal PENNSYLVANIA C>*n4ii4nx3iLn. U IkfU 

6Ll.a2f^.63H3 Heesh^Vp 0*Ktri <jkuhjh.‘ 7t7.$33.3:Jl^ Piiti;.hut^4k, The l^fULI 
412.>43/jfi77 TEXAS Ak^Ein. SeJtci^lipHV mM 
I l(>iL5.Trin, Iviifr BddriJ Atdier 7 ] 1. 1 622 Kaft; \^bdslin^^^ tn‘ 

28L69e.8SffO Plaiioi, S<jrtlLiM Cdebtaricjiii 972.TSI.IG39 Mt^VIJen, Spusd Mia 
bixlai 9f^.ftSS3.¥T4i>San .^ntfuiiiN Julian tioJd bJiidol 210.S24J493 VEROINIA 
j^tanassas. Jtmcftc's briik'N Btjuthpjn 703^^949^18 W.\Sf!]NG’raN ScaiiLt, 
^larcclLi^ Ijk li^sutiquc 2lK>.2G4.(ljiKT WISCONSIN Mcijuan. Gi^ .sjf .Ylequ^m 
2G2.241.1E23 







COLLECTION 


Shop online for on unporgllelecl 
vintage photography coltaction, 
Cxqui^itoly printed ond framed. 

Co n d eNostStore.com/ Sri do s 

' Cartdi Archi™ 

Al{ Ri^il Sn-sorvcJsJ. 


Q 

WHAT IS THE 
BEST THING 
YOU EVER 
ATE AT A 
WEDDING? 



EDITOR IN CHIEF KcijaMmor 


Creative Director Jenifer Walter 

Executive Editor Lauren lannotti Managing Editor Molly Janik Gulati 
Site Director Lisa Gooder 


Eeatures & Travel Director Yolanda Grous 

Senior Editor Denise Penny Shepard 
Real Weddings Editor Jaimie Sehoen 
Associate Editor Amanda First 


*"My Francophile 
sister served a 
croquembouche, 
a tower of cream 
puffs bound 
by caramel. It 
was stunning and 
delicious." 


"I had the 
most amazing 
homemade 
mozzarella 
at a wedding 
outside of 
Florence. 

I think about it 
to this day." 


Eashion Director Rachel R. L eonard Beauty Director Myssa Hertzig 
Senior Eashion & Accessories Editor Shane Glark 
Associate Eashion & Beauty Editor Elizabeth Swanson 
Eashion Assistant Sophie Moore 

Style & Registry Director Jennifer Gondon 
Associate Wedding Style Editor Hannah Baker 

Art Director Alexandra Mooney 

Photo Director Nicole Hyatt — 

Senior Associate Photo Editor Nic Williams 

Associate Photo Editor Brenda Armendariz 

Copy Chief Sarah Strzelec 
Production Manager JohnMok 
Associate Managing Editor Erin Brownell 
Production Designer Gharlie Piazza 


"The shrimp-and- 
grits station at a 
Georgia wedding 
I attended. There 
was definitely 
cheese involved!" 

1 


“1 

"Mini baked 
potatoes loaded 
with bacon, sour 
cream, and chives. 

I chased the 
waiter around all 
night for more!" 


Web Editor 
Web Producer 
Social Media Editor Terri Pous 


Jennifer Gress 
Dobrina Zhekova 

Assistant Web Editor Lauren Frankfort 


Assistant to the Editor in Chief Gorinne Pierre-Louis 
Public Relations Director Samantha Kane 


PUBLISHED 

Chairman 
Chief Executive Officer 
President 

chief Einancial Officer 
ChiefMarketing Officer & President, Conde Hast Media Group 
Chief Administrative Officer 
Chief Digital Officer 

EVP, Human Resources JoAnuMurrciy 
SVP, Operations & Strategic Sourcing David Orlin 
SVP, Einancial Planning & Analysis Suzanne Reinhardt 

SVP, Digital Technology Nick Rockwell 
SVP, Technology Operations Malik Zegdi 
VP, Strategic Sourcing Tony Turner 
VP, Human Resources Nicole Zussman 
VP, Marketing Analytics Ghristopher Reynolds 


rCONDENAST 

S.LNewhouse,Jr. 

Charles H. Townsend 
Robert A. Sauerberg, Jr. 

David E. Geithner 
Edward J. Menicheschi 
Jill Bright 
FredSantarpia 

Managing Director, Real Estate Robert Bennis 
SVP, Corporate Controller David B. Ghemidlin 


SVP, Corporate Communications Patricia Rdckenwagner 

VP, Manufacturing Gena Kelly 

VP, Digital Product Development Ghris Jones 

VP, Corporate Communications JosephLihonati 


AnnaWintour 

ARTISTIC DIRECTOR 



Those submitting manuscripts, photographs, artwork, or other materials to Brides for consideration should not send originals unless 
specificallyrequestedtodosobyBn'des in writing. Unsolicitedmanuscripts, photographs, and other submittedmaterialsmustbe 
accompaniedby a self-addressed overnight delivery return envelope, postage prepaid. However, Brides is not responsible for unsolicited 
submissions. For subscriptions, address changes, or adjustments, call 800-456-6162 orwrite to Brides, P.O. Box 37646, Boone, IA50037-0646. 
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Your body changes 500+ times a day. 
Your deodorant should keep up. 



► 




I 

► 



Body changes can cause odor. So keep yp with whatevef 
the day throws your way with Secret CMnicaE Streogth’s 
Adapts&RespondsTechnologfy’ FEARLESSNESS, apply daily 


CLINICAi 

3T HEHCTH 






Adapts&Responds- 




IrwI&icde Solid 


Sims resporvfip 




SAY ‘I D 




TO MACY’S 




SIP 

& SCAN " 

Join us at Dur 
Sip & Scan'* Stints 
wh 0 r& we provide 
the two of you 
with mocktails, 
hors d'^oeuvres and 
«>tpert advtce on how 
to build the perfect 
registry. Learn more at 
macys.co mi's! pandscan 


DBEAM 

FUND™ 

With Dream Fund 
our eKclusive program 
that lets your family and 
friends contribute to 
the ultimate Gift Card^ 
you can take advantage 
of all that h/lacy^s has to 
off efj so yw get eKactly 
what you want! 


15 % 

COMPLETION 

DISCOUNT 

For sk months after 
your wedding date, get 
15% off everything 
you need to outfit your 
new love nest. Pick up 
what'i remapning on your 
registry or add new items 
to your list. 


With exclusive discounts 
on everything from 
shoes for the big day 
to dresses for the 
honeymoon getaway, 
Perks 6t Privileges 
makes it easier than ever 
to go overboard without 
going over budget. 


m 

i 


i 


1 


> -1 i 





ttie magic of 


com 


iisaavo 


f^or details* we a R« 9 f}tfy Advisor \n store or visrt macyirSom/r^gBtry. 'With Aflicy's Registry Complelion Pno-gFaffi, recsrve a 15% cflKOuntoo gifts remaining 
OTF yom AS wvll AS Any new Idmis ytsfu choose lo add (receive on furrHUKe, maiiiessej and lugs/ftodr covetift^s^ tor lad dAys efier >our evenCn which can be 

redeefitBi!l in Or OTiline at macpjCnm/'rEglsiry. Completton discount Is valid tor home pcToduct ^rchases dniy and may he used on regular price tterr^ Exceptions 
apply, Compleliora diHount is not valid on Everyday Values (EDV), Tempur-f^k or on Specials, Super Quy^r nr during lO'^feolf sales in hirnitjrer mattresses and rugs. This olfer 
isfiotHAnsferrable And cartnot be rombtoec with any saving pasi/cfrupDn offers. Mo ^^jslmenn can be made on prior purehases or lelurnod and repurchaud merchandise. 
For more details^ visit rriacy&.com/regi&trycompleiion. 



oA/:r;r>is;s/V7 


OpuInniTf! h in I hr d< hiils willi thi&^f|5on's rirh hroraclrs^ crj silal 
l>irrtdh:h^, rtm) ilctiortlc lace /i|>jilSs|iji5fi.(Uc^<3ii (iiii':ii^C't:rirlii(aSr 
f.'ijilitjrt ^trcriitri hpp llir hi iilr vvil li Alylr. -mil gras^. 

isuokA turn i;tni(w tofinip uitiUPhiKi-'Hrn.cpuk. 

i].\u. S77 . 5^3 1^7^301^' jsrT o 3 .F;(;n A^sr^nv£ni>iNi;s.criM 


Oleg Cassini' 


WEDDIHG DRESS COLLECTION AT DAVID'S BRIDAL 



1 : 



MATTHEW CHRISTOPHER 



M*tthe-w Chri|ip^hieiT'S!»<Pxr<3ap L Hfw Ytfrk» ]^Y 31*1-93^-68^^0 

FVcIla Gcnjmrn Birmirnhiimr AU 305-995 "3'f4+ * Amk: Co5a Mom, CA 7 i 4 "S+H- 570'0 - Bddali OIrtidalc. GA 

Btuflh BridalOoulurci Tuslin, CA ' Liltic W^ite Drea&F OcEiwr, CO 3D^-Sl4^B97!i{ 'J Olmo Brldnl Gallery^ Com! Gsbl'Bt. 

I'L 305 “ 44.^-3593 ^ Bi^ida 3 $ By Lark: AHanti, OAi 404-353-8767 - Wel^-l'cJt'ri BHdaL tnA ikxedci! Aarar*. JL 630^896^7166 - Dimilrji'i 
Brldnl Cci‘n‘iurt;i TL 3f3" 787^ 0930 ' Vqlle^* Brfdal A BouCtc^vlcs XjiIc ZtFrith^ JL 847-43^'7603 • Lfl'CFra*^ CutftwTet KafitaiClly. 

913-631-3010 - Atlegria Brtdali BalmAniH MA 617^483-1449 * Fraufuca^ Bridjdi PaltiEBOPc, MD 410-883-5050 - Lflvc G^ueuk 
B rldali Pqtuniac. MD 30l-6t0-5^®3 * ^th B^kUi Coututr^ Way^ata. MN" 953.-349-8000 ■» CalUe CcjutPiTPi Mirlkoroj* Nf 733-617-1414 
Deliver Loftr YofI, ^fY ^ Mn-rk lEi^am AccBcr;: New YoTk, NY 311-3:19-677® •■ Malinn*! Brtdial: Beachmod, OH 

3^6-464- 138 8 - BrMaS ^ OH 513-821-6613 « Sridal IfVfigirkrting. PkCfMhurghL PA 4ls-343-'8677 « Tfti^ lVReldikk||r 

Shopper Wayne, PA 610^39^^13^9 ■; Stardnit Cclcbrationar Dallas. TX 97^'76j-i6i9 * HoiulQn BEidal Gallery: Kouslnn, TK 7l$^^36-94^^ 


To find a store nearest you and experience ihe entire CDltccLiDn, visit us at mattKewchristopher.corn 



www.eveofmilady 


IfJ! ■‘‘'<'^■1 
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CAUmmSIA BEVtRLV HiLLS 
nache Bridat 310-&SO'922l / COSTA 
MESA Bridal 714-$40-7SQ0 

PASADENA PanachriS Brdal 626^ 
505-^200 / SAN DIEGO Here Csmei 
Tlie Bride 619-600-9201 / CON- 
CORD Bridal 925-684^ 

6444 / COr.UKAnO LAKEWOOD 
D^AfwIlla 303-990-1400 C: Ilf JHIil A 
ATLAISTTA Bridals By tod 404-252- 
8767 / ILLINOIS CHICAGO Eva's 
Eridil 773 7774311 / MASSACHl^ 
SE'iniS BELMONT Allegria Bridal 
61 7-469^1 449 / MICHIG S H E LBY 

TOWNSHIP Piera's BrSdal 5B6-S66- 
7800 / NEW JERSEY KENILWORTH 
Hollyvv^od Bridal 908-272-1104 / 
TF.?tAS MCALLEN Spos3 Mia Brid- 
al 956^54740 / PIANO Stardust 
Celebrations 972-781 -1619 / NEW 
VCJRK CARLE PLACE Bridal fieflec- 
tHSrW St 6-742-77 BB / MASSAPEQUA 
Bridal P^-eflections S16-79S’77SB / 
NEW YORK City Bridal Rella[;Ci<3f^ 
212-764-3040 / OHICJ STRONGS- 
VILLE Catsn's Fashes 440’23B- 
6664 / JAPAN TOKYO Hateuko 
Efkdo shoji 001 -os-asas-BBZi 


DESIGN YOUR OWN 
ONE-OF-A-KIND RING 
TODAY. IN STORE OR 
ONLINE AT JCRCOM 


Diamond Vault 

□ eSIGHED 0Y YOU 


1 

Pick your stone. 


2 

Pick your setting. 

’•-3 ' 

Fall in love al[ over again. 




PUBLISHER, CHIEF REVENUE OFFICER Michelle Myers 

Associate Publisher, Sales Heddy Sams Pierson 
Assoeiate Publisher, Marketing Katie MeKenna 


Q 

WHAT IS THE 
BEST THING 
YOU EVER 
ATE AT A 
WEDDING? 


ADVERTISING 


National Advertising Manager Abigail Breene 

Exeeutive Beauty Direetors Jaekie Keber, Sarah Menninger 
Aeeount Direetor Lauren Himelstein 
Luxury Direetor Annemarie DesLauriers 
Aeeount Manager Margot Becker 
Senior Business Direetor Karen Manville 
Assoeiate Finanee Direetor Nilsa Serrata 
Exeeutive Assistant to the Publisher Marisa Politi 

"Late-night 
bites are always 
my favorite. 

Sliders and fries 
hit the spot 
after dancing up 
a storm!" 


Digital Advertising Manager Andrea Matron 
Senior Digital Sales Planner Ariel Felix 

Digital Sales Planner Joseph Lonek 
Advertising Assistant Brianna Sebasto 

Sales Assistants Manuela Bongiorno, Jamie Golob, 
Kim Jernick, Christine Leinbach 


"Pumpkin ravioli 
served with a 
sage and brown- 
butter sauce. It 
went perfectly with 
my friend's rustic 
fall wedding." 


BRIDES ADVERTISING OFFICES 

New Yorfc; 1 World Trade Center, New York, NY 10007 — 2i2-286-286o;fax9i7-937-2i35 
Midwest: Laura Adrian, Midwest Director — 312-649-3555; fax 312-649-5946 
West Coast: Kayte Ben edict, Account Manager — 323-965-3742; fax 323-965-4979 
Italy I Milan: EnricaManelli, European Manager — 011-39-0265584232 
Southeast/Florida/Caribbean:M2LttCooper,ZMedi2Llnc . — 305-532-5566; fax 305-532-5523 
Southwest: Carol Contestabile, Lewis Stafford — 972-960-2889; fax 972-960-2886 


West Coast, Mexieo /Hawaii: Hutch Looney, Hutch Looney 8c Associates — 
818-990-9000; fax 818-501-9787 

Regional, Classified & Direet Response Sales Manager: Natalie Corrales — 323-965-7175; fax 323-784-2985 


MARKETING & CREATIVE SERVICES 

Exeeutive Direetor, Creative Serviees Marianne Civiletto 
Creative Direetor J ill Sabato 
Direetor, Integrated Merehandising Priya Junnarkar 
Assoeiate Direetor, Integrated Merehandising Kerri-Ann Ogrudek 
Assoeiate Direetor, Marketing Christina Fortney 

Senior Manager, Events & Promotions Kim Berry 

Speeial Projeets Manager Nicole Crapanzano Todd 
Manager, Digital Development Natalie Greenfield 

Integrated Marketing Coordinator Briana Berg 

Junior Designer Samara Grossman 


— *"The mini 
lobster roll I 
grabbed on 
the way out of 
a reception! 
Warm, buttery, 
and on the go!" 


CONDE NAST MEDIA GROUP 


:l .ri !i; - : L. r. i s. . , - i 1 1^ 

: oLft-i : : 'J L: 1 : pur' ■ =' 
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Modern Bride 


SVP, Corporate Sales Strategy JoshStinchcomb 
SVP, Digital Sales, CN & ChiefRevenue OJfieer, CNE Lisa Valentino 
VP, Insights 8i Brand Strategy Daniella Wells 
VP, Marketing Solutions Padraig Connolly 
VP, Finanee JudySafir 

CONDE NAST CONSUMER MARKETING 

Exeeutive VP Monica Ray 
VP, Consumer Marketing GaryFoodim 
VP, Planning & Operations Matthew Hoffmeyer 
VP, Consumer Marketing Promotion Gina Simmons 
VP, Consumer Marketing JohnKulhawik 


-^"1 went to a 
wedding with a 
phenomenal 
raw bar during 
cocktail hour. 
There is nothing 
more glamorous 
than fresh 
seafood paired 
with a glass 
of champagne." 


CONDE NAST ENTERTAINMENT 

President DawnOstroff 

EVP, Chief Operating Offieer Sahar Elhabashi EVP, Motion Pietures Jeremy Steckler 
EVP, Programming and Content Strategy, 

Digital Channels Michael Klein EVP, Alternative TV Joe LaBracio 
SVP, Business Development & Strategy Whitney Howard VP, Digital Video Operations Larry Baach 
VP, Teehnology Marvin Li VP, Revenue Operations Jason Baird 
VP, Marketing Mei Lee VP, Produetion Jed Weintrob 
VP, Seripted TV Gina Marcheschi VP, Branded Content & Sales Marketing AnissB. E. Frey 
VP, Head of Business Ajf airs Natalie Margulies 


a" 
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only it 


JCPenney 


Modern Bride 
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A'LVim VA LENTA 


DES<GMEO BV JESSICA WILLIAMS 

ALVINAVALENTAXOM 
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ALWMA '/fttENTA .g«.VlW.VALtNTA ALVINA VALENTA “^^NA vAi^NIA 
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\ FOR BEHINDTHi SCENES FOOTAGE FROM OUR SPRING IS CAMRAIGN, PLEASE ViSif OUR VOUfUBE RAGE 
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AH4Z0NA Scottad^ 4^.«je,?2W;CAL(FORt<HA A«9n Amid y||iMS:i%^'id 

Bn(la^ B^8.24a.46Q7 OriiogB AAs .7U.744:1K:5 Gecrfiim SQu$@i# 

COLCRA1X3 Cten^ Fdtta B^Siiha . SB 28S::r637' CONNECTICUT Onni^ A Ooltitl^* . 

/FLOniDATai'p-n Ma^ftonsOWSb#^ B1EI.3.S1:4^^ 404^fj67.74iti4 lUISt^V 

■ Chc^ flote aanea &i'ofaf Coafurgi Dmjihsij fintte/ Oftics©o 3l2:,78/.Dfe2iJ Ocidiiccik IfemdC Bella 

eianca Bri^l CGUhJm r;3C.e2:' 4027 INIHANA Irdlsnopcto ;ii^br^<3i^:CctLr?4,if9 Br^ ZUMBSo^} tOWA 
.SicAailter!; ' 5t5 28S.0356 LOUISIANABatcn ^utio Bn^^d^ueC/dittOR AoLige 22£^.92&11SE No^' Tbml sfJd CouA^ 
S(M,&23./Ci27 MICHIQAN Orairi Bopiiif; Blgnlv 'Brkfa 61d'2;^.al00 MIN^^TA TV' ^ NE8RASKA 

LiriDutr' tVtylah Lang Bridal •iCi2.g33.35lO NEW JiQldEV VVy^of Sofmmr^ Spai^ fw Somecm Spiae^ i31.d91.72tO NEW 
VORKNfiw Vtci^ Kletnfeld 646.633 A^TNflvi'Vbrtt Aroftw 640.C38B26S STcche^^^ Susan OBbanti -MS .7557 OHIO.- 

OaaC'wtJwJ Mattna^ Bfidai 216,4641266 DulSin A^y BtitfaT 6'-t f4g-72B3 Stongaviite Cataft f jpj j wd ' 440.fea.efe4-,, 

FOSMSYLVANIA Bfktel assuming ' AV?.3A&.^A',' 7 TENNESSEE r-lar4vv<ilG AntHeTs TEXAS Qmunf 

^ Rations 072 781.1819 Kdty By Detilyld. 2^.696.6160 VIRGINIA Alftaandim 7q^7n;8|' 
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Naeem Khan with a 
model at his Fall 2015 
bridal presentation 
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My (new) 

favorite 

mascara 


A few months ago, I found myself at a dinner party in New York's West Village 
seated between one of my favorite designers, Naeem Khan, and one of 
the most fearless kings of the wedding and events world, Colin Cowie. We 
were toasting Naeem's second bridal presentation, a true highlight of New York's 
Fall 2015 Bridal Fashion Week. (For more from the latest collections, just keep on flip- 
ping; this is the Dress Issue after all!) At some point, the conversation turned to 
wedding do's and don'ts, and what I And irresistibly refreshing about Colin is that he 
consistently offers a strong point of view. As you plan your wedding, you'll hear 
that all the old rules have been tossed out the window and that the only rule now is 
that there are no rules. Not so, says Colin, and I'd have to agree. There are some that 
should be followed except in the rarest of situations (like if you're having a surprise 
wedding!). For example, nowhere should it be written that the couple prefers cash 
to gifts (even if it's true), and while you can send an e -save -the- date, a paper invite 
is still a must. We hear from so many brides who want to know the rules so they 
can then decide which to happily break. To help us with that, I called on Colin, who 
lays down the law in “Plan Like a Pro." 

And while you're gracefully navigating wedding etiquette, get ready to look 
your spectacular best for your big day. First stop: our “2015 Beauty Awards." Looking 
for a lipstick that'll last after kissing countless relatives, a foundation that looks 
flawless in photos, or a deodorant that holds up through the after-party? Brides editors 
tested hundreds of products with your white-carpet moment speciflcally in mind. 

I personally tried 16 mascaras, some that pleasantly surprised me and some that after 
eight hours left a black smudge under my eyes, as if I'd been throwing back tequila 
in a Miami nightclub till dawn. All that experimenting helped me And my new go- 
to, Trish McEvoy's High Volume Mascara. (It makes such a dramatic difference — 
and I have puny lashes!) Prepping for your wedding is the best reason to play with 
new products, so splurge a little and have fun flnding your wedding must-haves. 

Our beauty awards will get you started! 





LIVE WEDDING 


On Valentine's Day, we launched this 
year's Brides Live Wedding contest 
(brideslivewedding.com). One couple 
will win a five-star wedding at the 
Sandals Whitehouse in Jamaica. You 
can vote for your favorite couple, help 
plan their dream day, and watch the 
wedding come to life on Brides.com! 


BRIDES.COM 


FROM TOP: DAVID A. LAND; COURTESY OF THE DESIGNER; 
SVEND LINDBAEK; JEFFREY WESTBROOK; OUR LABOR OF LOVE 




the wedding registry at JCPenney 



find everything you need to fit your happily ever after 

0 

Re9t^ in s£orc or on the -go 
wvrth me JCPenney 
Registry apis, and y^e your- 
smartohofic os a scann0r. 


i [zr 


Your guests savfe 2Qte' ^itti 
an announcement card when 
ttfcoy make purchases 

erf S-SO Or mdre in stord-. 


Your guests san shop at more 
than lOOO stores nationwide 
and Can shop anytime, 
anywhere at fcpjccm 


Didn't get everything you 
regissered for^ Save 10^' " on arry 
reindning p^gi^try items for gp to 
^ months afte^ you say J 


KiccrHcnAid Cuisinart 


PSTOK 


Calphaloif^ PFAL1ZGI?AFF epiturkilis 
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JCPenney 
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Melis.^^Sweet 


SEE THE ENTIRE COLLECTION AT DAVIOSBRJDAL.COM 









JIM HJELM 


BY HAYLEY PAIGE 
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L'amour 

CRISSCUT® 




CD 


CHRISTOPHER DESIGNS 
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CRISSCUT 

+ SEW V£iRJ£* 





For All Auihorizfid Jeweler iii Your Area L’alh J.SflO.955.0970 or www Jamourcris^ui.coiH 
L" AmoiJT Cfi.sscjl* a 4 iFiidcirtairk uf Chri^tti'pln'r Dtsii^nS. 


US and IfiwrnaufiJirtl Peicnt 
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TRULY 

ZAC POSEN 


SEE THE ENTIRE COLLECTION AT DAVIDSBRIOAL.COM 






A MODEL 

BRIDE 

OUR NEWLYWED COVER STAR, 
BRITT MAREN, LOOKS BACK 
AT HER AND CHEF DEREK ORRELL'S 
OCTOBER WEDDING 


"I love a huge, 
loose bouquet. 
Mine was 
filled with white 
and cream 
roses, calla lilies, 
hydrangeas, 
and orchids." 


"I wanted a gown that was 
easy to dance in, and this 
Monique Lhuillier c/e/zVerec/." 




WM 'St? { 


"We held our garden wedding in Horseshoe Bay, one hour 
from Austin, Texas. I'm a native Texan, and I fell so in love with 
the area that Derek and I bought a house nearby!" 
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HYDE PARK PHOTOGRAPHY 
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RyjCTis fRudis 


f With Nounsiting Pomegranate 
I and Fibra-Cylane 


33% more tiair mass that 
you can see and feel* 




niTWTMmni I > i rRR 


‘vs. regular shampoo and condiluner 


garble rusa.com 
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IFFORD 


AVAIU^BLE AT THESE FINE RETAILERS 


CA ■ 

IPAHACHEqRIDAt ^ 

CA ■ R4$ADErvA 

PAMACHE moAL ‘ 

CO LPM13VALE 
M Act UAFttE BRIOAL - 
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BRIC^AL BQUT«UE * 1 ^ 
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BILL 

L E V K O F F 

www*bi lllevkoff.com 






THE LIST 

YOUR WEDDING TO-DO'S-AND WHEN TO DO THEM 
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12 months before 

• Write up the guest list. 

• Figure out who's paying 
for what. 

• Set the wedding budget. 

• Hire a planner if you're 
using one. 

• Book the ceremony site 
and reception venue. 


10 months before 

• Choose your officiant. 

• Go dress shopping. 

• Set up in-person meet- 
ings with potential vendors. 

• Select the bridal party. 

• Hire the stationer if 
you're going custom. 


8 months 

• Hire the caterer, florist, 
band/DJ, ceremony musi- 
cians, and photographer 
and reserve rentals. 

• Order your wedding 
dress if it's custom. 

• Block hotel rooms 
for out-of-town guests. 

• Register. 


6 months before 

• Order bridesmaids' 
dresses. 

• Bookthe honeymoon. 

• Shop for wedding bands. 

• Order invitations. 

• Send save-the-dates. 

• Meet with vendors 
to talk details. 

• Choose the getaway car. 

• Secure wedding-day 
transportation for guests 
if you're providing it. 


4 months before 

• Order your cake. 

• Hire the calligrapher. 

• Plan the rehearsal dinner. 

• Choose the groom's and 
groomsmen's attire. 


2 months before 

• Have your hair-and- 
makeup trial. 

• Buy your wedding dress 
if it's off-the-rack. 

• Write vows if you plan to 
personalize them. 

• Finalize the ceremony 
with the officiant. 

• Mail invitations. 


6 weeks before 

• Confirm delivery of 
bridesmaids' dresses. 

• Apply for a marriage 
license. 

• Print the programs, 
menus, et cetera. 


2 weeks before 

• Have your final dress 
fitting (!). 

• Submit a shot list 
to the photographer. 

• Send playlists to 
the DJ or band. 

• Pick up your marriage 
license. 

• Update the registry. 

• Review RSVPs and 
contact stragglers. 


I week before 

• Provide a final head count 
to the site and caterer. 

• Finalize the seating chart. 

• Give last-minute 
requests to vendors. 


48 hours before 

• Pick up your dress. 

• Write checks due 
the day of. 

• Put vendor tips in 
envelopes, and askthe 
maid of honor or best 
man to distribute them. 

Day before 

• Reconfirm pickup times. 

• Do last-minute primping 
(manicure, pedicure). 

• Rehearse the ceremony 
and go to dinner. 

• Give gifts to the bridal 
party and parents. 

Day of 

• Give rings to the best 
man and maid of honor. 

• Beautify. 

• Get married. Enjoy! 


>»-GETAN INTERACTIVE TO-DO LIST 
CUSTOMIZED FORYOUR WEDDING 
DATE AT BRIDES.COM/CHECKLIST. 


BRYCE COVEY 
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Have a 
question.' 
Contact us at 
askusanything 
©brides 


Can we ask 
guests not to 
post pictures 
from our ceremony 
on social media? 


It's totally OK to ban 
photos at your ceremony, 
says SoCal planner 
Brooke Keegan. Just have 
the program attendant 
or usher remind guests not 
to use their phones as 
they're seated, or request 
that they stay Insta-free 
with a sign at the entrance 
of your ceremony location. 

We’re having 
a destination 
wedding. Is 
registering for gifts 
asking too mudi? 

"If your guests are hopping 
on a plane to see you get 
married, their presence 
is gift enough," says New 
York City-based celebrity 
planner Marcy Blum. But 
just because you're not 
expecting anything doesn't 
mean you can't register; 
some friends and family 
members will still wantto buy 
you a gift. If anyone asks 
where they should shop, tell 
them, but don't shout it out 
on your wedding Web site. 
That way, other guests won't 
feel obligated to shell out. 

My fiance’s 
fraternity brothers 
want to follow 
our first dance with 
a choreographed 
rendition of 
“Whoomp! (There 
It Is).” It’s bound 
to be crass and 
horrible, but I don’t 
want to be a buzz 
kill. Should I 
let them go for it? 

Dm, no. 


ou/r& 


My coworkers assume that they are invited to my wedding. 

How do I politely let them know they're not? And for those who 
are invited, do I have to invite their spouses? 

Don't stress about explaining too much, say Seattle planners 
Nick and Aleah Valley of Valley & Co. If your coworkers 
are no more than occasional happy-hour mates, they don't 
need an apology. Tell them you chose to keep the wedding 
to family and close friends-feel free to blame the budget- 
and avoid discussing wedding plans at work. (Gently ask 
coworkers who made the cut to keep quiet too.) If you've 
invited only a few colleagues, plus-ones might make them 
feel more comfortable. It's courteous but not required. 
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EVENTS 

PROMOTIONS 

SWEEPS 


ALL ACCESS 



WATCH G.Ri;S TOUCHING NEW VIDEO FOR THEIR 
SONG “LIGHTHOUSE” ON GRLMUSIC.COM 
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grig lv0sanhour.org 
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All About the 
Perfect Dress 

WE ASKED 120 BRIDES 
ABOUT SEARCHING FOR 
(AND FINDING!) "THE ONE" 


43 % 

STARTED 
DRESS 
SHOPPING 
LESS THAN 


THE MOST 
POPULAR 
SHADE FOR 

GOWNS: 




MONTHS 
BEFORE THE 
BIG DAY. 

(BUT IF YOU WANT 
TO AVOID RUSH 
FEES, START 10 

MONTHS OUT.) 


39 

WHITE 


WHO WAS IN 
YOUR 
SHOPPING 

ENTOURAGE? 


58 % 33 % 9 % 19 % 

My mom MyMOH My guy No one! 


FOUND 
THEIR 
DREAM 
GOWN AT 
THE FIRST 
STORE THEY 
VISITED. 




OTHER 

COLOR 


HOW DID YOU 
KNOW YOU'D FOUND 
YOUR DRESS? 


"I couldn^t 
stop looking 
at myself in 
the mirror and 
smiling." 





"It didn't make me feel like 


I needed to lose 10 pounds." 




"I actually tried it on 
three times before 
I was sure!" 




HOW MANY 
DRESSES DID YOU 
TRY ON? 


just one 

15 % 

two to five 

37 % 

six to ten 

32 % 

more 
than ten! 

16 % 
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REVEAL LAYERS OF WSFpR THE 


Our UNIQUE F ANWIWO BR tfeH w’aW 

' bristles reach 

to reveal layers of lashes. Outer bristles unfold. 
For a truly sensational full fan effect. 




WHAT WE'RE OBSESSED WITH RIGHT NOW 


GREAT LACE 
‘Remember how 
ehie Amal Clooney 
looked at her pre- 
and post-wedding 
events? Make the 
whole weekend 
eount, starting 
with this stunner — 
perfeet for the 
rehearsal dinner.” 

-SHANE CLARK, SENIOR 
FASHION & ACCESSORIES EDITOR 

Brocade and mesh dress, 

$1,395, Jonathan Simkhai; 
lntermlxonllne.com. 


« Ur., 


m 




WRAP STAR 


"Fashionistas love Dannijo's 
eclectic jewelry, and now 
the label has expanded to 
footwear. This heel's metallic 
touches and something- 
blue satin lining are especially 
wed ding -worthy." 

-SOPHIE MOORE, 

FASHION ASSISTANT 
Peep-toe heels, $345, Dannijo 
Shoes; shopbop.com. , 


"This sparkly headband is actually 
attached to a long foam tube, 
which helps you fake a pro-quality 
updo in minutes. Just place it 
on your head, tuck your hair 
around the tube, and go! Such a 
fun look for your bridal shower." 
-ALYSSA HERTZIG, 

BEAUTY DIRECTOR 
Hollywood Roll hairband, $9.99, 
Sound; scunci.com. 
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"Pfeei'sely shaped brpws give 
you a polished, sleek look." 


HARIBfm ht^DROfl 
GLOBAL W^OW EXPtBT 




PRECISION. 

THE NEW BROW 
PERFECTION. 

NEW 

BROWp'^cii^ 

SHAPING PENCIL^ 
GROOMING BRUSH 




THKHOW 

Sharpenabl» pencil with iratural wasr for 
the fin&$L hair>Nke strokesL Triangle 
grooming brush to blend and soften for o 
natural finish. 


THE WOW 

Brows are ahaped and filled with Impeocable 

precision. 


4 nanurail shades 
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TIP Save the 
giltfor small 
eye-catching 
accents so 
it elevates 
but doesn't 
overwhelm 
the decor. 


Pearl tassel 
earrings, $240, 
Miriam Haskell; 
miriamhaskell.com, 


THE ROYAL 
TREATMENT 


CHANNEL VERSAILLES AND GO 
GRAND WITH A GILDED 
CELEBRATION FIT FOR A PRINCESS 


Marie-Antoinette 
rose-framboise 
cake, $435, Ladur 
laduree.com. 


TIP Turn a 
framed photo 
into a table 
number with 
some translu- 
cent paper and 
luxe lettering. 

Calligraphy, 
from $2, 
Papersoul; 
papersoul.co. 
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>i FOR MORE INSPIRED IDEAS FOR YOUR WEDDING, 
GOTO BRIDES.COM/PLANNING. 





Guerlain 
Meteorites H 
Perles de " 
Blush, $53. / 


Laser-cut leather 
sandals, $1,200, 
Charlotte Olym- 
pia; charlotte 
olympia.com. 


Birdcage, 
$158, Seletti; 
2modern.com. 


Marie 
■o/nette 
cand/e 
’ 5 , Ore 
^^don; 
s-com. 


"Antoinette" 
invitations, 
from $845 for 
100, Oblation 
Papers & 

Press; oblation 
papers.com. 


f Guerlain 
Meteorites 



BELLA 

BRIDESMAIDS 



Love. Family. Friends. Fun! 


Be inspired. Experience a Belle Bridesfneids. shcwrcom 
for the largest selection of bridesmaids dresses, 
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SEE THE ENTIRE COLLECTION AT DAVIDSBRIOAL.COM 
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FIRST PERSON 


Analyze This 

WHAT IS PREMARITAL COUNSELING ALL ABOUT, AND SHOULD YOU AND YOUR 
GROOM GIVE IT A TRY? NORA ZELEVANSKY HAS THE ANSWERS. 



Shortly before my wedding, I stumbled upon an unusual sight: 

My fiance, Andrew, was sitting on our couch. But instead of watching 
a Yankee game or a golf tournament, he was reading Men Are 
from Mars, Women Are from a self-help book recommended 

by Rabbi John Rosove, our officiant. Wed decided to have a 
Jewish wedding and a week earlier had met with the rabbi at 
Temple Israel of Hollywood to discuss the nature of our relationship. 
Apparently, Andrew was taking the homework seriously. 

The average American engagement lasts 14.5 months, and couples spend most of it 
focused on planning the most special, personal, kick-ass party celebrating their decision 
to spend their lives together. What gets less attention is what happens afterward, when 
that life begins. In the lead-up to the big day, friends and family ask about flowers and the 
dress but never about how you envision your future together or whether you have a savings 
plan. Occasionally, one may throw out a perfunctory “Are you excited to be married?” 

But they're looking for an exuberant “Yes!” so they can go back to hearing about the raw bar. 

Still, those hard questions need solid answers ^e/ore you walk the aisle, and that's where 
premarital counseling comes in. “The main purpose is for the bride and groom to say things 


122 APRIL/MAY 2015 


{continued onpage 126) 


ADAM KATZSINDING-BLAUBLUT EDITION/TRUNK ARCHIVE 




DEMETRIOS SALONS 


AKJZONA 

SCOTTSDALE +80 42 3 &JW9 
<:AIJF0RNIA - - 

myiNEW > 3 

SAN 

FLORIDA 

ALTAMONTE SPRINGS 407-S69-S177 

TAMPASli-iBS-Cl-^^S 

oeoiMiiA 

ATLANTA 404-^’322j3 

ILLINOIS 

CHICAGO 5J45 

SCHAUMRURC /C HICAGO JMT MS-qOJ^ 

INDIANA 

(NLliANAPOLIS 

MICHIGAN 

TROY 1+8-a] 6-4170 
TROY/DETROIT i4S-6^7-0620 
MINNESOTA 
MINN£.\TOi3,S ^12-37^. 2162 
MJS^SOURI 

RICHMOND HEIGHTS/ ST. IjOUlS 2U 7Zi-7iO^ 

NEW JERSEY 

CHERRY HILL gS6-661“4J50 

EDISON 732 603 7fi7£ 

PARAMUS 201-291 3370 
WAYNE 973-812-6130 
NEW MEXICO 
AL&UaU£Rq.UE S0S'34i-«k^ 

NEW YORK 

LAKE GRO^T 631-724-7 1 74 
MANH ASSET 6 1 6-aW 039 1 
AtANHAl J AN 212-494-3330 
OHIO 

CLEVELAND/ LYNDHtTRST 2l6^297<iOOJ 
TEXAS 

F RI5CO/D ALL AS 469-362-0(KN 

VIRGINIA 

MCLHAN 703-901-4330 



FIRST PERSON 


aloud that they hadn't before and 
to unearth any areas of concern,” 
explains Rosove, who spends two 
to three hourlong sessions with 
engaged couples. “There's no perfect 
relationship. You need to address 
troublesome issues because they 
don't go away.'' 

This may sound like work, and the 
process isn't always comfortable. 

(It wasn't for us, especially when the 
rabbi's questions about our finances 
were met with nervous giggling. Ah, 
creative freelance types.) But it can 
provide critical tools for the future. 
“It's not meant to be a burden,'' says 
Reverend David Monteleone of 
Saint Joseph Roman Catholic Church 
in Mendham, New Jersey, whose 
Pre-Cana program — the Catholic 
church's premarital counseling — 
includes a long questionnaire given to 
the bride and groom separately, then 
graded and flagged for follow-up, 
and a sit-down session with a married 
couple, priest, or deacon, individu- 
ally and as a couple. “It should enrich 
your life and help you enter mar- 
riage without false expectations.'' 

For me, what was most illuminat- 
ing about the process was the way 
Andrew threw himself into it; I saw 
how committed he'd be to keeping 
our marriage strong. 

A similar thing happened to my 
friend Devon Whitney, who was 
starry-eyed over her fiance, Stefan, 
when they began two intensive days 
of counseling with the Episcopal 
priest at Stefan's childhood church. 
“The priest encouraged us to get 
real about how we'd share money and 
domestic roles or handle a crisis,'' 
she says. “I don't know if there's any 
way to anticipate the hurdles you'll 
face, but it's useful to have some- 
one knock you out of the fog and 
ensure that your love can withstand 
hard and unexpected problems.'' 

If your offlciant doesn't require 
counseling (your Universal Life 
Church-ordained sister may not 
be making demands), you can 
book a few sessions with a couples 
counselor or coach or just take 
an hour once a week to bounce these 
subj ects around with your fiance. 


1 / Your vision for the future “People tend to assume they're 

on the same page without checking in,'' explains L.A.-based therapist Ali Goldstein. 
“Do you want to live in an apartment or a house? In the city or the suburbs? If the 
relationship becomes strained, what steps do you agree to take?'' Unless you ask these 
questions now, you may be in for surprises later. 

2 / Your fighting style How you argue is just as important as what 
you argue about. “Problems arise when a couple is mismatched in fighting style,'' 
explains Anita A. Chlipala, a Chicago -based marriage and family therapist. To get in 
sync, Goldstein suggests that you each ask yourselves. How do I deal with a change 

or crisis? Whafs my communication style? You may react to stress differently (e.g., one 
of you clams up and plays video games while the other rants and eats French fries). 

But if you examine your habits, then ask yourself. Would I rather be right or be loved? and 
Is my reaction helpful? when disagreements arise, you'll be able to make headway 
instead of spinning your wheels. 

3 / How you deal with money It's not romantic, but it's a fact: 

You can't survive on love; you need money. But how much, and how will it be coming 
in? Are you a saver or spender? What's your long-term financial goal? These are things 
you must talk about. Rosove recommends that couples talk to a financial counselor 
before the wedding “to help set up long- and short-term goals,'' he says. 

4 / What family means to you By now, you've likely discussed 

whether you want kids. But the questions don't end there, says Reverend Julie 
Hoplamazian of Grace Episcopal Church in Brooklyn. “You bring your past with 
you to the table,'' she says. “For example, if one person comes from a small nuclear 
family and the other from a large one, the couple might argue about the Tight way' 
to celebrate Christmas without realizing it's because their experiences were different.'' 
Each of you will probably default to how your family did things. Find compromises. 

5 / What you believe in This isn't about whether you think Tupac 

is alive or Beyonce carried her own baby; this is about spirituality. Maybe religion 
is cultural for you, maybe faith gives meaning to your life, or maybe you And 
organized worship of any kind intolerable. Talk about it. Anne Bohner of Villanova, 
Pennsylvania, attended Pre-Cana sessions with her husband, and they were eye- 
opening. “We had different religions; it helped to discuss our expectations. Did we 
hope deep down that the other would convert? How would the kids be raised? 

Would we attend one church or both? Pre-Cana put it all on the table,'' she says. 

6 / Your sex life This is among the most awkward subjects to discuss — and 
the most important. “Talk about what your romantic expectations are,'' recommends 
Goldstein. “Are they fair? Are they realistic?'' The key is being open and honest. “I ask 
couples, do they view their sexual relationship as a reflection of trust and faith?'' says 
Rosove. “Do they share secrets?'' That's a crucial part of intimacy. 

7 / Why you love each other Once you've answered the tough 

questions, it's time for the lovefest. Rosove, as part of the counseling process, 
gave us an exercise: “I have couples write what they love about the other person and 
why they want to get married,'' he says. “Then, at the ceremony, I repeat parts of 
what they said. It's a statement of who they are — personal and cosmic at the same 
time.'' Whether you're from Mars or Venus or Kalamazoo, doing the work up front 
doesn't mean marriage will always be easy, but it will give you more time after the 
wedding to enjoy what you've created together, through love and hard work. G] 


Nora Zelevansky is the author of the novel Semi- Charmed Life and has written for 
Vanity Fair, Elle, and T magazine. She lives in Brooklyn with her husband, Andrew, her 
one-year-old daughter, Estella, and a big-boned eat named Waldo. 
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RACHEL LEONARD 


Off the Rack to Off the Runway. 


Change for the better. 

Switch and you could save with GEICO. 
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Channel your inner princess with a romantic wedding gown from 
Alfred Angelo’s Disney Fairy Tale Weddings Bridal Collection. 
Inspired by Disney’s iconic princesses^ these enchanting gowns arc perfect 
for the bride who i$ seeking timeless style and elegance. 


r FATRY TALE 

WEDDINGS 

alfred angelo 


■■ ENTER FOR A CHANCE TO WIN 

a wedding gown from Alfred Angelo or a magical Disney World honeymoon from Disney Weddings. 


GO TO ALFREDANGELO.COM/FAlttY rAL£SWE|-|»S 
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CiAtfred Argelcj 


LocaJkDnr Mdgk: Kingdom Park. Woinpefiey Wofl.d. Plan your faiiy t-aFe al Ol^neyWeddlngrcom 
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' Think of it as your 

"l-SWEAR-l-LEFT-IT- 

ON-THE-BEACH-TOWEL" 

policy. 


THERE'S JEWELRY INSURANCE FOR THAT. 

Perfect Chide* Jewelry insurance by Jewelers MutuaL prcitectIrTgjeviwliy for over 100 years. 
CallBS6-884-2424 or visit PerfectarcfelnsurarKe coiTVertdes 

by Jewelers Mutual 
Insurance Company 




DOUG ROSA, STYLING 
BY MIAKO KATOH 



THE DRESS. THE ACCESSORIES. EVERYTHING YOU NEB 


COUPLED 
UP A 


These ring duos are 

modern, gorgeous, 

and full of surprises — 
just like the lueky girl 
who gets to wear them 


1 Rose-cut-diamond engagement ring 
in 1 8-karat gold, price upon request, 
and matching band, $2,575, Me & 

Ro; meandrojewelry.com. 2 Princess- 
cut-diamond engagement ring with 
diamond pave in platinum, from 
$4,350, and diamond band in white 
gold, $2,000, De Beers; debeers.com. 

3 Diamond-solitaire engagement ring 
in platinum and diamond band in 
18-karat white gold, prices upon request, 
Cartier; cartier.com. 4 Emerald-cut- 
diamond engagement ring with blue 
sapphires in platinum, $8,650, and 
matching band, $3,450, Kwiat; kwiat.com. 
5 Radiant-cut-yellow-sapphire engage- 
ment ring in diamonds and 18-karat gold, 
$7,250, Irina Ferry, and diamond band 
in 1 8-karat gold, $1,860, Beverley K; 
sohogem.com. 6 Cushion-cut-diamond 
engagement ring in platinum and 
diamond band, prices upon request, 
David Yurman; davidyurman.com. 
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DRESS 
LIKE A 
SUPERSTAR 

SHINE LIKE A r 


DOUBLE 

SLITS 


OFF THE 
SHOULDER 


Crocheted bodice with 
Swarovski crystals and 
silk-crepe skirt, price 
upon request, Inbal 
Dror; Mark Ingram Bridal 
Atelier, 212-319-6778. 


Lace and silk organza, 
$4,490, Legends Romona 
Keveza; legendsromona 
keveza.com. 


Mother-of-pearl paillettes, 
$6,500 (for dress and capelet), 
Jesus Peiro; jesuspeiro.com. 


FLORAL LACE 


\ Lace overlay, $3,950, Liancarlo; 
A liancarlo.com. 


» TO SEE MORE WEDDING-WORTHY RED-CARPET 
LOOKS, VISIT BRIDES.COM/CELEBRITY. 
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CARMEN 
EJOGO in 
VIVIENNE 
WESTWOOD 


KENDALL 
JENNER 
in FAUSTO 
PUGLISI 


JULIANNE 

HOUGH 

mNAEEM 

KHAN 


ANGELINA 
JOLIEm 
RALPH & 
RUSSO 
COUTURE 
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Sophia Tolli 

— 


Arkansas 

Bay 

Jessicfl's Bridal ard FofTnai 
070 7S 1-5334 

CalLlornia 
Sanla Rosa 
Starlel Bridal 
7CI7-&44-0331 

llllrois 

Aijroria 

HCrtise of Bidas 
030-631-5200 

Cl^ica9Ci 
House of Brides 
312-175-0500 

Gkrn Eilyn 
Hc»U9a of 
630^629-4040 

Ofland PaFfi: 

Hov^ of Brides 
706^966-5200 

Sctiaumburg 
House of Brides 
e47-e6S^3700 

Indiana 
Soulh Bend 
Greta's Bndaf ancf 
Fornnalwaar 
574^234^5777 

Louisiana 
Baton Rouge 
Bridal Bouii<|u^ 
225-926-1135 

Metairie 
Bustles 8i Bows 
Bridal Boulk^e 
604-7a0-7i}00 


M&fWxiro 
Castle Couture 
732 - 617-1414 

Wew Yflfk 
Babylon 

Village Bridal ^ Boutiquo 
631-587-2800 

Nm Yor4< 

RK Bridal 
212 - 947-1165 

Teiras 
Houston 
Parvani Vida 
251^495-9292 

McAllen 
Brule's Gallary 
&S^$00.54 i 5 

McKinney 
LeAnn'5 Bridal 
214-542-5044 

San Anlonio 
[>eb4'5 Gridat 
210-923-6388 


CANADA 

Ontario 

Ottawa 

[>ofninique Levesque 
613-32t^1136 

Moose Co^k 
Saign AHianoe 
Bridal Boutique 
613r530£334 

SophiaTolli.com 


Maryland 

OiutherstMjrg 

I Do I Do Wedding Gowns 
240 - 243-0050 

MinnesolB 
SL Paul 

Tho Wedding Shoppe 
651-299-1144 

New Joreay 
Lawience'uille 
The Parfeci Dress 
609 - 892-0012 








STYLE 


MODERN GLAM 



Slip on this 
geometric 
sequined shift 
and ride into 
the sunset-no 
accessories 
needed! 

Beaded and sequined 
tulle gown, $2,495, 
Theia; thedresstheory 
.com. Veil, Tia Mazza; 
tiamazza.com. 
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Vera Wang is the bridal eMsert. Zal&s it thediarr^ond exoert. 

A p^rf^E m3^'ria5e. It starts with the ring. 


It has to he 


Vi:i<AW4N( 


J 



exchffihH^ir fit ZALES 

" THR Di K*aa>ia ftiintf* 



mvvvasatelgarjpetd|a,com 310.833 J768 and the finest children’s stores 



l¥\i 


ELLIS&RJDALS.CuM 




STYLE 


GROWN-UP 

GLITTER 

Soft shimmer 
over a sleek nude 
sheath is how 
to do deco now. 

Hand-embroidered 
silk-organza dress, 
$6,750, Alon Livne 
White; Mark Ingram 
Atelier, 212-319-6778. 
Earrings, bracelet, 
and ring. Tiffany & 
Co.; tiffany.com. 

HAIR Michael Long/ 
Forward Artists 
using Leonor Greyl 
MAKEUP Sage Maitri/ 
the Wall Group/ 

Make Up for Ever 
MANICURE 
April Forennan/ 
the Wall Group 
SET DESIGN 
Bette Adanns/Mary 
Howard Studio 
PRODUCTION 
Peter McClafferty 







BALLROOM 

BLITZ 


Crystal beading 
and majortulle 
bring the drama. 


Beaded bodice with 
tulle skirt, $6,160, 
Bad g ley Mischka; 
Kleinfeld Bridal, 
646-633-4300. 


Earrings, Tiffany & 
Co.; tiffany.com. 


V 
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HEAD TO BRIDES.COM/DRESSES FOR MORE GORGEOUS NEW GOWNS. 


MtU^J HAAky JLJ^y»f©2015 Mary Kay Inc. 



discover what you t£?VE. 


SKIN CARE I COLOR | FRAGRANCE | BODY CARE 

Discover what you love with a company that believes in empowering women to be themselves. 
Connect with us and your own Independent Beauty Consultant at marykay.com. 





diacover what you IfiTVE. 


SKIN CARE I COLOR | FRAGRANCE | BODY CARE 

Discover what you love with a company that believes in empowering women to be themselves. 
Connect with us and your own Independent Beauty Consultant at marykay.com. 
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BARI JAY 


1 | 






i 


barijayxom 







STYLE 



FIRST LOOK 


CHECK OUT THE PRETTIEST BRIDESMAIDS' TRENDS OE 2015 


PAIR IT WITH... 


THE PRINT 


From left: Silk, $448, 
Cynthia Rowley; 
cynthiarowley.com. 
Stretch crepe 
and faille, $1,295, 
Theia; saks.com. 
Chiffon (available in 
five colors), $310, 
Amsale; amsale 
.com. Chiffon, $230, 
Donna Morgan; 
donna-morgan 
.com. Chiffon, $169, 
David's Bridal; 
davidsbridal.com. 


AWHITE BOUQUET 

Keep the look 
subtle and chic 
with understated 
flowers. Bouquet, 
$300, Amy Merrick; 
a mym errick.com. 


THE SLEEVE 


OFF THE SHOULDER Soft, fern 


inine gowns are great for the boho bride's party 



From left: Charmeuse, $320, Jenny Yoo; jennyyoo.com. Chiffon (available in 27 colors), $230, Jim Hjelm Occasions; 
jlmcouture.com. Chiffon (available in 15 colors), $190, Nouvelle Amsale; amsale.com. Chiffon, $295, Erin by Erin Fetherston; 
nordstrom.com. Viscose (available in six colors), $328, Reformation; thereformation.com. 



DANGLY EARRINGS 

Bare shoulders are 
perfect for state- 
ment drops. Quartz 
and 18-karat-gold 
earrings, $850, 
Dean Flarris; stone 
andstrand.com. 
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DRESSES AND EARRINGS: COURTESY OF THE DESIGNERS; FLOWERS: CARLTON M. DAVIS 





From, start to finish, your dedicated Minted design 
associate will hand-tailor your design until it's perfect. 


minted. 

A DESIGN MARKETPLACE 


Your style, 
our perfection 



EW Real foil-pressed invitations. 



15% OFF wedding orde^rs 

CODE: BRSDESMAG EXPr bBVmS 


FREE guest address printing, now 
designed to matcL your tnvitalion. 


WWW.MSNTED.COM 


STYLE 


THE HEMLINE 


HIGH-LOW 


Your petite and tall besties will look stunning in this flowy style 



PAIR IT WITH... 


BERRY 


From left: Chiffon 
(available in 20 
colors), $285, 
Joanna August; 
joannaaugust.com. 
Chiffon (available 
in 20 colors), $175, 
After Six; dessy 
.com. Chiffon (avail- 
able in 76 colors), 
$225, Wtoo; wtoo 
.com. Lace (avail- 
able in 14 colors), 
$298, Watters; 
watters.com. Gazar 
(available in nine 
colors), $270, Lela 
Rose; dessy.com. 


PAIR IT WITH... 


The season's hottest shade is also universally flatterin 


sally tlai 


A BOLD CLUTCH 

Tone-on-tone 
accents are so 
sophisticated. 
$1,395, Charlotte 
Olympia; charlotte 
olympia.com. 


From left: Silk, $798, Monique Lhuillier; moniquelhuillier.com. Polyester chiffon (available in 53 colors), $220, B2 by Jasmine; 
jasminebridal.com. Silk blend with beaded neckline, $1,295, Marchesa Notte; neimanmarcus.com. Chiffon (available in 10 
colors), $330, Badgley Mischka; badgleymischka.com. Organza (available in nine colors), from $180, Bari Jay; barijay.com. 


THE COLOR 


LEG MAKEUP 

Mix it with a few 
drops of body 
lotion to ensure 
even-toned, air- 
brushed-looking 
gams. MAC Studio 
Face and Body 
I Foundation, $27. 
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DRESSES AND CLUTCH: COURTESY OF 
THE DESIGNERS; BLOB: DAN DRURY 






Your style from 
start to finish. 


minted. 

A DESIGN MARKETPLACE 



guest name printing 

^ on plac^ and escort cards. 






AVIAF5Y a IJJIC WEDDING DECOR 
lietgEwd dtid stytvd by Wanted warmuBsty 
fnember. Kelli Hall Fmm AJpha retta, Geocgia 


15% OFF wedding orders 

CODE: eRIDESMAG EXP: S/3I/2D1B 


WWW,MINTEDXOM 












Shoes for the aspiring bride 


BENJAMIN ADAMS 

London 


benjaminadamslondon.com 



a 

ASABLANCA* 









LANC4BRI 


DAL.COM 


STYLE 



GO 

CLASSIC 

RALPH 

Love that all- 
American vibe? 
Check out the 
new Lauren Ralph 
Lauren bridal 
collection, which 
nails the look for 
every member of 
the wedding party, 
from the guys to 
the kids to you. For 
your 'maids, think 
simple cocktail 
frocks for afternoon 
vows and floor- 
length gowns for 
black-tie affairs- 
all super chic and, 
of course, totally 
timeless. $15-$340; 
ralphlauren.com. 


STEAL EVA MENDES’S STYLE 

With eight silhouettes in 12 hues, actress turned fashion 
collaborator Mendes's new bridesmaids' line with New 
York and Company has something for all your BFFs. Girly 
girls will love the lace minis, boho-chic types will dig the 
airy Empire waist in flowing chiffon, and they'll all appreci- 
ate the fact that they don't have to skip their morning latte 
fora year to afford them. $79-$119; nyandcompany.com. 




HAVE THEM ROLL UP 
IN A CONVERTIBLE 

One way to take the guesswork 
out of dressing your 'maids? 

White House Black Market's 
streamlined collection, which 
offers just two jersey A-line brides- 
maids' gowns-one long, one 
short-designed to flatter every 
figure. Here's the bonus: Since 
the straps are convertible, your 
crew can each rock the look 
they like best-short sleeved, 
sleeveless, or halter. Everybody 
wins! $130-$160; whbm.com. 
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» FOR MORE STYLISH BRIDESMAIDS' DRESSES, GO TO BRIDES.COM/MAIDS. 


ALL PHOTOS: COURTESY OF THE DESIGNERS 
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kate spade 
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Elisabetta Polignano 


Made in f I ajy 

4 I t 3 ||o b e I ^ □ p- 0 Ij i ^ □ n 4 ^ C O m 


J 




666 Th«: 


0321 Vicr VcfibttfSQj 17 2S047^ [I®} irifo^eSisob-enopSS^&no.tom 

The Sompl-e^apm NY ^ W. 17lh SPf=eeir #2& Newark, NV lOOH eontocf^thejomi 


s^aQin 

Far s^Qriss ^e-a^e vi&lr'auf webshfl^ww^^.eliMibiB+fopg'li'gfipna^eDni 


tocf^the jomp le room n y. com 










ADVL BT I SEWENT 






CONDE NAST 

COLLECTION 


Shop ontEne for om unparoHeled vin^ogo 
photography collection. Exquisitely printed 
and fra mad r 

Co ndeNastCo lie ction.com 


Images ■£' Cond* Nasr Ar-cti^e= AIS Righis t^eserved 
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DAVID TUTERA 


FOR MON CHERt 


Arkansas 

Jessioi'ft Srictai 
and 

&7(3'7ei-3334 

BrinMey 

Low's Brld^ & Fonnal 
070-734-32^1 

California, 

Fair Oaks 
ErKhanted Bridal 
Shoppe 

Cotaracio 
Co^cjrodo s^n{i£ 
Bridal iit^anao 
719-590-5911 

illmdfS 

Aurora 

Hntse of Bridea 
030-631 -5M0 

Champaign 
Elke Bridal 
217-363-3050 

Chicago 

oi Bridw 
312-475-0500 

Glm Ellyo 
Hou&a of Bridea 
630-629-4040 

□dand Park 
HauEe of Grides 

?&a-W6-52OT 

Schaumburg 
Houaa of Bndas 
047.^2-0700 

Indian^ 

^ufh B«»nd 
Greitd'j Bridal 
and F^jrmalwtKW 
574-234 5777 

Iowa 

Urbandale 
Bridal Elegance 
015-27^1374 

Kansas 
C^efiand Parft 
ida^ Bridal ^ 
O13-$4^$000 


tduhsiana 
Baton ftoKige 
Bridal Boulkme 
£26-025-1 V35 

Metairie 
BuStlea 0 BdwS 
Bridal S«ulH|ue 
S04-7SO-7090 

Maesajctiuaetts 
Fall Ri^r 

Alexandra"^ BeutiqiJB 
S0«-670-*770 

Michigan 
Lanaing 
FanlASliC FlrKfS 
617-7M-1200 

Wyandotte 

Bella Coma's Gridy 

734-232-4000 

Minnesola 
SL Paul 

The Wedding Stipppe 
601 -298-1144 

Mew Jersay 
Lawnencewllle 
The Pflrfnct Oifrw 
609-S32-0D12 

Merlbora 
Gaatlie Couture 
732-617-1414 

Maw York 
Babyldn 
Village Bridal 
£ BquilqMe 
631-037-2800 

Utharri 

Tlie ^ficiy Oalery 
by YvCrtiie 

SI 8-762-9333 

Hew HorHord 
PtHaJameE WeddH^ 
315-790-5110 

Haw York 
RK Bridal 
212-947-1 VS0 

Orchard Park 
M-A- Carr 
716-667-250^ 


Ohio 

IU>ndon 

Br^dai ^ FomaF 
on Main 
740.945-1^0 

Pennssrfwanra 

Munysville 

Tba Exquisita Bride 

724-327-4337 

Nazarath 
BfidaJa by Sandra 
010^759-0156 

Tffxas 

□aiiss 

LuIli' 4 Bridol Boutique 
214-971-0610 

Del Fl» 

Bddal Galleda 
B30-774-1274 

Hauston 
Paivani Vkla 
201 -493^9292 

McAJIen 
Bdde's Gallefy 
950.006-0415 

McKinney 
LeAnn^s BMal 
El 4-042-0844 

San Antonio 
DeU'e BHdol 
210-923-6388 

CANADA 

Alberta 

Calgaiy 

Novla Miia Bridal 
end Evmleig Wear 
40^.3944940 

0 

Quflbcc ^ 0 
SL‘ Un- Lnurontidce 
Bouliqua MaridlacI 
4504139*3571 


davidtuteraformonchefi.com 

* 




STYLE 


SPLURGE VS. SAVE 


STATEMENT SHOES 


FIND A GREAT PAIR OF SHIMMERING STILETTOS- 
NO MATTER WHAT YOUR BUDGET 
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YASU + JUNKO, STYLING BY SONIA RENTSCH 





Certified by the International Gemobgial In&titute 
(IGll and GemEx as having excellent polish, symmetry 
and cut to produce biilJiant spartcle and shine. 

^ arvgagemenfrrngsTin ISk while goks. 

A. I ‘A Oi. S.w.^ S21 ,600. * 699374, D. 1 L6 ct t.w.f S6200. ★ 2033328- 

B. 2 CL I.W.5 i1 9,000. * 5790A6. E. ! ct. i.w^ $9500. ★ 1 670382. 

C. Ii4 ct. t.wJ $12,200 *579057. F. 2 ct tw} $27,000. * 1503376. 


rh© mogic of 




com 


WEDDING & GIFT REGISTBY 


► tAII c^rat wcighis (tt i-wj are apprtwimate; variance may be .05 caraL Photo may be enlarged Or etihatTced m ^dw detail. 

Fine jcwdry at select stores; bg on lo maqys.cDrri for locatkins. Advertised mefcharKtae may not be carried at ycpjf bcafl Mary's and selection may vary by storo. 5030GS&. 


STYLE 



SAVE 

Silver leather 
sandals, 
$245, Badgley 
Mischka; 
zappos.com. 


SPLURGE 

Gold leather 
sandals, $595, 
Chelsea 
Paris; chelsea 
paris.com. 





SAVE 

Satin heels 
with jewel 
embellish- 
ments, $135, 
Truly Zac 
Posen; davids 
bridal.com. 


SPLURGE 

Silk-satin heels 
with crystal and 
bead embellish- 
ments, $550, 
Freya Rose; freya 
rose.com. 



SPLURGE 

Pearl- 
embroidered 
mesh boo- 
ties, $1,395, 
Oscar de la 
Renta; Oscar 
de la Renta 
boutiques. 


SAVE 

Crystal- 
embellished 
mesh booties, 
$148, White 
by Vera 
Wang; davids 
bridal.com. 



SPLURGE 

Crystal- 
embellished 
suede sandals, 
$1,625, 
Aquazzura 
X Olivia 
Palermo; 


aquazzura.com. 


SAVE 

Crystal- 
embellished 
satin sandals, 
$195, Nina; 
ninashoes.com. 
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YASU + JUNKO, STYLING BY SONIA RENTSCH 



DRESSES FOR THE WEDDING 
AND BEYOND. ALL UNDER $200 

SHOP GATHEPANDGOWN.COH 




GATH E R 
& GOWN 


#0REAKW1THTRADITION 






EXriLL Jil VK LV t OK IN BHLDN POLLY miE^h 


CEREMONYl' 

BY JOANNA AUGUST 


JOAN NAAUGUST.COM 
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One good proposal deserves another! 
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built to last, something hot, like a set of pots, and something new that’s 
brewed just for you. Make the kitchen of your dreams a reality with Cuisinart, 
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something hot... 
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OLAYREGENERIST 
UV DEFENSE 
REGENERATING 
LOTION SPF 50: 

"IT MOISTURIZES 
WITHOUT 
BEING OVER- 
POWERING. 

YOU WON'T 
EVEN FEEL 
IT ON YOUR 
SKIN." 


DAY CREAM 
Olay Regenerist 
UV Defense 
Regenerating 
Lotion SPF 50, 
$25 

This light-as-air, pep- 
tide-and -anti oxidant- 
packed hydrator sinks in 
immediately with zero 
chalkiness, which is why 
we did a double take 
when we sawthe ultra- 
high SPFonthe label. 

"It moisturizes without 
being overpowering. 
You won't even feel 
it on your skin," says 
our tester. "And there's 
not a hint ofthatyucky 
sunscreen smell." 

NIGHT CREAM 
Nia24Skin 

Strengthening 

Complex, $93 

In a category 
packed with 
enriching nutri- 
ents, this tube stood 
out. The ceramides 
soften, while niacin 
strengthens skin's bar- 
rier and goes to town on 
fine lines. Our tester 
was immediately hooked. 
"Ever since I started 
using it, my skin has felt 
moisturized, not greasy, 
and looks so much more 
even," she says. "I'm 
convinced that it cleared 
up some pimples on 
my forehead too." 


REDNESS REDUCER 
:|l La Roche-Posay 
Rosaliac Local- 
ized Redness Skin 
Perfecting 
Moisturizer, $38 
"I'm usually self- 
conscious aboutthe 
redness on my cheeks, 
butthis really neutral- 
ized it," says our tester 
of this lotion, which 
combines Xanthine 
(to calm flushing) and 
a green tint (to help 
conceal ruddiness). 

"It also didn't irritate 
my skin at all-even 
though pretty much 
everything does!- 
and made a nice layer 
under my foundation." 

ACNE FIGHTER 

l-Ht Neutrogena 
Ijif On-the-Spot 
^ Acne Treatment, 
$5.99 

If you have a recurring 
dream about waking up 
with a pimple on your 
big day (it's not just us, 
right?), keep this classic 
benzoyl-peroxide 
treatment on hand. It's 
just the thing to swiftly 
battle last-minute 
pre-wedding breakouts. 
Says our tester, "I put 
it on before bed when 
I could feel a big zit 
coming on, and it was 
barely visible by the 
time I woke up." Sold. 

FACE MASK 

SK-II Facial 
Treatment 
Mask, $95 
for six 

Models, celebrities, and 
makeup artists are all 
obsessed with this 
mask. And for good 
reason: It gives you a 
noticeably brighter 
complexion in just one 


10-minute session, 
making itthe perfect 
wedding-day pregame. 
Says our tester, "My skin 
felt baby soft after using 
it and had an almost 
J.Lo level of radiance." 

' I I ANTIAGER 
JJ SkinMedica 
TNS Essential 
Serum, $270 

> t Lines, wrinkles, 
dark spots? Bring 'em 
on! And no need to 
pile on treatment after 
treatment: This potent 
blend of proteins, pep- 
tides, and antioxidants 
is a total overachiever, 
tackling virtually any- 
thing your complexion 
wants to dish out. "It 
makes my skin so glowy, 
and I love that I need 
only a tiny dab to cover 
my entire face and 
neck," says our tester. 

GADGET 
Clarisonic Mia 
2 Sonic Facial 
Cleansing 
Brush, $149 
We haven't 
met a derm yet 
who doesn't swear 
by thisthing, and after 
giving it a whirl, our 
tester agreed: "The 
oscillating bristles are 
powerful but not too 
abrasive for my sensitive 
skin," she says. "It feels 
like a deep cleaning 
for my pores-in the best 
way possible." 

CLEANSING 
WIPES 
Yes to 
Cucumbers 
Facial 
Wipes, 
$5.99 
After a long night of 
dancing (or working on 
that seating chart!), 
these are a tired girl's 
best friend. "They're 
quick, they're easy, and 
they're the only 


wipes that didn't leave 
me with raccoon eyes," 
says our tester, who 
also loves the fresh, 
nonperfumey scent. 

^ BRIGHTENING 

treatment 
Gamier 
Skin Renew 
Dark Spot 
Treatment 
Mask, $17 for six 
This 10-minute miracle 
has vitamin C to reduce 
dark spots, glycerin 
to hydrate, and one 
completely devoted 
new fan: "It makes 
my skin so dewy and 
radiant," says our grate- 
ful tester. "I don't have 
to give it back, do I?" 

0 MAKEUP 
REMOVER 

Maybelline 
New York 
, Expert Eyes 
100% Oil-Free 
Eye Makeup 
Remover, $4.65 
We love a good smoky 
eye, but the full-on 
production to remove 
them? Not so much. 

This formula whisks 
away shadow, liner, and 
mascara without the 
rubbing, tugging, or 
greasy residue typically 
involved. Says one 
editor, "I wear indus- 
trial-strength water- 
proof mascara, and this 
is the only thing that 
took it all off without 
leaving me oily." 

(continued onpage 204) 






AVERAGE AMOUNT 
BRIDES SPEND ON 
BEAUTY DURING 
THEIR ENGAGEMENT 
(WOW!) 
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NEW TRESemm^ 


the efforttessLy {un)dQne look. 
Shampoo and condition your hair with 
OUT weightless siSicone-ffee ^Gfmu[a for 
flowihg body and structured texture, 
Ther gel creaM^e with our styling Foam, 
Jnfused wiU> sea kelp exlracl, 
to help create salon -quality, 
natural looking waves. 


These Hollywood waves 
aren't as high-maIntenance as 


Gel yoyr (wiJdWie Iwk el ge^Aubejionh/ljsesemifte 


TRESemme. 


PROFESSIOHAL ATVDUR Rt«SEFmF>S. 


CUfiiieverZOIS 




ADVERTISEMEMT 





you heard' 


Dove's new Dry Spray Antiperspirant has everyone talking, 
including cousins Elana and Christina. 


B eaces havii^g grown up icgether. 
Elana, 27, a marke:^rig raanager. 
and Ctlristlna, 26. a t 00 Qher, are 
lifelong friends. They got CrlQS^r wheji 
both worn to coltego in YotH City 

ELANA; In cofJsge. we'd always try 
fashion and t>esiLfty iJieacte. We st ill lel-/ 
on aach other to bonast advilDa and in(o. 

CHRISTINA: ' iQve that you told mo 
about Dov^e Dry Spray As a teacher 
in Wie classroom, I run around all the 
time. Dove Dr^' Spray has no dry time, 
and It smells greai. 

ELANA; One ibing k love aboul it is 
the scent, It'S so fresh. And you f-sel 
clean,, sinooth and dry from oaytime 
to nighttime. 

CHRi3'nMA; Tm rci^ily glad yoti shared 
\i With rne. Now tel me borrow- d ial njp. 




See what everyone’s talking about. 


Try new Dove Dry Spray and 
tell us about it at Dove.com/niryDry 








“ Feels dry. 

Feels moisturizing. 
It’s amazing.” 

-Holly 


New Dove Dry Spray Antiperspirant 

Discover 48'hour prelection tltat goes on 
instantly dry with ait the care of Dove, 
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PRIMER 

Clinique Superp rimers, 
$27 each 

Ourtesters liked that 
there are five formulas 
(for specific concerns 
like redness or dullness) 
and loved how they 
performed. "It keeps 
your foundation fresh all 
day," says one editor. 

TINTED MOISTURIZER 

Bare Minerals 
Complexion Rescue 
Tinted Hydrating 
Gel Cream, $29 

Tinted moisturizers are 
usually more tint than 
moisturizer. But this one 
hydrates like crazy while 
delivering just enough 
coverage. "It's perfect 
for my 'good-skin days,"' 
says one tester. 

CONCEALER 
La Merthe Radiant 
Concealer, $70 

Rare is the formula 
that's equally adept at 
camouflaging blem- 
ishes and under-eye 
circles, but this creamy 
cover-up hides every- 
thing. Says our tester, 
"It's the only thing I trust 
on a monster pimple." 

FOUNDATION FOR 
NORMAL TO DRY SKIN 
Revlon ColorStay 
Makeup, $13 

This base evens out 
skin but doesn't look or 


feel heavy, despite the 
fact that it's practically 
bulletproof. "It lasted 
through an entire work 
day without getting 
cakey," says our tester. 

FOUNDATION FOR 
NORMAL TO OILY SKIN 

Dolce + Gabbana the 
Foundation Perfect 
Luminous Liquid 
Foundation, $60 

Our editors loved that 
it covers pimples with- 
out aggravating them. 
"My skin was radiant but 
shine free," says one. 

"A little goes a long way, 
so the price is worth it." 

MAKEUP BRUSHES 
Sonia Kashuk brushes, 
$1.99 to $19 each 

These bargain tools 
are as buttery soft as 
high-end versions our 
tester tried. Herfave: 

No. 29 Domed Blusher 
Brush ($17, shown). 

"It's perfect for putting 
blush on the apples 
of your cheeks." 

BRONZER 

Estee Lauder Bronze 
Goddess Powder 
Bronzer, $37 

The realistic color 
wowed our tester, as 
did the four different 
shades. Thinkjust-back- 
from-the-honeymoon 
color-before you leave 
forthe honeymoon. 
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HIGHLIGHTER 

Too Faced Candlelight 
Glow Duo, $30 

One editor swore 
allegiance to this high- 
lighter after a friend 
complimented her"lit- 
from-within" skin. (Well, 
who wouldn't, right?) 


BLUSH 

Dior Rosy Glow 
Blush, $44 

It seems crazy bright 
at first but actually gives 
you just a "romantic 
flush," says our tester. 


POWDER 

Jane Iredale Amazing 
Matte Loose Finishing 
Powder, $31 

This is great for setting 
makeup and halting 
shine, and unlike many 
competitors, it left a vel- 
vety, not Caspery, finish. 


BROW PENCIL 

Chanel Sculpting 
Eyebrow Pencil, $29 

Terrified of fake-looking 
brows? So was our 
tester until she tried this 
smudgy, goof-proof 
pencil. "It looks totally 
natural," she says. We 
love scoring a convert. 


EYELINER PENCIL 
CoverGirl Liquiline- 
Blast Eyeliner, $7.99 

Our tester raves about 
this soft pencil's staying 
power: "So many liners 
disappear by lunch, but 
this one isn't going away 
until you take it off." 


LIQUID EYELINER 

Surratt Autographique 
Eyeliner, $42 

The markerlike design 
and razor-thin tip make it 
a cinch for even shaky 
hands to draw a steady 
line. And unlike many 
others, "the jet-black 
shade stays jet-black for 
hours," says our tester. 


EYE SHADOW 
Bobbi Brown Long- 
Wear Cream Eye 
Shadow, $26 

It comes in 19 shades 
(we're partial to Sand 
Dollar, far left) and 
"stays in place all day 
without flaking or 
caking," says our tester. 

MASCARA 

Benefit They're 
Real! Mascara, $23 

While testing this 
mascara, our editor 
was stopped on the 
street twice-twice!- 


BRIDES.COM 




by strangers compli- 
menting her long, dark, 
Kardashian-like lashes. 

WATERPROOF MASCARA 

Trish McEvoy High 
Volume Mascara, $31 

The "tube" formula 
leaves lashes thick and 
ready to take on the 
most heartfelt toast. 
Says our tester, "It won't 
smudge even if you 
sleep in it. Which you 
shouldn't do, but still!" 



OF YOU PLAN 
TO DO YOUR 
OWN MAKEUP 
ON YOUR 
WEDDING DAY. 


FALSE LASHES 
Kre-at Beauty 
Sweet Individuals 
Lashes, $1 8 

Each kit has three dif- 
ferent sizes of individual 
lash clusters. "It made 
for a dramatic but realis- 
tic look," says our tester. 

LIP BALM 

Fresh Sugar 

Lip Treatment, $23 

This salve wooed 
testers with its yummy 
scent and ability to 
take lips from parched 
to kissable in just 
a few swipes. (You're 
welcome, fiances.) 

LIPSTICK 

Chanel Rouge Allure 
Intense Long-Wear 
Lip Colour, $35 

Miracle! A long-wearing 
lipstickthat feels good 
on. "You get lots of 
pigment without feeling 
like there's gunk on 
your lips," says our tester. 

LIP GLOSS 

Maybelline New York 
Color Elixir, $8.99 

The user-friendly angled 
applicator and richly 
pigmented formula won 
high marks. "The gloss 
is really shiny, and 
it's amazing in photos," 
says one tester. 
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LAURA MERCIER 
CREME DE PISTACHE 
BODY SCRUB: 

"THIS 
POWERED 
THROUGH 
MY DRY SKIN- 

EVEN THE 
SCALY PATCHES 
ON MY KNEES." 


J 






■ ' 




BODY WASH 

^ Dove Purely 
Pampering 
— Pistachio Cream 
Body Wash, 
$7.49 

Our tester's skin felt 
so soft after using this 
cleanser, she didn't 
even need lotion. And it 
smells good enough 
to eat. (But, um, don't.) 

ANTIPERSPIRANT 

^ Secret Clinical 
Strength Invisi- 
ble Solid, $7.99 

This kept our testers 
dry (and BO free!) 
during big work pre- 
sentations, sweltering 
days on the subway, 
and even a spin class. 

SUNSCREEN 
^ Neutrogena 
— Ultra Sheer Dry- 
Touch Sunscreen, 
$9.49 

So many sunscreens are 
pasty, greasy, and gross. 
Notthis one. "It's com- 
pletely unsunscreeny- 
more like a lightweight 
body lotion," says one 
editor. "I love that it 
absorbs in seconds, so 
it's exactly what you want 
for everyday protection." 

Ti RAZOR 

Venus Snap, $13 

• This five-bladed 
razor left our 
testers' legs super silky. 
Its scaled-down size- 
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easy to pack for the 
honeymoon-won them 
over as well. 

^ BODY SCRUB 

^ Laura Mercier 
Creme de 
Pistache Body 
Scrub, $50 

Yes, it smells like a 
heavenly dessert, but 
it's mighty too. "Most 
scrubs I've used are 
very grainy, so I didn't 
think a creamy formula 
would do much, butthis 
powered through my 
dry skin-even the scaly 
patches on my knees." 

f SELF-TANNER 
Lancome 
Flash Bronzer 
Tinted Self- 
Tanning Leg 
Gel, $42 

Everyone knows who's 
testing tanners; they 
often wind up wearing 
the (orange, splotchy) 
results of the duds. 

That's why this one stood 
out: The streak-free 
cream adds believable, 
golden color minus 
the Oompa Loompa 
effect. (And despite the 
name, it's not just for 
legs; we use it all over.) 

BODY COVER-UP 
Dermablend 
Leg and Body 
Cover, $31 

Our tester used 
this concealer 
to blur a burn mark on 
her arm-and no one 
was the wiser! It covers 
just about anything, 
whether it's a bruise, 
a scar, or that tattoo 
you semiregret. 


® BODY LOTION 

^ Vaseline Spray + 
A Go Moisturizer, 

^ $7.99 

For those who find 

slathering to be a 
- chore, this genius 
breakthrough delivers 
soft skin via a light 
aerosol mist. "It takes 
literally 1 0 seconds 
to apply," says our tester, 
who won't be going 
back to the bottle any 
time soon. "It's now my 
all-time-favorite lotion." 

TEETH 
WHITENER 

Crest 3D 
White White- 
strips Luxe, 
$65 

A lot of products help 
you get whiter teeth, but 
few do so as pleasantly 
as this one does. Our 
tester loved that the 
strips didn'ttaste bad, 
were easy to apply, and 
didn't slip. "I even drank 
white wine through a 
straw when I wore them, 
and they didn't go 
anywhere," she says. 

I BEACHY SCENT 

Child 

. Perfume, $59 

This indie 
fragrance has been 
a low-key cult favorite 
for years, but now 
we're spilling the secret: 
The sultry, almost- 
tropical blend of vanilla, 
jasmine, and musk 
drives guys nuts. (Our 
tester also couldn't 
get enough of its roller- 
ball tube: "Very honey- 
moon friendly!") 






SWEET SCENT 
Ralph Lauren 
Midnight 
Romance, 
$94 


Think fruity scents can't 
be sophisticated? 

We kind of did too until 
we got a whiff of this 
one. Why it works: Free- 
sia and vanilla temper 
the juicy raspberry and 
lychee, helping itfeel 
all grown up. 


I 


ROMANTIC 
SCENT 
Miss Dior 
Blooming 
Bouquet, $98 
Orange adds a zesty 
touch to this peony- 
rose blend. "It's the 
quintessential wedding- 
day perfume," says 
one smitten tester. 


FRESH SCENT 
I I ’ Chloe Eau 
de Parfum, 
$130 

This feminine combo 
of rose, magnolia, and 
peony is "the perfect 
pick for women who like 
their flowery perfumes 
to be light and airy, not 
overpowering," says a 
now-diehard fan. 


I SEXY SCENT 
Elizabeth 
and James 
Nirvana 
Black, $75 
With notes of violet, 
sandalwood, and 
vanilla, it's exotic, a 
little spicy-and totally 
gorgeous. "I feel like 
a mysterious femme 
fatale every time I wear 
it," says our tester. 



7 


OF BRIDES EXPECT TO 
WEAR THEIR BIG-DAY 
SCENT FOR THE REST 
OF THEIR LIVES. 
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ROW every curl c 
salon beautiful 


WORKS AS WELL AS SALON BRANDS 


Suavi 

PROf eSStONALS 


Suave Professionals Curi Defining Gel Serum 

The condttioriing of □ serum and the' hold of a gel — for'24-hour 
defined curls thot ore soft to'ihe touch 
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PANTENE PRO-V 
ANTI-FRIZZ 
CURL CREME: 

"IT WENT ON 
SMOOTH, 

DEFINED 
MY CURLS, 
AND HELD 
BACK FRIZZ- 

EVEN ON 
A RAINY DAY." 


' HAIRSPRAY 

_ ^ L'Oreal Paris 
Ej Elnett Satin 
Strong Hold 
Hairspray, $15 

K ^ J Thisfaveof 
[1 J runway stylists 
II 3 holds updos 
y ^ like a dream, and 
our tester raves that 
you can brush through 
hair atthe end of the 
night with no flaking 
or crunching. 

FLATIRON 

u BaByliss Pro 
: Nano Titanium 
/ 1.5-inch 

f Straightening Iron, 
! $130 

lI Wide plates make 
I this portable tool 
ideal for wrangling 
long or thick hair. 
"After I used it, my 
hair looked much silkier, 
and the ends had 
more shape," says our 
tester. "Someone even 
asked if I'd just had 
a blowout." Victory! 

H CURLING IRON 

II Sultra the Bomb- 
Hl shell 1.5-inch Rod 
|U Curling Iron, $130 

S "Pretty, beachy 
H waves that last all 
m day!" cheers our 
\ll tester, who was 

wowed by the easy- 
to-use design-and 
the results. "They held 
their shape but never 
looked overdone. Yay!" 


m 


VOLUMIZER 

John Frieda Luxu- 
rious Volume 
Fine to Full Blow- 
Out Spray, $9.99 

Here's your ticket 
to big, sexy, 
Victoria's Secret- 
model volume. Our 
tester loved the lasting 
body (and killer selfie) 
that she got thanks to 
this pre-blow-dry spray. 

SHINE SPRAY 
L'Oreal Paris 
Sleek It Strand 
Smoother Serum- 
Spray, $4.99 
This weightless 
mist marks an end 
to the string of heavy, 
greasy serums that had 
filled our tester's trash 
can. "My curls looked 
glossy immediately-and 
hours later," she says. 

TEXTURIZER 

Oribe Dry 
Texturizing 
Spray, $42 

Beyond getting 
high marks 

I for its "clean, fresh, 

and addicting" scent, 
this spray is a godsend 
for reviving second- 
day hair. Add a few 
pumps, scrunch, then 
step back and admire 
your sexy texture. 

E CURL TAMER 

Pantene Pro-V 
Anti-Frizz Curl 
Creme, $5.99 

Curl products are 
often a study in 
■ frustration: Too 
thick and they weigh 
hair down; too thin and 
they don't do much 
of anything. This one 
strikes the perfect 
balance, says our tester: 
"It went on smooth, 
defined my curls, and 
held back frizz-even 
on a rainy day." 



I DEFRIZZER 

Tresemme 
Keratin Smooth 
Smoothing 
Creme Serum, 
$4.99 

"If you're going to 
be outside in steamy 
weather, here's your 
new BFF," says one edi- 
tor. The lightweight 
cream prevents frizz on 
all hair types, without 
any greasiness. 

DEEP 

CONDITIONER 

Kerastase 
Nutritive 
Masquintense, $63 

Bring your colored, your 
flatironed, your dam- 
aged hair! Frayed ends 
are no match forthis 
thick, rich treatment. "I 
now use it twice a week, 
and my hair is so much 
softer," says one editor. 

SHAMPOO AND 
CONDITIONER 
tiui p Suave 

1% Professionals 

Moroccan 
Infusion Shine 
Shampoo and Condi- 
tioner, $2.87 each 
Even the biggest 
shampoo snobs fell for 
this affordable, creamy, 
argan-oil-infused duo, 
which beat out several 
much pricier brands. 
"After I showered, my 
always-tangly hair was 
soft and easy to comb," 
says one editor. "And 
the shine lasted for days." 

BLOW-DRYER 

Sedu Revolu- 
^ tion Pro 
m 4000i Hair 
J. Dryer, $250 

Because brides have 
better things to do 
than blow-dry their hair 
all morning, we present 
this mighty machine. 

"It has a ton of power!" 
raves our tester. "It 
dried my hair in half 
the time of the others 
I tested." 




NAILS 

I GEL-LACQUER KIT 

Red Carpet Mani- 
cure Gel Polish 
Starter Kit, $42 

The gel process 
takes a little more time 
than your standard 
mani, but the wet-looking 
color stays chip free 
for over a week! This set 
comes with one polish 
shade, butyou can buy 
more separately-tons 
more, actually, because 
unlike many gel lines. 

Red Carpet's has 100 
hues to choose from, 
so you'll find something 
fun for every event on 
your schedule. 




NAIL POLISH 

These formulas were 
tops with our testers 
because they went on 
easily and lasted way 
longerthan the others. 
Our favorite shades: 
Sally Hansen Complete 
Salon Manicure in 
Almost Almond, $6.59, 
a pretty neutral that's 
perfect for your cere- 
mony; OPI Nail Lacquer 
in Big Apple Red, 

$9.50, a classic, flatter- 
ing scarletthat looks 
hotforthe bachelorette; 
and Essie Nail Polish 
in Mint Candy Apple, 
$8.50, the unanimous 
pick for a honeymoon 
pedicure-an instant 
vacation for your toes. 


OF YOU GOT A 
MANI RIGHT 
AFTER GETTING 
ENGAGED. 
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»FOR MORE BIG-DAY BEAUTYTIPS, GOTO BRIDES.COM/BEAUTY. 


FROM TOP LEFT: GORUNWAY.COM; STUART TYSON; COURTESY OF L'OREAL; BABYLISS; SULTRA; JOHN FRIEDA; L'OREAL; 
JEFFREY WESTBROOK; PANTENE; TRESEMME; KERASTASE; SUAVE; SEDU; JEFFREY WESTBROOK (4); SVEND LINDBAEK 



MIRANDA KERR 




I NOURISH MY SCALP. I DAMAGE PROOF MY HAIR 


CLEAR REPAIRS THE SiGNS OF DAMAGED HAIR TODAY SO IT REMAINS SOFT, SHINY A VIRTUALLY UNBREAKABLE. 
EVEN TESTS SHOW 95% LESS BREAKAGE FROM COMBING ON HEAT-DAMAGED HAIR 
WHEN USING CLEAR SYSTEM VS. NO N -CON mi I ON I NG SHAMPOO. 


Clear 








MUENC, 


advertisement 





Shop online for an unparalleled vintage ptiotography 
collection. Exquisitely printed and framed. 

www.CondeNastStore.corn 


or cail 1-866*493-6507 


IMAGES ■£' CONDE NAST AfiCHIVt, ALL FIGHTS RESERVED. 





BARCELONA^ 
BRIDAL imfA' 


Celebrate the 25th anniversary of 
Barcelona Bridal Week with more than 
20 shows and 200 brands. This year, 
the United States wlW serve as the guest 
country and will feature Houghton 
designed by Katharine Polk in this 
showcase of front- row bridal fashion. 


BARCELONA BRIDAL WEEK 


MAY 5-10 


BARGELONABRIDALWEEK.COM 



Fira Barcelona 


tfBCNbricl^W««k ft in n # 


PASARELA 
GAUDf NOVIA5 
FASHION SHOW 







f \ 

4 








BEAUTY 
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HAVE A BIG-DAY BEAUTY QUESTION? EMAIL ASKDREW@BRIDES.COM! 


Q My bridesmaids 
will all be wearing 
the same dress. 
Should they wear 
the same hairstyle 
too? Will it look 
weird if they don’t? 

You know how girls who 
wear school unifornns 
find ways to nnake thenn 
unique, using accessories 
and nnakeup? Your brides- 
nnaids should be able to 
express their individuality 
too. Letting thenn each 
choose their own hairstyle 
lets thenn show who they 
are. Plus, they'll feel more 
comfortable. Your girl- 
friends are unique; no harm 
in letting them show it! 


Q I’m terrified 
that I’m going 
,fogetabigziton 
Y my big day! Have 
you ever had a 
pimple show up 
at the worst time 
ever? Any secrets 
for making one 
disappear? 

Oh, gosh, I totally get this. 

I don't think there's anything 
that can bring me to my 
knees in ridiculous vanity 
like a zit. I shouldn't be 
so bothered by them, but 
it's my hang-up. And since 
they have different causes 
(stress, hormones, et cetera), 
I've never found a universal 
way to prevent them. So 
I usually coverthem using 
concealer. My company. 
Flower Beauty, has a great 
stick called Skincognito, and 
Amazing Cosmetics Amazing 
Concealer is also really 
good! The key is to find a 
formula that's creamy but 
lasting. Have one handy 
for emergencies (along with 
some pressed powder to 
dust on top to help anchor 
it), and that should ease your 
mind. But remember: Your 
smile will steal the focus from 
anything else. I promise! 


I have green eyes too! I find that the best way to enhance 
them is to use a colored shadow that makes them pop. First, 
define them with dark-brown liner on the waterlines and lash 
lines. Then add your shadow. Earth tones go well with other 
earth tones, so try a smoky taupe, deep aubergine, or sage 
green. Subtle is always good forthe big day, so go light and 
let those green eyes shine bright and happy with love. 


Q My green eyes are my favorite feature. 
How can I use makeup to play them up? 


Amal'ing 

Cosmetics 

Amazing 

Concealer, 

^ ' $42 

Ask 

Drew 

BRIDES BEAUTY COLUMNIST .. 

DREW BARRYMORE-ACTRESS, 

PRODUCER, AND FOUNDER' 

OE ELOWER BEAUTY-IS HERE 
TO ANSWER YOUR OUESTIONS 


PORTRAIT: DOUG INGLISH/BRYDGES MACKINNEY, HAIR BY JOH I^T^ARWORKS ARTISTsTT^EUpTY DEBRA FERULLO/TRACEY 
MATTINGLY, STYLING BY JESSICA DE RUITER/THE WALL GROUP, MANICURE BY DEBBIE LEAVITT/NAILING HOLLYWOOD; OTHERS, 
CLOCKWISE FROM TOP LEFT: JEFFREY WESTBROOK; CATHY CRAWFORD; COURTESY OF RIMMEL; SVEND LINDBAEK: DAVID TITLO 



“I WANT 
MOISTURE 
THAT LASTS - 
AND LASTS.” 


Ultra Moisture 
Body Wash’s rxh 
lather cleonses and 
replenishes akin with 
long-lasting moisture. 


Olay leaves iOO*v« more 
moisturizers on skin than 
the leading body wosh, for 
superior moisturization with 
continued use. Vour best 
beautiful skin begins 
in the shower. 


© 

olAy 

body 


Vour skin tronsformoHon begins on Ol-oycom 


VOUR BEST BEAUT^FUL' 



RLLINCLUDEa RLL UNLIMITED. RLL THE TIME. 



MORE QUALITY IHCLUSIOKS THAQ ANY OTHER Hl^OIITS ON THE PLANET 





STAY 

YOURi 


H R E E 

EDDING'S 


«« 








\ 


m :tck -COVE 


/«;:V ‘ 


s*!?: 

f 


WEST 


YDy'v& alwafys dreamt of rrarfyinf the love of Ife ^ wfteri it comes to maVJrig ■^'pLrf honeymoon <freatr!S corr^e tryer choose ihe f^CKts made fof love: 
Sandals. Her&vor^'l*^nd andEess ways toenjcy yojr new Irfe tog^er. Rofn Dyrexottcand jornantfe Love Mast Dfeani Suites, every land and v^ter sporT incEudir^ 
waiefskiing asid unlkmiled scuba dji/ing bj c^rUfigd d vars. to rxemium dftnk^ and Gaurmat Discovery Dining at up ^a 16 -Dutstandmg restBunanlSi— expenenoe 
all ihe ind jliiences of the ^Yortij'g cniv Lwory inclucbd’ honeymooa At Sancteie, is eli need because e’^eryrhicm else fs jioJuded and unlimited^ 


^SANDALS^FREE' BEAUTIFUL 
^ eSGSNNINGS W^DIISIHSWTTH 
A THHEE-NfGHT STAY ORMOREr 

JAMAICA « ANTIGUA * SAItT LUCEA > ffAHAMAS < CRFNAOA * 


LOVE iS ftLL YOU NEED 

T^77-SAN0ALS • SAWDALS.COM^WEOOINGIUOOWS 
Or c^ll yauf Travel Agent 


'A 4irti4>VJlhflJviiQl 3-pDtd nip^tf urrmre Cdlvowtu-Ail Mi^dinpi riiimdfl«ry-rHiir^>-!>ii|£^nt nrMli^&vHrrvriiN dc^mAntBlx^ r#«ll^ thhIVi 

vofy by iilKid.JU! i»;EiAibJqf^ It? diAn^nl anytime wi1b{KiE-p<cjEhf Simibla' Li j rE^inttii^d VisdetriDrk Unli^iw ViicaEj«HJ, Inc. LfttNs □IfilAbfl c4Elia v^rlbMido’rrfhrHcnltf^ue-pfSHii^lD ncacirlT 
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ADVERTISE ME'JT 



\ fanf/t/Fafr-vviv‘Mi'i\ of'Slini \ai*oiis photo^iiiphs 



Viow (lKM-(>ll<'(i]<)n al roii(lciiaslslcHv*r<Hn sliinaarons 


l’n'.>riilri;l U\ mill 



TIH'^ \i lil.i I INli-ii ILiH-LutJ | j^uX^uulipaiiii. | '.iriii ili^, I' h 

l'4 NT I- 1 ht.l-*!’ llJlllClII I I .fiti I -iliH-lfilL III llir linmi^l Mir S^nliMil 4 IniiiiC. I'jIiii IIc-ih k.-i tli j I irkm hi lii'-l liriy. 

Jipl n ill' I iHijl- lid M li |liHiH',ll lU MJV-h liyr- .liHl M HI hJiili,>rl 1 h jii^i.^ 1 ^ihIL"^ E^iti^ii I^h - j ^ iILh hTlEipiv l^-iki| (Uni L, ULTij 

I'lllrl^. I''riliii lli'pi Ik hl^i'lili, Hh'-i Ii^-EVk IIJh-jIhI hh Jll.nlii I'.ilrh. IliriiiHl I lllk.J^iikikik |!il.V.^ 
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WEDDING PAPER DIVAS 


there Your Style and Story Come to Life] 


SALINA 


FERNANDO 


jWicftael Florez 


invite you to celcIjraK’ ikeir mArria^e 
Satur-dayp Septrmkcr I 7 , 2 O I (> 
fi| five o'clock: in the iafirmoon 


• joo uiii K.r*. 
CalilVenia 


S FR^E SAMPLES Feal the <tifference our quality makes 
, ,«,C(xJe: i0TRYWPD Expires 12/31/15 1 

i : ,1 

RDIVAS.COM 



CATHY CRAWFORD, STYLING 
BY ELIZABETH OSBORNE 



-m ^ iriTlfcfc if 

CREATIVE IDEAS. INSIDER ADVICE. SO MUCH INSPIRATION 


When it’s time to register, play 
matehmaker with your ^ 

flatware and plates 


DINNERWARE / 

'Christian LacroiV^ 
Butterfly Parad-e," 
$391 for a fiv</- 
piece plac^ setting, 
Vista ^^gre; 
myyj^aalegre.com. 
^WWARE 
Madrid," $98 for 
a five-piece place 
setting, Canvas 
Home; canvashome 
store.com. 


PLUS...Wediquette lessons from planner to the stars Colin Cowie... page 230 Three pretty palettes perfect for a spring 
wedding ...page 232 From cocktail hour to the dessert bar, what to know to book the biggest dinner party of your life... page 258 


BRIDES.COM 
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DETAILS REGISTRY 


DINNERWARE "Prince 

Bleu," $550 for a five- 
piece place setting, 
Bernardaud; michaelc 
fina.com. FLATWARE 
'Dome Gold Accent," 

$60 for a five-piece 
place setting, Yamazaki; 
yamazakitableware.com, 


DINNERWARE "Gluckstein Audrey," 
$200 for a five-piece place setting, 
and FLATWARE "Marchesa Imperial 
Gaviar," $90 for a five-piece place 
setting, Lenox; lenox.com. 


DINNERWARE 

'My China! Ca' d'Oro" 
dinner plate, $190, break- 
fast plate, $114, and 
bread plate, $102, Sieger 
by Furstenberg; michael 
cfina.com. FLATWARE 
'Ebony," $79 for a five- 
piece place setting, Cuti- 
pol; tableartonline.com. 


DINNERWARE 

'Apple Green Lace," 
$225 for a five-piece 
place setting, Mottahe- 
deh; mottahedeh.com. 
FLATWARE "Broadway, 
$115 for a 20-piece 
set. Argent Orfevres; 
hamptonforge.com. 
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CATHY CRAWFORD, STYLING BY ELIZABETH OSBORNE 







DINNERWARE "Jardin Indien," 
$270 for a five-piece place setting, 
Bernardaud; manorhg.cqm. ^ 
FLATWARE "Bamboa,'"‘$138 
for a five-piece. place setting, Sabre 
Paris; yvonne-estelles.com. 


W FOR MORE REGISTRY IDEAS 
AND TIPS, GOTOBRIDES.COM/REGISTRY. 


DINNERWARE "Gwyneth," $150 
^for a five-piece place setting, Ralph 
"Lauren Home; bloomingdales.com. 
FLATWARE "America," $486 for 
a five-piece place setting, Christofle 
Silver; christofle.com. 


DINNERWARE Arcades Grey 
& Platinum," $375 for a five- 
piece place setting, Philippe 
Deshoulieres; manorhg.com. 
FLATWARE "Violetta," $270 
for a five-piece place setting. 
Match; match1995.com. 


DINNERWARE 

"Ashlar," $90 for a 
five-piece place 
setting, Wedgwood; 
wedgwood.com. 
FLATWARE West 
Elm; westelm.com 
for similar styles. 



The party guru (Oprah and 
Jennifer Aniston are fans) 
sets the mood at a wedding 
in Lake Como, Italy. 


PLAN LIKE A PRO 


Celebrity event designer Colin Cowie helps you handle big-day etiquette like a boss 


A bride can have multiple 
showers but only one 
engagement party. By tradi- 
tion, guests should give you a 
gift for each event they attend, 
as well as the wedding itself. 
But do not expect people to 
spend more than they can 
afford. Be polite and make 
sure there's a range of prices 
on your registry. 

If you invite Mary to your 
engagement party, you 
must invite her to your 
wedding. After all, you're 
inviting only your nearest 
and dearest. And why would 
you invite 150 people to your 
engagement party and just 
100 people to your wedding? 
Make sure the RSVP-by 
date is a month to six weeks 
before your wedding. When 
should people RSVP? Immedi- 
ately! If someone is tardy — 
incredibly rude — the bride, 
the groom, the maid of honor, 
someone should email her to 
confirm attendance. 

Not everyone in your bridal 
party needs a plus-one. If 
it's someone your brother 
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plans on spending years with, 
fine. But you don't want to 
meet a new person at your 
wedding unless he or she is a 
really significant other. 

Don't schedule the cere- 
mony and reception several 
hours apart. You do not get 
to take up three quarters of 
your guests' day! And you 
shouldn't ask them to dress 
in black tie at noon or mill 
around for hours in between. 
If your parents are divorced, 
don't force them to sit 
together. Do invite their 
significant others, and seat 
them apart. If his parents are 
divorced too, you may need 
four parents' tables. 

The sweetheart table is too 
ridiculous for words. Go sit 
with your family and friends! 
You have the rest of your lives 
to be by yourselves. 

Avoid receiving lines. They 
create a terrible bottleneck 
when everybody ^ 
is heading to 
cocktails. It's 
better to go 
from table 


-I 


COLIN'S 

SHORT 

LIST 


I 




THE REGISTRY SPLURGE 

"A 100-plus-bottle wine 
humidor or a set of rocks 
glasses from Baccarat." 



THE WEDDING FAVOR 

"A hangover kit 
for the morning after. 
So necessary." 


/ 



THE GETAWAY 

Loved the white 
bicycles that 
Solange and 
Alan Ferguson 
rode to their 
ceremony! But 
if you're going 
for grand, there's 
nothing like a 
vintage Rolls." 


r 




to table and thank every guest 
for coming. A speech from 
the couple is also classy. 

A cash bar is not OK in my 
book. Better to have a 
smaller group and entertain 
nicely. Open bar till we drop. 
Till. We. Drop. 

If the bouquet and garter 
tosses are done well, they 
don't have to be tacky. Do 

them at the end of the night, 
when everyone's been drink- 
ing and you're looking for 
some energy. As long as he's 
not groping you under your 
dress, it shouldn't be an issue. 
What is tacky: when the 
groom pushes cake all over 
the bride's face during the 
cake cutting. It's a humiliat- 
ing and disrespectful ritual. 
It's OK to control the toasts- 
especially if you have a 
best man who's a live wire. 
Here's your script: “Hey, 
Dave, what are you planning 
to say tomorrow night? You're 
rehearsing your speech with 
me right now." And, no, that's 
not rude. It's your wedding. 
You decide. 


»TO GET MORE 




OPINIONS, HEAD TO BRIDES.COM/ANSWERS. 


FROM TOP: GIANLUCA ADOVASIO; COURTESY OF BACCARAT, NEWLYWISH, AND CREME CYCLES 


?£ai3 LtfUK 


Innocence 
in living color 

Now America's #1 bridal dinnerware pattern Opal Innecence shows its true colors in a 
cool contonriporary coltoction . Like all Lenox fine dinnerware, this now arrival is 
mado in the USA and is dishwasher safe- Elegant and easy, this Innocence is captivating! 



LENOX 

WHERE ENTERTAINING IS @ 

nis Qs leriox.com/eiitertalningUSA 



WOMEN'S CHOICE AWARIT 
AMERfCti MOET ft£QOMM£ND(n 
F]M£ OtNiMG AKO OlnWAKI: 




DETAILS 



PICK YOUR PALETTE 


& 


1 SUGAR COOKIES $6 each, Kalorama Cookie 
Company; kaloramacookiecompany.com. 

2 BRIDESMAIDS' DRESS $290, Donna Morgan; 
donna-morgan.com. 3 CHINA "Venezia," $131 
for a five-piece place setting, Vista Alegre; 
myvistaalegre.com. 4 INVITE CALLIGRAPHY 
$500 for a digital file, Papersoul; papersoul.co. 
5 WIREDTABLE NUMBERS From $48 each. 

La Fabrique a Lettres; etsy.com. 6 SHOES $395, 
Isa Tapia; shopbop.com. 
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CLOCKWISE FROM TOP RIGHT: CHARLA STOREY PHOTOGRAPHY; NICHOLAS DUERS (2); 
VICTOR VIRGILE/GAMMA-RAPHO/GETTY; NICHOLAS DUERS (3); STUART TYSON 




Toast&ibgether 


Crieefs to the p^Ject pair Ourexckisive drinkware ooJiectidn isJu&T ihe 
start of a liletime oi eelelMtior s togethtif. Cf&aie yoy r Grate and Barrel 
registry online and tn stoJies. To a(tand 3 p^riwate Wedding RarSy' svont 
at a store near you, RSVR at cfateamibarfeLcofii^RegistryEvenTs. 



Crate&Barrel 

Wedding&yiftRegistry 

; 'I : r.,i. , , 1 i ; .1 


I 


DETAILS 



PICK YOUR PALETTE 



& 






1 FAVOR BOX "Snug Triangle," from 
$9 for three, Snug Studio; snug- 
online. com. 2 VASE $20, Middle 
Kingdom; mkporcelain@gmail 
.com. 3 INVITATION From $1,700 
for 100, Avie Designs; aviedesigns 
com. 4 BRIDESMAIDS' DRESS From 
$198, Bari Jay; barijay.com. 5 EAR- 
RINGS $220, Dannijo; dannijo.com. 
6 CHINA "Mosaique au 24 Plati- 
num," $780 for a five-piece place 
setting, Hermes; hermes.com. 


DIANE VON 
FURSTENBERG 
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CLOCKWISE FROM TOP RIGHT: NICHOLAS DUERS (3); COURTESY OF DESIGNER 
AND DIANE VON FURSTENBERG; NICHOLAS DUERS; PEDEN & MUNK 




I, 





SHOP THE COLLECTION AT DAVlDSBRIDAL.COM 





'She was the first person [ 
called, even before rny rnom. 
1 couMn'l wait to share the 
news and ask her to be my 
maid of honor' 


- Dacia, bohefTiiar. bride 



SHARE YOUR STORY 

ifeESTWCDDINGCVER 







F!MD VOUR LT VLE & FALL IN LOVE 
VISIT DAVIDS0RIDALXOM OR DOWNLOAD OUR APp 

0 0 ni □ 


oaviDS 


BRIDAL 




FOREVER CAPTIVATING* 



45... .. ... 

Wouldn't you love to trij one on for at a Kirk Kara retailer? 

KiRKKARA.COM 


KIHIKUIJI^1lllHI^QH[Til»I^TIfRS; Wi JEWRERS. Blisrvn ei?22TS7:ZI ^ WKil’A'lliE tliULERliief JEtfFlflt. HUniwfrflllS&p9853&/V^ 

mmi pfiesHi^ ^ SMfTti i^EkEHS. ^tmm 4J0L25?.fl6® NH mmm je^jiers. eoa.eaiJKO * mmmm jewelers i mmm. Ponwuih 

BO[3.^3B.RI0a II: mmUM JEWEIERS. m Tjpp«i 2n.^.02lG MT D ARIEL JEWELifiS:. Brmt^ 64517^.1300 « JARED THE y±[m QF JEWELCT C^ia Pixe 516747 jOS 2II / EaU 
\km B3!.£fl0.4?fli} - BbVRA JEWliERS OF LIVEftPDOL IIC.. lliupwl 3l5 ASr.lflSD ■ IhlM MLL«V FWE JEWfElRV. IfemsHok fll4l?7T^A ■ Ml fiAflEljlIlK lEWELTIS. WdbjiKitlii 
mm UBi PA WHITEMARSI JEWELERl CAi^Ufl m « lAltEY. SANKS Ah03IIMlLf. Kmi d 1 PrusiiA Ei10.2E5i>5? ■ IARRT UERIIfl ^ m. m., 600.3103221 

VA LDftQ JflWELERS II.Cjimp«)ui 75743B1S2D - Mmm DIRECT. RlchTtt^ EiOi^EIDSOg - LDNC JEWELERS. Virplili^cAi 757.4031100 ^ ^15 RISK KARA 



DETAILS 
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CLOCKWISE FROM TOP RIGHT: MARY WYAR PHOTOGRAPHY; G. GIANNONI; CATHY CRAWFORD; 
NICHOLAS DUERS (3); DYAD PHOTOGRAPHY; NICHOLAS DUERS 






Beautiful do-it-yourseif ideas for your special day 


1. up your dess^^rt table with styll? 5 h trsa^ toppers and buffet cards Carry your theme through wt the wedding 
party with touches of color and style 3, Create lovely personaltzed party favors with square and wraparound labels 
4- Think beyond your flowers and add edible splashes of color wath food and drink 5. Guide guests to their seats with 
elegant customised escort cards printed professionally with Avery WePrint^^ 


AVERY 


YouPrint ® WePrint 

avery.com/ wedding s 


fftt 








'"^eyCABD 


Bridal"' 

EWJORK I SAN FRANCISCO 


AI)DlII(ltl/ilRi4All[RSJl nv mmmUM 







Adv ert I sement 



f *10 W 


^tLr joined forces will 
Color Me Rad to bring you 
a series of unforgettable 
5K color races. 


Toy'll be covered in SELF-approved 
colors as you run. Eacii section oF 
the race adds a new eKplosionof 
color to your palette until you 
arrive at the finish line. 


RUN FOR FUN! 

ttCOyi^MESELF 


PluSp you won't head home 
empty-handed. SELF^s Finish 
Festival will be filled with unique 
experiences and swag. 


Sign up now for our spring races at 
COLOR ME RAD.COM /self £ DtTlON 


by 


3/21 San Jose, CA 
4/11 Knoxville, TN 
5/30 Washington, D.C 



>OOK AN Af^^piNTMtN? 0ML1I4C FOR otjR AL^TNOftiiio oiALEfii. i»aripalric'L.r'-cim 


PR0440VIR3 FA5HU0H OROUi» 










KMDS 


BRIDAL 











ADVEftTlStMewT 


bridesmaid 



LET YOUft SI^IDESMAIDS SHINE IN GOWNS THAT ARE AS UNIQUE AS THEY ARE, 
In that flatter thair shapes and colcrs that hij^hlii^ht their be^t 

attrithutes. Bari Jay bfidesmaid dresses are stylish, elegant, and custom-made 
to make every bridesmaid feel like a treasured part of your wedding- day. 

Authorized bridal retailers have the knowledge and experrence to help 
you create a sophisticated color story for your bridesmaids that lies In perfectly 
with the rest of your v^edding palette. 


BARI )AY 


BARIJAV.COM 



BARI JAY 

barijay.com 








DETAILS 



BY CARLY FISHER 


STEP ONE 

KNOW YOUR 
CATERERS 

An in-house caterer If your 
venue has one, you can 
count on a reliable pricing 
structure that includes 
everything-staffing, rentals, 
booze, and cake. (Expect to 
pay about $125 per person.) 
Bonus: Since the caterer has 
worked on site before, there 
will be fewer surprises, and 
the day should run smoothly. 
A preferred caterer Many 
venues without a kitchen 
staff (museums, historic 
buildings) have a list of pre- 
ferred caterers, and using 


an off-list pick may carry a 
penalty of around $500. 
Upscale locations tend to 
prefer pricier vendors, but 
you can often negotiate. 

An outside hire If you're 
obsessed with a local sushi 
or barbecue place, you 
may be able to serve its 
food at your party. (Check 
whether your venue allows 
it and the restaurant has 
the resources.) In rare cases, 
stealing a restaurant's chef 
and staff means it'll have 
to close for the night and 
it's on you to pay for every 
customer it misses out on 
at the restaurant. 


STEP TWO 

DECIDE HOW 
YOU WANT THE 
FOOD SERVED 

Sit-down meal Pros: A 
plated meal brings struc- 
ture to the reception and 
makes it easy to curate a 
menu. Con: You'll need 
a server for every 10 guests, 
which can get costly. 

Buffet Pros: Self-service 
cuts your waitstaff in half 
compared with a seated 
meal, and there's less lag 
time on the dance floor. 
Cons: If some dishes are 
more popular than others. 


you'll end up with wasted 
food. Also, people don't love 
standing in line for dinner. 

Cocktail party Pros: Small 
plates and stations lets you 
serve inventive dishes you 
love, and skipping the seat- 
ing chart makes your recep- 
tion all about the dancing. 
Cons: A party longer than 
two hours can cost more 
than a sit-down dinner 
since the servers-you'll 
need one per 25 guests- 
will be working for the 
whole party. Plus, you'll pay 
for every passed tray. 

(You'll want 12 to 14 hors 
d'oeuvres per guest.) 
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(continued on page 262 ) 
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WOW THEM 
WITH YOUR 
CANAPES 

Here are a few of our 
favorites, cooked 
up by Bite Caterers 
in New York City 


BEGGAR'S PURSE 

caviar, creme fraTche, 
crepe pouches, 
chive sash 


ask yourself 
three 
questions 
^out 
the bar 

How much do I want 
to spend? Bar pack- 
ages usually come in 
tiers. Well liquor costs 
up to 50 percent less 
than top-shelf booze, 
and serving only wine 
and beer will shave 
off another 25 percent. 
But there's wiggle 
room; if your guests are 
vodka lovers, for exam- 
ple, you can add Grey 
Goose to a well-liquor 
package for a fee. 

How long do I want it 
to be open? The bar 
should be up and 
running when guests 
arrive at cocktail hour 
and shut down no 
sooner than an hour 
before the party ends. 
How many bartenders 
should I have? You'll 
need one for every 
30 to 40 guests. For a 
150-person party, set 
up a main bar and 
one satellite bar. Add 
another for every 
50 additional guests. 


GLAZED BLACK COD 

pickled plum, 
daikon, shiso 


ROAST CHICKEN 

sage stuffing, celery 
root, baby brussels- 
sprout petal, black 
trumpet mushroom 


CROQUE MADAME 

sunnyside quail egg, 
griddled Gruyere, 
jamon, nutmeg, brioche 


CHARRED VENISON 

ruby beets, celeriac 
gratin, hen-of-the- 
woods mushrooms 


NANTUCKET 
BAY SCALLOPS 

crispy parsnip pancakes, 
green apple, dill 


(continued on page 276) 


don’t run out of wine! 


Estimate just under one bottle per 
person to cover the entire reception. So if you're inviting 150 adults, you'll have 
12 cases (12 bottles per case). Order five of white and seven of red-unless it's 
hot outside. Then you'll want six of each on hand. If you're serving only wine 
and beer, add a case each of red and white. HAVING A CHAMPAGNE TOAST? 
Budget for 10 to 15 magnums of bubbly for 150 guests. 
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5»TO FIND THE PERFECT SIGNATURE DRINK, GO TO BRIDES.COM/COCKTAIL. 


DRINK: DAVID ARKY/TRUNK ARCHIVE; CANAPES: SCOTT SKEY & NICK HOSEA/BITE 
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AVAILABLE ON 
SELECT STYLES! 

3.5” (as shown) 
or 5” below the 
natural tt'aist 


wwwjasm inebridal.com 800-634-0224 
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DECIDE ON A MENU 


Three top caterers designed their dream 
wedding meal. Steal their secrets! 
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dishes, says chef John Karangis 
of Union Square Events in New York. 
Swap out mozzarella in a caprese 
salad for a richburrata, or serve of-the- 
moment branzino in place of halibut. 


sentation, says caterer Elaina Vasquez 
of Chicago's Boutique Bites. Give a 
salad with brie a kick with persimmon, 
or pair glazed doughnuts with an 
elevated gelato flavor like hazelnut. 


GviOhiiiT tLACP^iftir . h: A---! IQMIl I 


Meatless marvel A menu doesn't 
have to include filet mignon to be 
hearty and satisfying. Whet vegan 
appetites with grilled polenta or 
lentil cake, suggests Adam Hiner 
of Eco Caters in San Diego. Each 
lends veggie dishes flavor and heft. 




pour 
crowd- 
pleasing 


vino 


Whether you're bringing your 
own wine or sending a list 
of preferred labels to your 
caterer, consider these sure- 
fire hits, curated by Chicago 
sommelier Fernando Betata. 

WHITES 

Fritz Haag Riesling, 2012 
or 2013, Mosel, Germany, 

$24 "This crisp wine has 
a lightweight-approved 7.5 
percent alcohol by volume 
(most wines are about 
12 percent), which means 
your guests can drink 
their fill with dinner and 
still keep their heads when 
they hit the dance floor." 


Bourgogne Blanc, Roche de 
Bellene, Burgundy, France, $19 
"White Burgundy from a small 
producer will usually taste as 
good as the best bottles from 
more expensive regions." 
Venica Sauvignon, Collio 
Friuli, Italy, $25 "The bright 
citrus fruits, minerality, 
and acidity of this complex 
sauvignon blanc make it 
easy to enjoy." 

REDS 

Pago Venta la Ossa, Spain, 
$18-$24 "Sixty-plus-year- 
old Tempranillo vines deliver 
concentrated bold flavors 
that go down smooth." 


Palmlna Barbara, Santa 
Barbara, California, $23 
"Originally grown in Italy, 
this grape is packed 
with bold, fruity flavor." 

Alain Graillot, Red Crozes- 
Flermitage, France, $30 "This 
blend is spicy and elegant. 
Plus, it's farmed organically." 

PRO TIP Wine markups 
from caterers and venues 
can be hefty. Hotels usually 
have the highest hikes, at 
about three times the price 
of a liquor store. Caterers 
usually charge twice the retail 
cost. Bottom line: Always ask 
if you can BYOB. 
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(continued onpage 280 ) 


MENUS: STUART TYSON; WINE: IMAGINAR/GETTY. MENUS, FROM LEFT: "JESSICA AND HAYDEN" CALLIGRAPHIC 
MENU, FROM $8 FOR 100, CECI NEW YORK; CECINEWYORK.COM. GEOMETRIC CONFETTI MENU, FROM $1.80 EACH, 
BUENO MARKET; BUENOMARKET.COM. MENU CARDS, $2.50 EACH, YE$ MA'AM PAPER + GOOD$; YE$MA.AM. 
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UPGRADE YOUR CAKE 

Five new and unexpected flavor combos we love 


zucchini spice 
cake + almond 
filling 


banana cake + 
passion-fruit filling + 
white -chocolate 
shavings 



dark-chocolate cake + 
Guinness-infused 
ganache + crushed 
pretzels 


lemon cake + basil 
buttercream 


vanilla cake + 
bourbon-cream- 
cheese frosting + 
crushed toffee 


AVOID 

THE BUDGET 
BUSTERS 

Stick to the food plan. 

If you make changes 
after your caterer's final 
menu deadline (usually 
a month before the 
wedding), some venues 
will charge a late fee. 

Handle your head 
count. Give your cater- 
ing manager a final guest 
list as early as you can. 
Guests added less than 
two weeks before the 
wedding might have a 
penalty of an additional 
50 percent per head. 
Week-of additions can 
be twice the price! 

Resist the urge 
to run over. If you 

extend your reception 
and the catering staff 
has to stay late to break 
down the room, you'll 
probably have to pay 
each member for the 
extra hours of work. 

And if staffers have to 
return to the venue 
the next day to finish 
cleaning up, you could be 
dinged for up to a grand. 


Put These Into Your Catering Contraet 


□ How much staff will 
be provided. In addition 
to your servers, factor in 
one captain, or supervisor, 
per hundred guests. 

□ Special meal options. 
Have guests indicate food 
allergies or restrictions on 
their RSVPs and give your 
catering manager a heads- 
up if you know any specific 
guests' needs ahead of 
time. And always include 

a vegetarian option! 

□ What the little ones are 
eating. If you've got lots 
of kids coming to your 
wedding, the caterer should 
be able to whip up their 
meals for half the price of 
adults'. Request a separate 
menu for kids during 


your tasting and figure out 
how many meals will be 
needed. And don't forget 
them during cocktail hour! 
Small kid-friendly plates 
will keep everyone happy. 

□ What the vendors are 
eating. You'll need to feed 
the catering staff, your 
band or DJ, your event plan- 
ner, and any other vendors 
who will be on site through- 
out your party (assistants 
included). Most are happy 
with a buffet in the kitchen- 
about half the price of 
each guest's meal. 

□ Rental details. Caterers 
should include a few 
choices of colored cotton 
linens, and many offer 
colored glassware and 
plates. Basic rentals start at 
$65 per person (including 


tables, chairs, linens, and 
tableware) but go up to 
$200 for, say, silk tablecloths 
and Chiavari chairs. 

□ The day's timeline. 
Indicate what time you'd 
like the reception space to 
be "room ready" to avoid 

a backdrop of half-set tables 
in any pre-event photos. 

□ Additional fees and 
penalties. You may pay 
extra for cake cutting and, 
if you're bringing your 
own wine, corkage. These 
and any other extra fees 
should be spelled out in 
writing, as should exactly 
how much it'll cost you 

if you deviate from the 
contract. (See "Avoid the 
Budget Busters" at left.) 


remember to tip! Ask your catering manager if your staffing fee includes 
a service charge. (Most in-house caterers' do; outside caterers' may not.) If you're 
responsible for the tip, budget for 15 to 20 percent of staffing charges, or about $60 
per staff member, including the catering manager. Before the wedding, organize tip 
money in labeled envelopes for the catering manager to distribute. If you don't have a 
planner to hand them off, let a bridesmaid or responsible family member do the honors. 


THANKS TO OUR CONSULTANTS: Jacques Bezuidenhout, Kimpton Hotels • Suzanne Blezard, Union Square Events • David 
Castle, Sonnier & Castle • Jill Cole, Great Performances • Adam Hiner, Eco Caters • Arthur Hon, Sepia • Jason Mitchell Kahn, 
Shiraz Events • Jay Muse, Lulu Cakes • Sasha Souza, Sasha Souza Events • Elaina Vazquez, Boutique Bites 
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NEXT ISSUE: ULTIMATE GUIDE TO SHOPPING FOR YOUR SHAPE! 


AARON DYER, FOOD STYLING BY MARIANA VELASQUEZ/BIG LEO 
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Your style + Our options 

They add up to a wedding invitation chat's all about you! 

Crtoose from a variety of invitation back designs, pisp&rs, trim options, pocteu, 
designeccnvelopes and print processes like foil stamping, glitter printing, 
letterpress and laser cutting, 

Browse more designs and locate a retailer 
carlsoncfaftprodLrcts.com 1 800.774.68^8 f If 0 (S 





martinaliana.com 


Say '1 do" to a Free" Wedding, 


Share your love with the ones you bve. 



STAY THREE 
& YOUR 
WEDDiNG’S 

FREE 
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ITs the day youVe dreamt of your enKre life, o day you pictured sharing with the peopEe who mean 
the mosi lo you. Al Beaches Resortin your dreom comes true... and keeps going on even after you've 
exchanged your vows. While you en|oy ihe honeymoon oF □ lifetime, your guesk get their own incredible 
vQCDhon. And with more rncluded of Beaches, you con do it oil— every bnd ond water sport under 
the sun, Gourmet Discovery Dining at up to 20 resfourontSj. spacious FcmiEy-frisndly suites (for them) 
and luxurious Love Nest Dream Suites (for you) . OF course, you con even choose to do notliing alall. 
With more quolity inclusions thon ony other resofts in the world, it's a celebration everyone can enjoy. 







Absolutely everything s included for your honeymoon. 
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ADVEftT SEMEmT 


Praise Worthy Products 

WHEN ;T comes to planning a WEDO no the beauty is iNTHE DETAiLS 

WEVE NARi 70 V./ED DOWN SOME OF THE BEST PRODUCES ON THE MARKET TO HELP ENSURE 

YOUR DAY ]S NOIH5NG SHOI^T OF SltLLARI 


STEP! STEP 2 

COLOR TOP COAT 



sure ycuf naik are in tip-top condition for your w^lk 
down fhe Aisle with Sally Hansen ‘'s NSW Miracle The 

only true tyjo-step ^el manicure, Miracle driei wichdut 
a tiV li^Fit. rettiuves like regular Hail puliith,. and dekver^ up lu 
days df CDidr and Shine— making it tne perfect pdlisb for 
every bride-to-be. 



fTom place cards and table numbers to reception fa^rors 
and thank-yCK.1 note.^, Avery offers, beautiful do-if -yourself 
ideas for youc special day. Choose from a wide coilectlon of 
CLiSldiriF^able labels, and cards in a variety uf shapes, 
sbes. and textures. Then, add your own thoughtful touch 
usin^ free templates you can personalize and print from home. 
Vo-ur wedding, by you. 
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Team up wfth Men's Wearhouse! We have everything to color coordinate 
your wedding party, right down to the last detail. 
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ARCHITECTURAL DIGEST 

HOME DESIGN SHOW 


MARCH 19-22, 2015 

PIERS ^2 & 94 55TH STREET AT TWELFTH AVENUE NEW YORK CITY 
THURSDAY OPEN TO DESIGN TRADE Si VIP TICKET HOLDERS FRfDAY'SUNOAY OPEN TO DESIGN TRADE Si PUBLIC 


SHOP. Bf [NSPrRED, CELEBRATE DESIGN, 

Vignettes by 300 1 - ExhibHiors I Oesign: Seminars 1 Culinary Pregramming J Sock SrgningS ] Special Events 
For complete show details, visit ADHomeDesignSho-w^omi 
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IMPRESSION BRIDAL 
LAUNCHES NEW 
COLLECTION 


impr^SSKsn h(;w spring cOUwIton 

gQw-ns With hpadwprk 

ancs Btunhmg de^aUs from head to toe. 
POrffiCt for the Style maveh SpOking Eo 
highlight her personality, dresses fflnge 
from traditional and ^oment^c to 
contemporary and modern. Improssion 
BfiOal'E luxurious dresses he^p every 
tjride marry tiitie^honorncl roots v/itf' 
bright new beginnings. 
m PRESS lO NBRIP AL .COM 




UNIQUE GUESTBOOK 


Ey.&50tion3l l^sepsekesaJternahves— 
iiOur goe^t^ easily etch the’r signaUres ieito 
of QUf pfl'njqnaJuEed signafune 
platters W th our Signature 
' t tXi" t ngravaWes tS yOur source 
large selection of persor^al^led; items 
and tHank-you gifts for your wadding. 


3 gOEhTG R AV ABLE&XQM 



Tl i: BIG FAKE WEDDING 


With dii>^r and dni-vks, a vov/ renewal 
CGrernory. jnd ^ dartce-oarty rGC&CMton. 
The Big Fake Wedding Is a Wirer 
aitGf native to a bridal s.?tdw. 

TH E aiOFAKE WEOD I HG CdH 


CUISiNART'^-^ 


First comes lo^-c. then comes getting 
creative in the kitchen. Cuisinarc* gets 
you cooking Wiith innovative products 
designed to make your Sife in the kAciren 
fun and flavorful whether it's just you or 
a crowd or family or friends. So register 
for Cuisrnart'^ products and go aheed 
and 'Savor the Good life™.' 
CU1EINART.COM 



t 

laWiV-.-stf - 


ScarAway^gSiJ 

»©. 

$ 



j 


GOODBYE, SCAR. 
HELLO, CONFIDENCE! 


Ves. you cen drminjsh scars-both new 
and ol-ct! ScarAway ‘ lisea Che same 
advanced sHicqne technology a? Ogm 
centers. It's clinically proven, works for 
alt skm TnneSr and iS rirug-/lati?>i-Ffflf^. 
SceVAway* is avail^hlo at CV5. 
Walgreens, ar^id Rite Aid. 

HVSCARAWAV.CpM 


FOLLOW US 
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BY STEFANO TONCHI 


With a foraword by Miuccia Prada 
Plus an exciuaiva oniina access coda for five fashion fiFma 
by Steven Klein, Tim Walker, Steven Meisel, and more 
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FROM LEFT; JORG GREUEL/GETTY; RAYMOND PATRICK/GETTY 



PAIRS 


CANT DECIDE I 
BETWEEN ACTIQI 
AND R&R? 

THE BEST OF ^ 
BOTH’WOm^DS 
WITKATWOi-v 
STOP ESCAPE,. I 


^ ROME tjCAPF^nr 

For the*chicest honeym^o 
ever, pack your best glacIFa- 
tor sandals g^id kick off' ' 
ll^your Italian to'ur in Rgrhe. 
^^-Hit up must-sees like|he 
» Forum, the Colosseu^, and 
■ Trevi Fountain, then watch 
' the sun set from the roof 
of the Inrf at the Spanish 
Steps {doubles from $602; 

- ^/-^atspan/shsteps-com), where 
3k : * you can sip prosecco within 
r"' view of the iconic stairway. 

Next stop, Capri, off 
the Amalfi Coast. Built into 
cliffs rising vertically out 
of the Tyrrhenian Sea, Capri 
is the place to celeb spot 
(Beyonce and Jay Z are fans) 
and shop for leather goods 

- ^ and made-to-measure capri 
^.^vpants. (Yep, they're named 

jxQ/ the island.) Or you can 
^^^*^^t sip limoncellos by the 
.^t;gorge pool at Capri Palace 
^^^flotel {doubles from $450; 
capripalace.com). Cin cin. 

. ^Sherri Eisenberg 
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LONDON + 

THE COTSWOLDS 

Brit It girls like Cara Dele- 
vingne and Georgia May 
Jagger rule the London 
scene. So after a day of 
nnuseunn hopping and Top 
Shop-ing, hit a fash-pack 
fave like Chiltern Firehouse, 
Andre Balazs's fire station 
turned hotel and restaurant. 
When you're partied out, 
retreat to the very discreet 
Goring Hotel (doubles 
from $575; thegoring.com), 
where Duchess Kate 
prepped for her big day. 

Next, catch a train to 
the Cotswolds, a land of 
green rolling hills, cozy 
pubs, and straw-roofed 
cottages. Retire to the 
30-roonn Cowley Manor 
(doubles from $245; cowley 
manor.com), a country- 
house hotel with hipster 
leanings. (Think nnod 
interiors and a sleek con- 
crete spa.) Forgot your 
wellies? Just grab a pair of 
Hunters fronn the rack 
outside. -Heidi Mitchell 




CAPETOWN 
+ MALAMALA 
GAME RESERVE 

Vineyards, beach towns, 
and blow-your-nnind wildlife: 
check, check, and check. 
Start your South African 
adventure in the sophisti- 
cated seaside city of Cape 
Town, known for its golden 
sands, nearby vineyards, and 
up-till-dawn nightlife. Make 
your home base the posh 
One & Only Cape Town on 
the restaurant-and-shop- 
filled Victoria & Alfred Water- 
front (doubles from $600; 
oneandonlyresorts.com), and 
ask for a room with iconic 
Table Mountain views. 

Ready for a safari? Fly to 
MalaMala Game Reserve on 
the edge of Kruger National 
Park and choose among 
three camps, including 
the eight-suite Rattray's 
(all-inclusive doubles from 
$1,665; malamala.com), where 
verandas offer views of 
the Sand River. Keep those 
binoculars handy: You 
might spot a member of the 
Big Five (lions, leopards, 
rhinos, elephants, and cape 
buffalo) from the dining 
deck. -Becca Hensley 


(continued on page 316) 


LONDON: JOE DANIEL PRICE/GETTY; COTSWOLDS: ADAM BURTON/GETTY; CAPE TOWN: CULTURA 
TRAVEL/SEVERIN SCHWEIGER/GETTY; KRUGER NATIONAL PARK: FRANK LEUNG/GETTY 
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rlLEffRATE YOUR LOVE TO 
foUfi OWN RHYTHM WITH A 
WEDDING AND HONEYlitOQN AJ 
AN ALL-INCLUSIVE HARb fiOCK 
motel in MEXICO OR Tm 6 
0 0 MlNtCAN REPU BLfC:’ ' 


To booh a wedtiliig or ^ 
KorTevrcio(7rt vSc^lbii ewerlencc. 
pt«as^ visft hHnMddtnfls.cem^/' 
call 85S.7G2.E25S, or?Ofltacr| 
youf preferted traVcl providef^v 









C^EIn COwie 


Your Love. 

Center Stage. 

Thrs ijn't iust or^y dfiy. Thi-s ii yo\ir cfay. Surround kt w\th ih& unjcjufl style ood 
elegance of 9 chic ^redding ccilec^cons designed exclusively fcir the Af[ 
loqiusive Hard Rocfe Hotels InCancun, RIvjefa Maya, VaHarta and Punta Cana by 
CfiFebrity event designer Cdlin 

Inspired by the paSSidns of paradise, each dcear front collection, including our 
COMPLIMENTARY COLLECTION'^ feoCunes Ifl-yisn d$taiF& centered on a stage 
of crystal blue waters and breathtak>ing tropical views- Choose your venue and 
customize the details to match. 

After youf v&'w&. ttay, and esperieftce 3. tantalizing Honeyinoon Package specralFy 
crafted by Colm Cowie to celebrate both luxury and love 

Book now and enjoy up to ^I.SDO LIMITLESS RESORT CREDIT" for Select Colin 
Cowie Weddmg Col lect ions, spa treatmentSH sours and triuch more. 

For rrKtr^ inform^tiop. p/e^?e www.hfhweddlngs.conn 

OrCSif 855-762-5255 

'R^str-ilwni* floply ”|!.80g Lirn'HleSI Bewrf Cn?rf^ ift Pawd on » ni&Hl oo*5eCMtri/if drf 
f-aoi^ 50^ service r&e 3Cip‘+« lo ^11 m Itte i Imiil^ resort Credir RfarRCtlW Other 

restrictions rtijiy PriOitina and tfav^l viHotjaw a[:>£iltfid^. 


ColinCowie 

WEOOlItGS 


HardJ^k 

Sttoniy 


UNC4ifti , fUlVT^ UH*. .V.ALLAMTA , felVUCIA lUVA 
AN AU^IOtCiy^VI tSlPEilENCl 
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On the Riviera Maya, 
snap selfies in Tulum, 
the only Mayan 
city built on the sea. 


At Hacienda TemozbH, 
expect cobblestones, 
18-foot beamed 
ceilings, and colorful 
Mexican tiles. 


RIVIERA MAYA + HACIENDA TRAIL 

Blessed with to-die-for beaches and Instagrann-worthy architecture, Mexico's Yucatan 
Peninsula has tranquillity and culture to spare. Start on the stunning white sands of the 
Riviera Maya, honne to luxe resorts like Rosewood Mayakoba (doubles from $515; rosewood 
hotels.com), a design-forward oasis set annong jungles, lagoons, and swaths of sand. 

When you're ready for a taste of old Mexico, head three hours inland; the 17th-century 
nnansions scattered around the colonial city of Merida epitonnize the Yucatan's gilded 
age, when wealthy landowners created opulent European-inspired estates. Drop your bags 
at one of the grandest. Hacienda Tennozon (doubles from $240; luxurycollection.com), 
and do lazy laps in the gorgeous pool before repairing to the dining roonn for traditional 
Yucatecan fare-a fusion of Mexican, Mayan, European, and Caribbean flavors unlike 
anything else on the planet. -Emma Sloley 


OUR FAVORITE 
TWOFER DEALS 


Considering a two-stop 
jaunt? Many airlines let you 
visit a couple of locations 
for the cost of one ticket. 

A few of our favorite deals: 

HAWAIIAN AIRLINES 

Fly to Japan, New Zealand, 
Tahiti, or other hot spots and 
you can chill in the Aloha 
State on the way. Bonus: If 
you wed during the Hawaii 
leg of yourtrip, the airline 
will knock 5 percent off 
your guests' tickets and 10 
percent off yours and 
your groom's through its 
Wedding Wings program 
(hawaiianairlines.com). 

FIJI AIRWAYS 

Spend the first part 
of your 'moon sunning in 
Fiji, then continue on to 
Australia, New Zealand, or 
Samoa (fijiairways.com). 

AIR TAHITI NUI 

Choose the Tahiti Stopover 
program and you'll get 
round-trip tickets to New 
Zealand plus a layover 
in Tahiti, including three 
nights at the seaside 
Radisson Plaza Resort 
Tahiti (airtahitinui.com). 

AIR FRANCE 

You can do Paris before 
flying to Barcelona or Berlin. 
Just use the multicity option 
on Air France's Web site to 
build a trip to any major stop 
in Europe (airfrance.us). 

ICELANDAIR 

Icelandair Stopover lets 
you spend up to seven days 
checking out glaciers and 
geothermal pools before 
hopping to one of 25 Euro- 
pean destinations, includ- 
ing London, Madrid, and 
Amsterdam (icelandair.us). 

EMIRATES 

Heading to Bali, Cape Town, 
Mumbai, or any of Emirates' 
140 other destinations? 

Opt for the Dubai Stopover 
deal and you'll score a free 
transit visa for two nights 
in that desert city plus air- 
port transfers and hotel 
discounts (emirates.com). 
—Missy Wilkinson 
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FROM LEFT: COURTESY OF HOTEL; KELLY CHENG TRAVEL PHOTOGRAPHY/GETTY 





Allure Bridals 


ARKANSAS Brinktey Low's Bridal & Fornial {C70) 734-3244 CALIFORNIA Campbell 'H’udys Biiides {677) 790 5364 
NEW YORK New YoritflK Bridal (212) ^7*1155 1 MASSACHUSETTS WaledOwn VOwS BridaJ Outlet (617) 923-7S37 
MINNESOTA St Paul The Wedding Shoppe (651) ^*1144 OHIO Dublin Wendy 's Bridal (614) 336-3lDCi 
Cincirmati Wendy's Bridal of Cincinnati (513) 761-7750 TEXAS Dallas Torry Costa (972) 335-6100 
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THE MALDIVES 
+ DUBAI 

For solitude and action, 
a private-island-and-city 
connbo is the way to go. 

Your first stop is the Maldives, 
where dozens of one-isle 
resorts host the ultinnate 
honeynnoon habitat: overwa- 
ter bungalows. Go casual chic 
atVeligandu Island Resort 
& Spa (doubles from $405, 
including meals; veligandu 
island.com), or splurge 
on Cheval Blanc Randheli 
(all-inclusive doubles from 
$1,600; randheli. chevalblanc 
.com), where each stilted 
suite has a pool and butler. 

Break up the trip honne 
with a stop in Dubai. New 
hotels, restaurants, and clubs 
open here ainnost daily. (Don't 
worry, you can sleep on 
your flight honne.) Take in the 
scene fronn the top of the 
world's tallest building, Burj 
Khalifa, then seek sanctuary 
at One & Only the Pa Inn (dou- 
bles from $600; oneandonly 
resorts.com), where private 
beaches and a serene suite 
nnake for a sexy city adven- 
ture. -Jackie Caradonio 



Dubai's skyline 
lights up the 
desert night. 



All of Cheval 
Blanc Randheli's 
villas have 
an infinity pool. 



CHARLESTON + 
KIAWAH ISLAND 

Set just 27 nniles apart in 
South Carolina's low country, 
these sultry charnners are 
a food lover's paradise. 

We defy you to find tastier 
shrinnp and grits than you 
will at Charleston connfort- 
food nnecca Honniny Grill 
or a better drink to pair it 
with than a John Daly, a 
killer nnix of lennonade 
and sweet-tea vodka. Sign 
up for cooking classes 
at the Zero George Street 
Hotel (doubles from $299; 
zerogeorge.com) and you 
can bring all that southern 
goodness honne with you. 

Then kick back on Kiawah, 
a barrier isle known for its 
unspoiled beaches, pink 
sunsets, and the Sanctuary at 
Kiawah Island Golf Resort 
(doubles from $525; kiawah 
resort.com), a plantation- 
style property that's won 
every award in the book. 
Don't nniss dinner atthe 
down-honne Jasnnine Porch. 
The crab bisque is annazing, 
y'all. -Stirling Kelso 
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(continued onpage 324) 


DUBAI: PER MATTISSON/GETTY; MALDIVES: COURTESY OF HOTEL; KIAWAH: 
ERIC STURDIVANT; CHARLESTON: PETER FRANK EDWARDS 




With gentle breezes, crystal clear waters and sunsets that will take your breath 
away, Islamorada is the perfect place to begin exploring new horizons together. 
fla-keys.com/islamorada t.Q00.322.S397 
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Dutch St. Maarten 
is a duty-free 
shopper's dream. 


Just try to 
tear yourself away 
from Anguilla's 
pristine beaches. 


ANGUILLA + ST. MARTIN/ST. MAARTEN 

Two islands. Three countries. Infinite white-sand beaches. If you're craving European flavor with 
tons of sun, this is the way to go. Fly into St. Martin, then take a 25-nninute boat ride to Anguilla, an 
English isle known for refined cuisine and deserted stretches of sand. Check in at low-key-sexy 
Cap Juluca-think Moorish architecture and insane service-and spend days oscillating between 
the innpossibly clear waters and the powdery shore {doubles from $595; capjuluca.com). Make 
sure you stick around long enough for afternoon sorbet, served to your lounge chair daily. 

Then head back to St. Martin/St. Maarten, an isle split into French and Dutch halves. Check in at 
luxe Beinnond La Sannanna in French St. Martin (doubles from $445; belmond.com) and spend your 
days exploring the restaurants and shops of Marigot or snacking on croissants on Baie Longue 
beach. In the evening, sip channpagne in the resort's wine-cellar restaurant. La Cave, before crossing 
the border to party in Dutch St. Maarten, where casinos and clubs will keep you up all night. -S.E. 
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» GO TO BRIDES.COM/HONEYMOON FOR MORE DREAM DESTINATIONS. 


FROM LEFT: DENNIS MACDONALD/GETTY; JULIEN CAPMEIL 
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NEW ORLEANS THREE WAYS 



W 

V 


STAY., 


WHETHER YOU'RE CELEBRATING WITH YOUR GIRLS, YOUR 
GUESTS, OR YOUR GUY, EVERY NIGHT'S A PARTY IN NOLA 


EAT.. 


W NEW ORLEANS: FRENCH QUARTER Sleek 


CANE & TABLE This French 


FRENCH QUARTER Hit the 


and chic, this hotel has a prinne location nearthe 
bars of Bourbon Street, a lush courtyard pool, 
and a buzzy gastropub featuring inventive spins 
on Creole street food. Doubles from $239. 


Quarter eatery, which dishes out 
Caribbean-inspired plates and 
runn-centric craft cocktails', is per- 
fect for tiki drinks with the girls. 


shops (Henniine, Saks), then head 
to Fifi Mahony's, a fun wig store 
and salon (rhinestone nnanis!), to 
beautify before you bar hop. 



HOTEL MONTELEONE Old Hollywood glamour 
meets modern luxe atthis French Quarter 
icon. Everyone from your grandmother to the 
groomsmen will love kicking back Sazeracs 
at the rotating Carousel Bar. Doubles from $199. 


RALPH'S ON THE PARK With 
balconies overlooking City Park, 
this is a gorgeous spotto raise 
a glass. Throw your rehearsal 
dinner in a private dining room 
and bask in the city's vibe. 




MARIGNY OPERA HOUSE 

Celebrate under the 40-foot ceil- 
ings and stained-glass windows 
of this former Catholic church. If 
it's good enough for Solange... 



THE COLUMNS HOTEL An Italianate-style man- 
sion dripping with southern charm, the Columns 
Hotel offers opulent antique-stuffed suites and 
a breezy front veranda where you can do Sunday 
jazz brunch and watch the streetcars trundle 
down St. Charles Avenue. Doubles from $170. 
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RESTAURANT AUGUST 

Celeb chef John Besh reigns over 
the food-obsessed city with 10 
restaurants in town. His flagship is 
the most romantic of the bunch, 
featuring a five-course French 
tasting menu full of local twists. 



CITY PARK 



Spend the day 
floating through 
its lagoons on a 
hand-crafted\ 
Venetian gondolai 
After dark, go to\_^ 
Irvin Mayfiel 
Jazz Playhouse in 
the Quarter for a 
cool '40s feel ar 
hot live music. 


nd 


BY 


MISSY WILKINSON 


CLOCKWISE FROM TOP LEFT: GETTY IMAGES; COURT<E5Y OF THE W HOTEL AND CANE & TABLE; 
LEVI BROWN; JUAN SILVA/GETTY; JOSH BRASTED/GETTY; GETTY IMAGES; COURTESY OF 
RESTAURANT AUGUST, COLUMNS HOTEL, HOTEL MONTELEONE, AND RALPH'S ON THE PARK 
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ADVERTISEMENT 


FROM THE EDITORS OF BRIDES AND BRIDESXOM 



LIVE WEDDING 


ONE LUCKY COUPLE WILL 

WIN THE ULTIMATE 
DESTINATION WEDDING 



hosted and paid for by 
BRIDES, held at the luxe 
Sandals Whitehouse European 
Village & Spa,ih 


AND star in a 




TO ENTER AND FOR MORE INFORMATION GO TO BRIDESLIVEWEDDING.COM 
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DaMD'S MARyKAy S^JUJU 

dtsocMfwhatirtjuU VE A . 


BRIDAL 




LIVE WEDDING 

Visit BndesLiveWedding.cofn 
to cast your vote for your favorite 
couple. Then get ready to start 
planning the wedding of a lifetiirte. 
From the decor to the honeymoon, 
help decide nearly every detail i 




A SNEAK PEEK AT SOME OF OUR WEDDING DAV INSPIRATION. 



DaVID’S 


BS^iDAL 


MARy KAy 

diSOTvsr what you L VE‘ 


iiif 


Fr*in cldisic t-Q rtrcidern^ gilarnDreus 
to David's Bridal hai ondtess 

options ■for creating a uniquely 
beautiful brrdal look. With hundreds 
of gorgeous -gowns by top designers, 
every bride is sure to find the dress 
she'? always dresiti-Ed of. 


When it contes tb ^ bridal be&uty 
routine, it's ail about looking flaw ess. 
FroTi skincgre to makeup, Mary Kay 
has everything a bride -to -be needs to 
fall in love with her wedding day look. 


Whether planning e des-liriaitibn 
wedding or honeymoon, Sandak i? 
the premier m elusive destination for 
CDOuples in Idve. Feaiuiing gourrtiet 
dining, pristine beaches, ar>d 
impeccable s^ivice, coupieS wili 
find everything they need to begirt 
their happily ever aftof. 


NO PURCHASE NECES^AflV Td d'Hd Foif Ful 0^*1 ga to tndlKiv!(rwttdding.cc^ Starts at 12:0^1 p.rn. ET -cn FctM'uwy 14, E vnd rridx at 1 1; E9 p.m. ET oil Mardi 2C'I S. C;pDn ta bga. 
rasidofits Df Iha 50 United SUCbs^C., 7^ of oldhrr. CKCivlQmpbfWH af 5pDnur. thnir mmefidtn- fWnilMX, and those [iviog in 1h* san-A hcAEiihDkI. Vbpd Dutedb- SO Uhrisd 54atE»rD.C. and wnem- 
p^i^hlUltd Alhf ij- lip JP.HCX Spoefcr Nn« 







Introducing the first ever 

FOOD UTILITY 



The NEW 

epicurious 

The Ultimate Food Resource 



w ww. e pi cu r I o u sxo m 





www.jasmfnebriclal.com 800-634-0224 
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blue Bridal Ikiirique ?o=f44ti 
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l^niLM' Austin Wedding ^ 616 li^ 0092 
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Simply Elcgam Bridal ^14 24I S^di 
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CrisTiiu A Bridal 470 5^6 
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casablancabri dalcom 


NORTH CAROLINA RALEIGH 
Sawi liurtitil Wear 919 ^9il 

PLNNSYLVANIA YORK 
RunaKwniir Bridal 

I I \As SPRING 
Hu- fVrru’tfM Bndiif- aSi rnt *^19^ 

V IRC IMA NimiOlK 
\Lva t^jiatnrr 46I I 1 



Galileifnb L&s Angela D&bbifi'fi Bridal 2l3-fi;4-D7'1b * G*&foi.a Ti\im aruSaj a Gift Gall&ry 250-3^3-0353 * M^&-elt>uri Si. Ldu^ 
Rcibin-s Bfbdal 3U'a22-7433 fotxiisbritJaM7iQil.cQm - Nfhbraska Wahoo hr^jfataska Bridal Outlet 402' 443*5377 nobraskatJAbalcom 
MewYoTk JiacKsonHelghls Casa Oe Nevlas 71 0-651 -7B3G • Texas S^xing Lfl'deWlte Bcutfqua 281-28^-6300 
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NOE DEWITT 




TIME FOR\ 
YOUR ^ - 
MOMENT 
JN THE SUN 






Silk-organza- 
lined dress with 
lace overlay 
and lace flower 
appliques, price 
upon request, 
Samuelle Cou- 
ture; samuelle 
couture.com. 

Ring, Eva Fehren; 
evafehren.com. 


'jfcb 



EmbVpldfit'.eltf^ 

silk-tulle 

with French Ha csfi 
and motiter-of-" \ 
pearl, appliques, 
$.4,300, Ybl&nCri?; 
.yolahcrisjcom. < 


DESERT BLOOM 

EQUAL PARTS SEXY AND ROMANTIC, THESE EASY, BREEZY 
TEXTURED GOWNS ARE HEATING UP THE WEDDING AISLE 


PHOTOGRAPHS BY 

NOE DEWITT 

STYLING BY 

DEBORAH WATSON 





li 


J.^RIDES.eOM-^^‘ ;i 

'^Z 






Tulle gown with 
flower appliques, 
price upon request, 
Vera Wang Bride; 
verawang.conn. 
Sweater, Ryan Roche; 
ryan-roche.com. 

Hat, Wendy Nichol; 
wendynichol.com. 
Ring, Eva Fehren; 
evafehren.conn. 










Draped silk- 
chiffon goddess 
gown with cut- 
out details, price 
upon request, 
Reem Acra Bridal 
Couture; reem 
acra.com. Blusher, 
Gigi Burris; gigi 
burris.com. 




Embroidered 
lace illusion cap- 
sleeved sheath, I 
$6,990, Monique ^ 
Lhuillier; monique 
lhuillier.com. 

Hat, Ryan Roche; 
ryan-roche.com. 
Rings, Eva FehrerjA 
evafehren.com. " 
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Layered tulle skirt, 
$1,250, Watters; 
watters.com. Jacket, 
Brunello Cucinelli; ^ 
brunellocucinelli.com. 
Bra top, less Giberson; 
tessgiberson.com. 





I 




Fine-crochet 
and lace dress, 
$4,300, YolanCris; 
yolancris.com. 


HAIR Noah Hatton/Judy 
Casey for Redken Cutler 
MAKEUP Paige Snnithernnan/ 
Walter Schupfer for Nars 
Cosmetics 

PRODUCTION Stephen Price/ 
County Fair Productions 
FLORIST LaFleur Plantscapes 
LOCATION Tanque Verde 
Ranch 




ABOUT THAT 
BACKDROP 

The second our creative 
team arrived for this 
photo shoot, it was 
awestruck by Tanque 
I Verde Ranch in Tucson, 

Arizona, a dream- 
wedding location full of 
pink adobe architecture, 
dramatic desert light, 
rocky hiking trails, and 
giant saguaro cacti. 

"It's epically beautiful," 
says Brides creative 
director Jenifer Walter. 

I "There's literally not 

a bad angle on the 
property." Other perks 
at the luxe resort include 
horseback riding, star- 
gazing, and insane food, 

I says photo director 

Nicole Hyatt: "What dude 
ranch serves gluten-free 
biscuits and quinoa?!" 



Plunging-V-neck gown 
with hand-beaded 
netting over silk organza 
with tulle A-line skirt, 
price upon request, 
Dennis Basso for Klein- 
feld; kleinfeldbridal.com. 
Earrings and bracelet, 
De Beers; debeers. com. 
Ring, Simon G.; simon 
gjewelry.com. 








The chic way to show skin 
on your wedding day? 



Flaunt your favorite feature and 
leave the rest to the imagination. 


PHOTOGRAPHS BY 

DEREK KETTELA 

STYLING BY 

JENNY CAPITAIN 
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Crepe sheath 
with tulle bodice 
and embroidered 
lace appliques, 
$5,500, Angel 
Sanchez; Andrea's 
for the Bride, 
310-273-8160. 
Earrings, Hearts 
on Fire; hearts 
onfire.com. 





Chantilly-lace sheath 
with cameo-pink 
underlay, illusion 
sleeves, and lace 
cuffs, $7,040, Ines 
Di Santo; inesdisanto 
.com. Earrings and 
ring. Hearts on Fire; 
heartsonfire.com. 

Clutch, Badgley 
Mischka; S&T Famous 
Bags, 718-375-2000. 
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Congratulations, Mila! 

Our gorgeous model, Mila 
De Wit, looks pretty comfortable 
in these gowns, no? Fitting, 
as she's about to walk the aisle 
herself! The Dutch bride-to-be 
will be tying the knot in Surrey, 
England, in July. And as for 
her gown, she found it totally 
by accident. "I'd been grocery 
shopping, and I didn't want 
to go home because my fiance 
had band practice at our 
apartment, and they make so 
much noise," she says. Instead, 
she wandered into a little 
vintage shop, where she spotted 
a one-of-a-kind ivory organza 
dress from the '20s that fit 
her perfectly. "The yellowing 
buttons were the only thing 
that needed to be altered," she 
says. "It will be perfect for my 
English-countryside wedding!" 
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BROWSE THOUSANDS MORE STUNNING WEDDING 
GOWNS AT BRIDES.COM/DRESSES. 


Silk-crepe illusion 
dress with side 
cutouts and crystal- 
and-feather belt 
(sold separately), 
$2,409, Jim Hjelm; 
jlmcouture.com. 


i 




Net halter gown with 
illusion neckline, lace 
appliques, and studded 
trinn, $3,080, Hayley 
Paige; jlmcouture.com. 


HAIR Nicolas Eldin/Art 
Departnnent using Oribe 
MAKEUP Cynthia Sobek/ 
Art Departnnent using 
Chanel Rouge Coco 
MANICURE Holly 
Falcone for Chanel Le 
Vernis/Kate Ryan 
SET DESIGN Theresa 
Rivera/Mary Howard 
Studio 



Victoria Beckham 

Spring 2015 


For his take on this 
graphic sheath, 
baker Jay Muse of 
Lulu Cake Bou- 
tique in Scarsdale, 
New York, chose 
to use the stripes 
sparingly. "It's 
more modern if 
you avoid pattern 
overkill," he says. 


1 

stripes 


We asked six bakers to design confections inspired by 
our favorite looks from the spring ready-to-wear runways. 
The results are almost too pretty to eat. Almost. 



PHOTOGRAPHS BY ROMULO YANES | STYLING BY PAIGE HICKS 
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RUNWAYS: GIOVANNI GIANNONI 





A 
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botanical 

A 



Erdem 

Spring 2015 


"The dress was 
inspired by a bota- 
nist's drawings, 
and I collect those 
kinds of prints!" 
said Washington, 
D.C., baker Maggie 
Austin, who created 
( a near replica using 

two hot wedding- 
cake trends: rice- 
* paper flowers and 

"windowpanes." 
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Lauren Bohl 
White of A White 
Cake in New 
York City used 
pressed white 
fondant to repre- 
sentthis gown's 
lace fabric and a 
cluster of gunn- 
paste blossoms to 
stand in for the 
flower appliques. 


3 

garden 


Luisa Beccaria 

Spring 2015 


BRIDES.COM 


RUNWAYS, FROM LEFT: IMAXTREE.COM; GIOVANNI GIANNONI 




5 

lace 



Valentino 

Spring 2015 


Brooklyn baker 
Emily Lael Aumiller 
of Lael Cakes 
can replicate the 
lace on any dress 
using custom 
silicone molds. 

"It's pricey, but 
you can cut costs 
by using smaller 
bits of lace or 
decorating just 

one tier," she says. ^ ^ 
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RUNWAYS: GIONIaNNI GIANNONI 




watercolor 


Julien Macdonald 

Spring 2015 


"I love my cakes 
tall and narrow- 
like this dress!" 
says Stevi Auble 
of Hey There, 
Cupcake! in San 
Diego. She used 
3-D cutouts to add 


an avant-garde 
edge to her hand- 
painted blooms. 


FOR MORE INFORMATION, SEE SHOPPING GUIDE. 
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TRAVEL-LOVING FLORIDIANS (AND THEIR DOG, ACE) 
JETTED TO TUSCANY FOR A TASTE OF THE SWEET LIFE 


BY LAMBETH HOCHWALD PHOTOGRAPHS BY JOSE VILLA 



~ “ ' The view from the hilltop villa outside ^ 
Florence where Andrea and groom Adam 
Adler hosted their wedding weekend 
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The rain clouds cleared just in time for the 
edding says Adam. “Our florist joked that 
we brought the Florida sunshine with us.’ 


"Ghost chairs gave 
the wooden table 
a more formal feel,' 
says Andrea. 
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istance has never been an issue for Andrea 
Dewey, 32, a lifestyle blogger, and Adam Adler, 
31, an entrepreneur and tech investor. When 
they met at a Las Vegas nightclub, she lived in 
Seattle and he was in Miami. “The spark was 
immediate,” she says. They were bicoastal for 
three months, then Andrea went all in and 
moved to Florida. A year and a half later, Adam 
whisked her to Milan for a surprise birthday trip — and a proposal. 

For their I do's on April 14, 2013, the pair returned to Italy. 
Their plan: to treat 18 of their closest friends and family to a 
weekend of cooking classes, wine tastings, and spa treatments 
at Podere due Scale, a i,ooo-year-old villain Val D'Orcia, 
Tuscany, a region known for its rolling hills and killer Chiantis. 
“We couldn't wait to share it with everyone we love!'' she said. 

Andrea injured her foot the day before the wedding when she 
fell down a set of stone steps, but nothing could stop her from 
walking down the aisle in her Louboutins. (“I later found out I'd 
broken abone!'' she says.) At the other end of the cobblestoned 
terrace were Adam and Ace, the couple's tuxedo-clad Maltese mix, 
under a rustic chuppah hung with a chandelier. After the Jewish 
ceremony, guests nibbled on antipasti and watched the newly- 
weds sway to “Moon River.'' It was the only dance of the night; the 
rest of the reception focused fully on the perfectly orchestrated 
five-course Tuscan feast, featuring dishes like asparagus risotto 
and grilled sea bass with rosemary. Seated at a candlelit farm table 
lush with garden roses, the party lingered over Brunello wine for 
hours, finally releasing wish lanterns into the starry sky. “By that 
time, everyone was so close,'' said Andrea. “It was magic.''CI 




After the couple's first 
kiss, guests tossed olive 
leaves plucked from the 
villa's grounds. 


The bride's organic bouquet 
of garden roses and seeded 
eucalyptus matched the blush- 
and-cream color palette. 


Welcome bags were 
packed with local 
olive oil and Italian 
wedding cookies. 




“Having a small wedding 
let us foeus on what was 
important: eelebrating 
with the people we are 
elosest to ” says Andrea. 




Two tiers of lemon cake 
filled with berry-mascarpone 
cream were adorned 
with_a€ingle sugar peony. ^ 


Venue: Podere due Scale; homebaseabroad.com. Wedding 
planner and stationery: JCG Events; jcgevents.com. 
Bride's dress: Monique Lhuillier; moniquelhuillier.com. 
Groom's tuxedo: Tom Ford; tomford.com. Catering: 
Cooking in Toscana; cookingintoscana.it. Cake: L'Arte 
della Torta; tuscanweddingcakes.com. Flowers: La Rosa 
Canina; illaboratoriolarosacanina.tumblr.com. Furniture 
rentals: Preludio Noleggio; preludionoleggio.it. 
Photography: Jose Villa; josevilla.com. 
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WTO SEE MORE DESTINATION WEDDINGS, VISIT BRIDES.COM/REALWEDDINGS. 




"It was incredible to be 
given free rein over 
Highclere Castle," says 
bride Lacey Booth. 


TWO NEW YORKERS THREW AN EXTRAVAGANT 
FETE AT THE HOME OF DOWNTON ABBEY, 
FILLED WITH ELEGANT DETAILS EVEN , . 
THE DOWAGER COUNTESS COULD GET BEHIND 


DINNERTO' 




BY JAIMIE SCHOEN PHOTOGRAPHS BY SUSIE AND HARLEY OF BARKER EVANS 
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30, and Aaron Chaus, 31, spent childhood summers 
East Hampton, New York, beach but didn't meet 
were in their 20s, at a charity benefit in Manhattan, 
later, Aaron, a fashion executive, took Lacey, an 
designer, back to their beach to propose. But for the 
d a bit farther. “We love to travel 
our guests somewhere remarkable,” says the 
across the pond to Highclere Castle, 
estate where Downton Abbey is filmed. “It was 
what we wanted: stately, rich in tradition, yet intimate.” 

On June 7, 2014, 140 guests gathered in the castle's Gothic- 
style salon as Lacey walked down the staircase in custom Alexan- 
der McQueen. After the ceremony, everyone sipped Pimm's 
Cups in a lush garden, then regrouped in the library for foie gras 
and duck confit. Back in the salon, a DJ got the crowd on its 
feet, though the floor cleared for a dance by Aaron and his 10 -year- 
old daughter to Elvis Crespo's “Luna Llena.” At midnight, 
guests grabbed fish and chips and took double-decker buses to 
the Cliveden House hotel, a luxe estate and former home of 
the Astor family, for the after-party. Says Lacey, “We were the 
last ones standing. I didn't want the night to end! ” fS 
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SEE MORE FORMAL WEDDINGS, 
VISIT BRIDES.COM/REALWEDDINGS. 







Gilded urns 
overflowed 
with hydran- 
geas, lilies, 
and roses. 


tTacey's McQueen 
heels were samples 
from th§.2013 
Fall-Winter runway 
collection. 



Venue and catering: Highclere Castle; highclerecastle.co.uk. Planning: 
Rees Jones Weddings and Events; 011 44 7747 783 765. Bride's dress 
and shoes: Alexander McQueen; alexandermcqueen.com. Cake: Linda 
Fripp Designs; lindafrippcakes.co.uk. Stationery: Mrs. John L. Strong; 
mrsstrong.conn. Flowers: Paul Thonnas Flowers; paulthonnasflowers.co.uk. 
Photography: Barker Evans; barkerevans.com. 






Fireworks flew 
as buses left for 
the after- party. 


"WE WANTED 
TO HONOR ENGLISH 
TRADITION WITH 
A GRAND PARTY 
WORTHY OF THE 
VENUE," SAYS LACEY 





HOW TO LEAP 


INTO COMMITMENT 


Brides couples coach Alison A. Armstrong explains that men and 
women approach the eoncept differently, but if you ean learn to bridge 
the gap, you’re on your way to a very happy Rest of Your Life 
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JAMES WOJCIK/TRUNK ARCHIVE 


moments of doubt about my relationship come 
^^^ftowhere,” Laura, newly engaged in Katy, Texas, wrote 
^^^Whings about her fiance that had bugged her a little 
^^^■ley were dating were starting to look like serious 

when she thought about enduring them every day 
^^^|rest of her life. These doubts scared Laura because, 
^^^Jny brides -to -be, she had bought into one of the biggest 
^^^|ge myths of all: that men are the ones with commit- 
^^^Rsues, while women are naturals at it, making even the 
^^Hcold feet feel like a serious red flag. 

opposite is true. Since your engagement, have 
you noticed that your fiance has become more attentive? 

More protective? And more focused on being able to provide for 
you long-term? This is because no matter how long it took 
him to pop the question, he now considers himself responsible 
for you, for taking care of you and providing for you. Yes, 
it sounds old-fashioned — and it is! But even if youYe the one 
with the fat paycheck and black belt in karate, men have an 
evolutionary imperative to provide and protect. And when you 
got engaged, you became the cornerstone of his life. In his 
mind, he's already married to you. He's committed to you as 
a whole package, which means he's accepted everything 
you are and everything you're not. He doesn't expect you to 
be perfect. He's decided you're just right for him. 

But for women, commitment is a different animal. People 
say that when a man and woman get married, she's hoping he'll 
change, and he's hoping she won't. It maybe a cliche, but there's 
truth to it. In more than 20 years of coaching couples. I've found 
that while men commit by accepting everything about you at 
once, women commit one acceptance at a time — and that can 
take a while. I've met women whose weddings happened 20 
years ago but still aren't truly married because they've spent all 
that time resisting their husband's behaviors, needs, and values. 
Their husbands are aware of it and feel confused and disem- 
powered because they thought they'd been accepted too. This 
harms the couple's ability to trust and connect with each other. 

Does this mean you have to put up with everything about him 
unconditionally? No way! Think of your engagement as a commit- 
ment to committing, and get busy accepting what you can and 
working on what you can't. The more you do this between now and 
your wedding, the more confidently you'll walk down the aisle and 
the more prepared you'll be for that tricky first year of marriage. 

When I explained this to Laura, she asked a good question: 
“How do you know which doubts are serious signs of trouble 
and which are just a normal part of adjusting to the biggest leap 
of your life?" Answer: Determine what you can tolerate and what 
you can't. My definition of tolerate is to be able to be with, without 
any loss of respect, admiration, or affinity. Consider the behavior 
that's bothering you, and imagine it happening for the rest of 
your life. Can you live with that, without any loss of admiration, 
respect, or affinity for your husband? For yourself? This applies 
to small and large things, from how he keeps his bathroom to 
what he spends money on to his religion or spiritual practices. 

When you come upon something that you can't — or won't — 
accept, use the Great Ask method to have that crucial conver- 
sation. (Go to brides.com/bootcamp for my column on how to 
master this critical relationship skill.) Start by saying, “I have 


a problem that I need your help with." Most women avoid the 
wordproblem because we have a compulsion to be perfect 
or to be seen as perfect. But it's key here because most men love 
to solve problems and may even feel a surge of energyjust 
contemplating solutions. By contrast, issue sounds chronic and 
unsolvable; say it and you'll probably see his shoulders droop. 
Ditto for “I have a concern." So add “I have a problem" to your 
vocabulary, and practice saying it until you stop twitching. 

Then, strive not only to be understood but also to really 
understand. You're not listening if you're planning your 
response when he's talking. Ask him what this behavior, habit, 
or value provides him. And wait for his answer without 
further prompting or guessing. You may want to interrupt 
or move things along. Resist the urge! Learning the real 
why — instead of the reason you're assuming — may help you 
tolerate something you didn't know you could. Every time 
you come to accept something about him that's different from 
your expectations, is inconvenient to you, or is not exactly 
as you'd prefer, you're that much more committed. Likewise, 
every time you're able to have him understand a change you 
truly need, you're giving him another way to “provide" for you. 

Avoid dramatizing, but don't understate your problem. 

If something is a deal breaker for you, be straight about that. 
Saying “As much as I love you, this isn't something I can see 
myself living with" lets him know how much you need his help 
sorting this out. And you do need his help, because you've 
probablybeen unsuccessfully trying to resolve this on your own. 

Side note: Ifyou're wondering why it falls to you to do all this 
accepting and to initiate these hard conversations, there are 
two reasons. First, it's because this is a column for women; we're 
working on your half of the equation. Rest assured that when 
I'm addressing men, I give them plenty of homework! Second, 
we're talking about the process of acceptance, and his has 
already happened. His attention is now focused on the plan for 
your future, while yours, if you're like Laura — who, by the 
way, realized that her doubts were normal and is now happily 
planning her wedding — and so many women I've worked 
with, is on reassuring yourself that you can spend the rest of 
your life with this person, quirks and all. 

The good news? Men expect life to include problems, so 
problems don't cause men to uncommit. An attendee at one of 
my panels put it this way: “When my wife and I got married, 
we struggled with our sex life. But I knew we had a long time to 
work it out." Of course, in our Happily Ever After fantasies, none 
of us would need to have these uncomfortable conversations 
with our spouse-to-be. But in an actual marriage, we often do as 
we grow and change as individuals and as a couple and deal 
with new situations. Thankfully, the more of these problems you 
work through, the more confidence you'll have in your ability 
to face them down together and the more you'll experience the 
freedom that comes with being really, truly committed. IS 

Alison A. Armstrong, author of The Queen’s Code, has helped millions 
of women and men learn to eommunieate better. For more information, 
visit understandingmen.eom. 

NEXT ISSUE! Happily married as a top priority: Alison explains why ifs 
erueial to put your relationship first to make it last. 
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PLUS... A chic museum wedding in New York... page 392 A preppy party in Newport, Rhode Island, that didn't break the bank... page 394 
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SEE HOW THESE COUPLES WALKED 
DOWN THE AISLE IN STYLE 




Tabletop 
details hewed 
tightly to a 
black-and-gold 
palette. 





Aqualillies.. 
a synchronized 
swim group, 
performed to 
"L.O.V^E.,"^ _ 
by V.V. Brown. 


THE COUPLE Christina 
Lopez, 32, boutique food 
broker, and Josh Parker, 

30, account executive 

THE WEDDING At the 

Viceroy Painn Springs on 
October 12, 2013 

HOWTHEYMET Working for 
a food broker in 2007 
THE PROPOSAL On the beach 
in Los Cabos, Mexico 

THE HONEYMOON Bali 

C hristina Lopez and Josh 
Parker had two simple 
goals for their wedding: “We 
wanted to get married in Palm 
Springs, our favorite weekend 
getaway, and we wanted every- 
one to have a blast,” she says. 
So the Orange County couple 
invited no guests to the Vice- 
roy Palm Springs and kicked 
the day off with a deejayed 
pool party. By 5 p.m., everyone 
was dried off, dressed up, 
and in the courtyard to watch 
the bride walk down the aisle. 
Synchronized swimmers 
performed at cocktail hour, 
then dinner was served family 
style at long black tables. 

The crowd danced until 11, 
when everyone moved to 
an informal after-party in 
the hotePs gazebo. “Then 
we busted out the sliders and 
Dom Perignon!” she says. 
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The bride's 
bouquet combined 
whitj garden 
roses, anemones, 
and^dahlias. 

( 

1 



Christina accessorized with 
glittering Valentino pumps. 


TAKEAWAY TIPS 
FROM JOSH 
AND CHRISTINA 

Accidents happen 

"I ripped my dress while 
we took photos in the 
desert, which made it 
hard to bustle the skirt," 
says Christina. Luckily, 
her planner was able to 
tame the tulle. "And the 
pictures were worth it!" 

Make adjustments 

The venue didn't allow 
sparklers, so the couple 
had confetti cannons 
set off as they entered 
the reception. 

Check the closet Josh 
and Christina were 
halfway home the next 
morning when they 
realized they'd forgotten 
something major: her 
dress! "Thankfully, we 
had time to go back and 
get it before our flight 
to Bali," the bride says. 


BRIDES.COM 







Venue and catering: 

Viceroy Palm Springs; 
viceroypalmsprings.com. 

Wedding planner: Bash, Please; 
bashplease.com. 

Dress: Vera Wang; verawang.com. 

Shoes: Valentino; valentino.com. 

Floral design: JL Designs; 
jldesignsandevents.com. 

Cake: Sweet and Saucy Shop; 
sweetandsaucyshop.com. 

Synchronized swimmers: 

Aqualillies; aqualillies.com. 

DJ: Michael Antonia; 
theflashdance.com. 


Photography: Diamond Eyes; 
wearediamondeyes.com. 


GET THE 


HAUTE RETRO 



HAIR CLIP 

$120, Bel Aire 
Bridal; belaire 
bridal.com. 


NAPKIN RINGS 

"Golden Feather," 
$36 for four. Nest 
Pretty Things; 
nestpretty 
things.com 


BRIDESMAIDS' 

DRESS 

$395, Erin 
by Erin 
Fetherston; 
nordstrom 
.com. 


CUSTOM MENU 

$600 for 100, 
Southern Fried 
Paper; southern 
friedpaper.com. 


SHOES 

$575, 

Chelsea 

Paris; 

chelsea 

paris.com, 


» TO SEE MORE GLAMOROUS WEDDINGS, VISIT BRIDES.COM/REALWEDDINGS. 



Yellow roses 


against the 
bridesmaids' 
mismatched 
silver gowns. 


ON THE 
TOWN 

ONE COUPLE HELD A WHIMSICAL 
WEDDING AT A NEW YORK LANDMARK 

BY ANNA PRICE OLSON PHOTOGRAPHS BY CHRISTIAN OTH STUDIO 


THE COUPLE Dorie Golkin, 

29, cofounder of a wonnens- 
wear start-up, and Chad 
Snnith, 29, investnnent banker 
THE WEDDING At the Episco- 
pal Church of the Heavenly 
Rest and the American 
Museum of Natural History 
in New York on May 25, 2014 
HOWTHEYMET As students 
at Princeton University 
THE PROPOSAL At home, after 
dinner and a late-night stroll 
HONEYMOON Kenya, 
Tanzania, and Seychelles 


born-and-raised New 
k Yorker, Dorie Golkin 
always dreamed of getting 
married in the city. So for her 
late-spring wedding, she and 
her groom, Chad Smith, picked 
the Church of the Heavenly 
Rest, down the block from 
the Upper East Side apartment 
where she grew up. “I slept 
in my childhood bed the night 
before and got ready in my 
parents' home,” she says. 


After their vows, Dorie 
and Chad headed to Central Park in a vintage checkered 
cab for photos and a surprise gift from the bride's parents, a 
park bench inscribed with “Happily Ever After'' and their 
names. For the reception, everyone headed across the park to 
the American Museum of Natural History, where an Afro- 
Latin drum troupe led the 240 guests from cocktails in the 
rotunda to a black-tie dinner with splashes of yellow and pink 
under the museum's iconic 94-foot blue whale. A live band 
and bite-size desserts upped the festivities, then at midnight 
guests moved upstairs for a DJ-fueled after-party surrounded 
by monkeys and tigers. “Even after visiting the museum 
dozens of times as a kid. I'm still amazed by it,'' says Dorie. 
“It's always felt so full of magic.'' 



Ur- 
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Dorie and her 
flower girl, her niece 
Kylie, both carried 
stephanotis bouquets. 
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TAKEAWAY TIPS 
FROM DORIE 
AND CHAD 

Let your style shine 

Dorie didn't feel like 
herself in a veil, so she 
skipped the tradition 
and topped her waves 
with a crown of baby's 
breath instead. 

Have fun with color 

Yellow, the bride's 
favorite hue, made 
appearances through- 
out the day, from 
her engagement ring 
and the bridesmaids' 
bouquets to the sunny 
lighting at the reception. 

Share what you love 

Proust is one of Chad's 
favorite authors, so he 
chose a passage from 
In Search of Lost Time to 
be read at the ceremony. 


RING 

Yellow sapphire 
and diannond 
halo set in 
platinum, price 
upon request. 
Coast Dia- 
mond; coast 
diamond.com. 


GE 
LO 

CHI 


BOUQUET Peonies, tulips, snapdragons, 
ranunculus, privet, jasmine, and Queen Anne's 
lace, from $275, Kat Flower; katflower.com. 


PLACE-CARD HOLDERS 

"Fish in Platinum," $175 for 
six, L'Objet; l-objet.com. 


Maximize your venue 

Chad and Dorie held the 
cocktail hour, reception, 
and after-party in three 
different spots within the 
museum to give guests 
the full experience. 


DRESS 

Tulle with 
horsehair hem, 
$2,700, Wtoo; 
watters.com. 


Ceremony venue: The Episcopal 
Church of the Heavenly Rest; 
heavenlyrest.org. 

Reception venue: American 
Museum of Natural History; 
amnh.org. 


Wedding planner: Karen Bussen; 
karenbussen.com. 


Wedding dress: Oscar de la 
Renta; oscardelarenta.com. 

Stationery: Mr. Boddington's 
Studio; mrboddington.com. 

Lighting: Stortz Lighting; 
stortzlighting.com. 

Photography: Christian Oth 
Studio; christianothstudio.com. 



WTO SEE MORE COLORFUL WEDDINGS, VISIT BRIDES.COM/REALWEDDINGS. 




REAL WEDDINGS 




SPENDING WELL 


LEAVE IT TO A COUPLE OF EVENT PLANNERS TO THROW AN 
UNFORGETTABLE SEASIDE BASH AND STILL COME IN UNDER BUDGET! 

BY JAIMIE SCHOEN PHOTOGRAPHS BY MICHELLE GARDELLA PHOTOGRAPHY 


THE COUPLE Jennifer Weston, 
38, event production man- 
ager, and Rachel Newman, 
36, executive event producer 

THE WEDDING At Castle 
Hill Inn in Newport, Rhode 
Island, on July 25, 2013 

THE BUDGET GOAL $40,000 


R achel Newman's sister-in-law introduced her to Jenny Weston in 2007, hoping the two, 
special-event pros, would be fast friends. Little did she know that six years later, she'd watch 
them walk down the aisle. “Meeting Jenny was a dream come true, and I haven't woken up," 
says Rachel (above, at right). The brides put their talents to work, planning a summer wedding for 
60 on the lawn at Castle Hill Inn in Newport, Rhode Island. But when a thunderstorm threatened, 
they rebuilt the chuppah inside the hotel and moved the clambake from an outdoor pit to the kitchen. 
After the ceremony, guests headed to a tented reception, where the DJ kicked off the party with 
“Blurred Lines." Says Jenny, “Everyone started dancing immediately. Servers got stuck between 
the tables!" The brides and their brothers hit the floor with Dirty Dancing-style flips and spins, 
then Rachel surprised Jenny with a flash-mob dance to aversion of Michael Ruble's “Everything" 
she'd recorded for the occasion. The crowd raged till late, proving that a few clouds couldn't stop 
the fun. “After all," says Jenny, “it wouldn't have been Woodstock without the rain!" 
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Venue and catering: Castle Hill 
Inn; castlehillinn.com. 

Jenny's dress: J.Crew; 
jcrew.com. 

Jenny's shoes: Badgley Mischka; 
badgleymischka.conn. 

Rachel's suit: Ted Baker (jacket); 
tedbaker.com. DKNY (pants); 
dkny.com. 


Rachel's shoes: Sam Edelman; 
samedelman.com. 

Flowers: Stoneblossom; 
stoneblossom.com. 



Stationery: Presshaus L.A.; 
presshausla.com. 

Cake: Highland Farm; 
highlandfarmri.com. 

Photography: Michelle 
Gardella Photography; 
michellegardella.com. 



THE SPLURGES 

VENUE 

“We wanted our guests to feel 
like they were somewhere 
speeial, so we ehose Castle 
Hill Inn, a gorgeous spot right 
on the water that both our 
families love,” says Raehel. 

FLOWERS 

The brides nearly doubled 
their original budget for 
blooms to bring their 
Midsummer Night's Dream 
vision to life. 

NANNY SERVICE 

“It wouldn't have been a 
eelebration without all the 
ehildren in our lives,” says 
Jenny. A erew of babysitters 
kept the kids entertained 
while their parents partied. 

TRANSPORTATION 

Beeause guests' hotels were 
seattered all over Newport, 
the eouple hired a trolley to 
take them to and from the 
wedding so they eould really 
enjoy a night of revelry! 


THE SAVES 

DATE 

Having their wedding on a 
Thursday instead of a Friday 
or Saturday night shrunk 
the venue bill by $20,000. 

PHOTOGRAPHY 

The photographer was 
shooting nearby later that 
weekend, so the brides were 
able to negotiate a diseount. 

ATTIRE 

Jenny skipped the big- 
name bridal designer, instead 
ehoosing a gown from 
J.Grew's wedding eolleetion. 
Raehel eombined a Ted Baker 
tuxedo jaeket and DKNY 
pants for her own spin on a 
bridal ensemble. 

DJ 

With more than 20 eombined 
years in event planning, 
Raehel and Jenny have 
made some talented friends — 
ineluding their DJ, Adrian 
Govind, who offered his 
serviees as a wedding gift. 


WHERE 
THE MONEY 
WENT 

VENUE 

Ceremony venue, 
reception venue, bridal 
suite, catering, bever- 
ages, rentals, fees 
$18,740 

OFFICIANT $1,000 

JENNY'S ATTIRE Dress, 
shoes $986 

RACHEL'S ATTIRE 

Jacket, pants, shirt, 
bow tie, jewelry, shoes 
$1,382 

HAIR $300 
MAKEUP $420 

WEDDING BANDS 

$3,590 

CAKE $40 
FLOWERS $4,030 
INVITATIONS $815 

MUSIC (travel expenses 
only) $1 ,295 

PHOTOGRAPHY $3,500 

FAVORS Chocolates, 
cookies, lip balm, bags 
$762 

CHILD CARE $500 

TRANSPORTATION 

$1,350 



Dinner featured 
sweet corn, littleneck 
clams, and steamed 
local lobster. 


MISCELLANEOUS 

Ketubah, flower girl's 
dress, alterations 
$1,124 


TOTAL 

$39,834 

FOR 60 GUESTS 


»TO SEE MORE OCEANFRONT WEDDINGS, VISIT BRIDES.COM/REALWEDDINGS. 






GET 

INSPIRED 


(page 112) TRANSLUCENT 
PAPER Paper Presentation; 
paperpresentation.com. 

CANVAS PRINT From $34, 


Easy Canvas Prints; easy 
canvasprints.com. VINTAGE 
PICTURE FRAME From $12, 
Floyd Jones Vintage; etsy.com. 



THE WELL-DRESSED 



BELLA NOTTE 

(pages 376-381) 

LINEN RENTALS Nuage Designs; nuage 
designs.com. FLATWARE RENTALS Unearthed 
Vintage; unearthedvintage.com. 



PALM SPRINGS POSH 

(pages 388-391) 

RENTALS Found Vintage Rentals; foundrentals 
.com. La Tavola; linens.latavolalinen.com. 

Casa de Perrin; casadeperrin.com. Classic 
Party Rentals; classicpartyrentals.com. 
SILHOUETTES About Face Studios; 972-757- 
4356. Cut Arts Studio; cutarts.com. 



THE WELL-DRESSED CAKE 


ON THE TOWN 


(page 370) CAKE Lulu Cake Boutique; everythinglulu.com. ENTERTAINING PLATE "Melange," $495, (pages 392-393) 

Kelly Wearstler; kellywearstler.com. (page 371) CAKE Maggie Austin Cake; maggieaustincake CATERING Restaurant Associates; restaurant 

.com. (page 372) CAKE A White Cake by Lauren Bohl White; awhitecake.com. (page 373) CAKE Nine associates.com. CAKE Nine Cakes; ninecakes.com. 

Cakes; ninecakes.com. CAKE STAND "Staghorn," $179, Lunares; lunareshome.com. (page 374) 

CAKE Lael Cakes; laelcakes.com. (page 375) CAKE Hey There, Cupcake!; heythere-cupcake.com. 
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AOVERI<S£M£NT 



HEART OF TEXAS 

BRIDAL GOWN SWEEPSTAKES 

From in-timatc bcaehos and cbarnnirig 
vineyards to granc ballrooms and rustic 
retreats, Tesf&s has all the locations 
people dre^m at tor their w^ddifhg. 

Make your wedding day memories ia$i a 
Ldetime and immerse yourself in ibe full 
Texas experience with an unforgettable 
Igok frorri Inrtpree^ion Bridal, baesd in 
(he Lone Star 5l3Ee. 

ENTER FOR A CHANCE TO WIN 
a slLineing dress from- Impression Bridal/ 
With an array of style options ranging 
from simple to richly embelliahed 
siJboueiEeSp Inn press! or^ Bridal's designs 
will make you leel beautiPul on your 
wedding day. 

BRIDES .CO M/HUSTMAVES 

R* 

WHtU ITH[I CIINTIY 


IMPRESSION 

"NO PURCHASE HECESSAftV. rochhir nnd For full 
Flits.. incMahTii afi ittemste m^VKid oi cr^. ga to 
Staf isl 201 A *1 ET on 

24. JOI&und ends 1kS9 PH ET (in Apnl ^7. 5015^ 0pm 
149 ^ Fes<i«*>ts €4Xt-^ so UrulirtJ StalWOC. 16 y*iis(fi 
OldOf . tKtiCfA S[^Pfl3b(Vp TgkAs pT Eh6 

Gpi^mnar, C^jonpmtgtiiMtopfrientJind T’Dunsm.ttww 
f,Trfflli«.and tlOSe Ivmgin the Mrn# 
hPv5«hokl. Odds iA wirtrJrtg dBdvnd* oil lh& nutib^ oF 
BffitniKivcpfvvd Vl3BdDut^idki-1h0SOLJrii^ca^Aa/^!^^ 
nrtd Aiqv oFoflw ii.JOO: 

na^i oiyl Inv^sitOT! Bridal. 



BRIDKS/MUST-HAVES 


4 WAYST 10 SET FREE INF 0 RMATI 0 N 1 


SCAN QR CODE 

TEXT A KEYWORD 

ONLiHEAT 

MAIL I 

tuthc fight ■ 

bcldw to 414 T 1 

BRI DESXOM/NUSTKAVES 

ihc attached card 

■NO READEfl? VISIT GET.NEQREADER COM FROM rOlfR PHONE TO INSTALL., 1 * Hr\ 


DESTINATION WEDDINGS 

6 HONEYMOONS 

TEXT eR^OES to 41^1 1 FOR INPO 

1 / ALL-1 HCLUSIVE HARD ROCK HOTELS 

r^ki a1 th« ALL-IncluLivt Hard HQtrl& m 
C^ncun. Riyiera Maya. v;)tlort9, anit Punta Cana. 

2 / ANSE CHASTANET & JADE MOUNTAIN - 

El LUCtA 

RpfnorK^, ir^nquiLUy. and adv^lurc abound m lli^s 
Udiqutand SJrt^Hcvlarty 5(f.nierc5grl hideilway. 
(ealurir.g tw» l>cac fw& in rhE hear! c^t (he main 
rescF‘re&. 

3 / ARKANSAS. THE NATURAL STATE 

Hiatoric B&B cf a caLtHdral. B<Mank:j^ p>aradi&e-i>r jiike 

|(in1. SyiTi|i-ti. 3 iru( mg^ic arbtupgir^f^, HjLhl 0 cgi^nq- gr 
barbfri^ue. WTiJilevc^r' ybur -jilyle, hiive ^du cavertd- 

4 / BEACHES RESORTS • CARISSEAN 

[|iMir%yi;»U 1hc^li(i^l that ':h^ Oa.-rjbbg^i|n lu^ Ei;i 

off-cf- uni milted \amf and ^ater Aperts, anylimti dimng, 
premium Uquurs. thrilbnq walerparKs, plus 
carfFip^— Sl^w^ys included 

5 / KEY WEST, THE FLORIDA KEYS 

Whothery^?ychqose lo (akc ywr vqws in a lanHHck. 
CPi^ual (c-rfl-mqny b/ liw? W-ircs O'" Ihc iqrmriilily qF n 
black-tm ballriHNn. aviedding in Kay We&t i& the next 
be^-1 thing (0 a marria-qe made in heaven. 

A / LA OUIPTTA resort & CLUB - CALIFORNIA 
L^Qumla- Rasqrt & Ciub'& enchanting mrssion- style 
devirl rfi-^prt prc;ivir|f^‘^a hn^t ftF ynigu!^ iweddin^ 
^ilmg^. of which wiM create 1-he iair^-tale 

exj»erienci> af a Lilelime. 

7 ; MAUI 

IfdpKa- island p^adi&e and pi^Eures^uc bachdr^piL 
make Mnni one afthe wsrld'i Fortmoit adding and 
hqneympqn dn Bcgm plq^ningypur Cream 

deslmaunn iMeddmg and happily everaher tndery. 

Q /SANDALS & BEACHCS RESORT - 
YOUR WEDDING. YOUR STYLE. 

Design a bespoke wedding sealed with ycur pB-rsonal 
Iqidch With eurcicluflivic online DestmnlitnWgddfcnig 
Designer t4K^, it's-ea^y tn bring your exiranrfinary 
nitien iq lil«, 

9 / SANDALS BARBADOS 
The newesi Santis destination in the C3r>bbean. 
tfffi^rkncc t-anlasrk innty^at-ipnsand the unku? 
enh^ncemenL^tbai wdt ptrer a new levet ni iiie Luxury 
Include J experience. 

m/ ^NDALS RESORTS - CARIBBEAN 
Voitd A|l-]nclLiaiv£ by Qf^lD^Sm&aazrnt, 

Sandals oilers couples oneol IftD world's most 
rgmani ( heneymqons. Ai Sandals, lo^ is all you 
need— everything else is inilvded. 

11 / SANDALS RESORTS LOVE NEST SUITES - 
CARIBBEAN 

Only Sandals has crean^eLydesrgned suites so 
romaiirc weeanwfi 1hem Lok^Hest Dneam Ek^iie? 

ftrvLM ir induLgHfiii Fifaturpsmctuding per^fln^l buiLet 
service and i^rrvaLe plunge pools. 

12/ IHE GREAT STATE OF TEXAS' 
loOd: bel &ig 3 er To-l>o Li:^t. Tgjcai.,. like h whak 
oth^r country iitat's miles eway Irom ordinary. Flan 
your trip ar TravelTesi.com aoP order your FREE lej«s 
Slate TfaveL Guide. 


13 / WEDDINO SALONS AT WYNN LAS VEDAS 

Iht Wedding Salens at Wynn and Encore pro^riij^ 
perfect selling f pr your specraL dsy. 


WEDDiNG RINGS. 

JEWELRY & WATCHES 

TExi eniD£SAa? TOiUil for info 

14 /COAST DIAMOND 
EtegaPtan<tgracElut designs are LheJvaltmerkol 
a Coast Diamond ring Choeso CoasL fera olas&k. 
romaniic. and beauiiloUy crafted thgsgement ring. 

15 /FORE VERM ARK 

Lti^ than one pefe tnt ^^\ iIk wO rl^^■^ diamgnd* tan be 
Forevermark"^— a prcm^i^ethat e^ch t% faeautduL, 
an:f responsUrly^urced. 

lb /HENRI DAUSSi 

From rau^Adienmndsteieirceptional leweley, Henn 
Daussi >s proud to be^ipewn as nnee' Eerepe's 
prpimiDFr dtamond tttftBr? and deSNjncrs pf Imp J&wii.ry 

17 / KIRK KARA 

5^^l{:e 1890, the Kirk Kara artists and artisans have 
handtrafEtd rings- and^linojowatry. £och u]t.quisii<] 
piece »s des^gfud 10 be forever captuating 

15 /MODERN BRIDE 

Modern Qnde cntlethan^ at JCheifiriEy t-l fer Ih? 
elegance and modern glamour you deserve in 
enj+ngciYient ring^ nni| wedding iand^^ai 3 pnet ihai 
fits Vpurjj.e-fion^l styk. dtissipn. andw^Uel. 

19 /SIMON G. 

For- unique de^n^ in liBii4-eng-/aMed pLahnum mo 
I3K gold th^^g&nv^ntnngs^ ct^se- tn^jewelor wi1l^ 
the best crallsmanship. 

2D / TACOfll 

When you want e’e^aattycratied leweky designed 1or 
thewayyoiif.ive, "acim has just whatyou re lodkmg 
(nr Licivri Pujiigemenl niigsi andvwtdduig hand!): Futi! 
classic handcrafte^S qiialEly with modern ^amour and 
unparullelfld sopki^ticatign- 


GOWNS & ACCESSORIES 

TEXT BRIDES 453 TQ41i11 FDRIHFO 
21 / 1 WEDDIN& BY MAKY S BRIDAL 

Re^eivd a ^luf>Ainp Lo<ikbook f^eaturing Mar-y'^ 
coUaction of bridal, bndesmanl. mether-af-lhe-tonde, 
and infern?-a? desUnalien gowns, plus flower gprl 
drefi^Cs and AvOitabLc-ih 2- In, -3.11 

mo^rerately priced. 

22 /AIRE BARCELONA 

Aire Bdj/L-L'luna CiTEjlcra gowiTia^ lutL ol in-jgiiC tu lillueL* 
you'ru the mast bea-uLiFul on your big day. find 
Europe P iOwOrite brand inm^iigE' sKw^s nslcgnwKpj. 

23 / ALFRED ANGELO - 
DRESSES AND NEW STYLES 

Oql 0^ b/ict tO^ik p1 ntwi bridal, brideshwnd^, llawO-rgirl. 
und roi:i 4 h 4 r-of-lh( -bride foUecb^s.ViewaaiT 
best -sell mg slytes and hear from our dest^ws. 

24 / ALFRED ANGElO - I&P^CIAL OFFERS 
^fi up 10 feceivi! invilatiufts to special events arrd gel 
discounts tu save uu your wedding and bridal party 
drn^^ts;. Hffsr jfaouE our COnEEKLi: and :iwi!iK?p±-l aksi in 
win your weddifi^ took! 




AOVCRTl&CMCNT 


BHIDKS / MUST-HAVES 


£5 ALLURE BRIDALS 
ALlufe creates- in-agic Entf rDmanc£ m1ti every 
innw^tiMe RfFinsiJ si^houeHes com bineK* with 

1u3T4friDti5labricsanda pats nted corset conetrucrion 
qijaron-(w^i|M)rkct ri( for tjridc- 

ZA /ALMA NOVI A 

A Irer^d^ ^nd innovi^tiv^ c^KtciiCiA witli a Lfem£:^dous 
va^tcly o1 iAfia, ALtna Movia Lets you choc'se Train 
^aA>nB-^Fl[ii Simple, cLa-ss^c Line^and specLacuLar 
modern design. 

27 /angel SANCHEZ 
I tikecrealHOi thmqs that are ethereal buraLsc 
playlyi:<tJMiC iwlh o U^\ impdrEahCLy. 

I di''‘.4r]ir iiAMhp VMnm.nti Ihill '-. in lOvr ' 

2g/ANNAELYSE 

The Anna ELy^e Spring 20^5 colteclKHi includes more 
1tun 1 7'3 mii(- and match combmaliona ol bodice and 
■skirt in To^jf (abri^sand 121 ctilors. ^^anyare noiv 
^ncLydEf^f in nur ifXLtuvivp Linif dT ^t:p.jrd1efh. 

Zf /ANNE BARGE 

Annt Fealure med^-rn interpfeiatiopi bl 

-shaipes. labncs, and embel-.ishme-nts found in vintage 
cbjLura designs. Tliia blending of conLempofaryaiid 
cLa-ssic styles, with the use of line ime^t material? 
fcs4ill5 m limeless silhouelles. 

30 / CARI JAV 

ybuTc^ldpklh^ Ipr witl cxtii\t and 

datighl ydur bridesmaidd, look na lurLhs^r Iha-ri 
Ban Jay. find elegant, contemparary, and Itattering 
stylus at dfF iioeApeciFfdLy -wondt r f uL vdlve. 

31/BELAtREaRIDAL 

for 30 years, Bel Aire Bridal has been the l-ead^ig 

hejdpier:a.'wiL and cake-jriAn:lrYmanufa!:i until' 

and hSi wpn tht tridal indgilry> Ippawarjy (dr 

akce^lteare. 

32 /BELLA BRIDESMAIDS 
Bella Bridesmaids has the largest selection of 
frr^desmaid dresses from the world's leading 
designers m-^r Bella Shownpom$.4iali3^Vi»ije- 
A Bel hi Styli Jt c^-n help provide you end your bridal 
p.nrf'l^.UfH'aili'rt'. errotive, lun, and ^1 nr 43 --fri?c- 
-chopping e];peritnco. 

33/BILLLEVKOFF 

SiQ^isbcated beauty delines me 3dt Levltolf and 
ierkolt Classic Collections. VouJl itni the perfect 
dress, both ailerdablo and elegant. For ygur unique 
speefet occasion 

34 / CAMILLE LA VIE & BROUP USA 

Tint chi: Or<^am dre^s dt^slirhBl»OAldr all t^&l^ionistss 
on mo stylo nuni for Lhb mc4i brealhlaKmg y^dding 
look to complement their ctierFshed cay. 

35 / CASABLANCA QRIDAi 

Ca3at>1>nq.n Bridal t? cgmmi11-;d Id d^^^gning and 
manulec luring gowns with superb dlualiTy, brig net 
detkignj^ and 3-i tentibn lo ^eiAil 

34 / CLAfRE PETTIBONE 

The Ctaire Peklibnfpecolteclton cmlHkdnes [he 
designer's vis*Qitoi vintage romance with an 
cnchanlcd Bohemian sfMrit.Olaife'sitentte use of 
cb-pr, couture deled $. European iSces. and graceful 
«itibrbidE^riPS itiilier and Fl-aw to hnait>f> a-wnnlan Look 
and le«i lAi ^ godtf«^?, 

37 / DAVID'S BRIDAL - BRIDAL DOWNS 

KLndredi of hridal gowns jh suzes 0-14 aod 1^i4-2i6w' 
are ready la Iry du in your suze a nd lake home today. 
Visrt a store lor a free zatabg. 

38 /DAVIDS BRIDAL - BRIDESMAIDS 
CoflrdinuleyOyr weddmg in style wim booutiful 
Wbdt -again dresses m bnat Visit o^rkc ol ojr 
Cdnveni^m locat»on$ naLionwjdblori fre^ 
cacatog. 


39 / DAVID S BRIDAL - SPECIAL OFFERS 

Receive invitations io sale events, plusd-iscbunt^rf^rcrs. 
Rrgii;;mr nnl iniT- F-fM- a rhfmcr- to wir. it: bridn.! gawn -nr 
rreebrtdEsmaid dresses. 

40 / OAVID TUTERA FOR MON CHERI 

Wedding drOs^Os Afird bnidaLgdwns-lar cvbry bddy 
type. David TuLera lor Mon Cheri is a truly glamorous 
and unique wedding drojs ooHectibn thui captures ih? 
per-si^naLity al ri^ery brid^: on hfcr wedding dOy- 

41 / OESSY 

The DbvSy grdup iS b leading manufsCtur^r OT 
bridesmaids dresses^ social occasrovi ^iid tiower girl 
dresses, ami Cestmation wedding gowns under the 
Labels DeSsy Collection. After SiK. Alfred Sung, qnd 
Lela Rose. 

42 V ELI 5A8ETTA POL IDN AN 0 
SlylO.sparkLir.and a louchc^fmagii:. All ol bur 
creations are madejn silh iivat c-Dnes from Italian 
workshops and are lOO^mede in it^ly. Every garmen', 
511 Ihc fimshmas. alt dI IN dotaitt. jnd the *cees*^irt 
arojifoduced by hand hy shitted eroltomen. 

43 y ELLIS BRIDALS 

0?si^AeiEin London since I9l2, EtIis Bridals creates^ 
a-ward winning contemporary bndslwear wnh 
an emphasis on intricate detailing and classical 
bralismanship wEiha onade-EO- measure- tecL. 

44yENZOAHI 

Enaoanl bridal gowns of ler an a rray ol lino fabrics. 
eLBboraEeOelails, and chic ilesigns. 

45 y ESSENSE OF AUSTRALIA 
Creating gowns For (he chid tridP. E^sonsc continuum 
ifs trademark exquisife designs and fabuLevs fit. The 
newcoHeciion retlec Is a sephislicated era of romance. 

4^ f EVE OF MILADV 

Exclusive designs,. Embroidery, lino labr^s, and 
he-admg are Fw's l^rte Hor sward-winntng-itvlesiro- 
romaril^.cbnte/niMrary, and^lr^nr-rurtnersm bndat 
faabion. Eve designs lor the bnde who truty wants ta 
loave a lilelong imurqssion oo hcj-spe-ciat day. 

47 y GATHER &DDVlfN 

Galhn Gown is an innovative o-commerce 
shopping jilallorm rhat inspiros and pairs brides and 
bridesmaids w-ith the righi dresses, made L^ib^ worn 
wheaever, whicever. 

4flyiAN STUART 

Inttevalivearvdunique, Ian Stuart ti for the 
fashion-savvy bride who wants to be -ciDliceo For her 
indniidujL!&4nS-eO''l (Lytc- 

49 y IMPRESSION BRIDAL 

Impression Brrdal offers an array s1 style options 
ranging frbm umple tb fichly embellished it^houetEe% 
with a Lavish fe«L. The -bridesmaid colteclion features i 
variety ol slyUshom ciassic and elegant tol-rendy, 

50 yiNESDI: SANTO 

Rjre is a bride who can deny the seolimrent-ftl ronvance 
bF -a wedding gbwp, and none -ton deny^ho tuKory ot 

LuuluFci. Ints [li 5-diilu'^iJiw-uf-d-iiiikLi d-tf^ign^fe dii^ 

carried by luxury retaiLers siich as Bergdorf Goodmar 
5nd NEemJin Margui^ 

51 / ISABEL GARRFTON 

Aca^efiitly crafted, uniquely designed Flower girl dress 
CdlL-t’^tif^hr Coji^t-iwd ilgs 10 Juppbf I Ihf 

^utvancemenL bl underpfrvteged 'wibmen. 

52 /JAMES CLIFFORD 

Ciif lord's -CbutLire bridal ^own iieUPiClK^ri 
features classic l^ks combined with a modeFfi lashion 
Flaro. Luiiunous fabricsof siU. salin, and traditional 
rDmarliC LaCc mAkc sacii wrdtfing drc-sn^ sp^tiaUn iH 
own way. 

53 /JASMINE BRIDAL 

JnSrmne Createa gownsiWilh ihc highest tevelel quality 
and ifesign^ and a fit that mahes n'ery w^men likck and 
fbbi bbauliful. 


BA/JENNVPACKHAM 

Fr«m th^Ouchi’s^ ol C^mliridge 1e AngnUits Jol fc, J? 4 iny 
Ppic.ktuim'ftqljimfircii'; dr^tign*; .nrii-yw>r-n hy i:nmc'^>l I hn 
WDrld'smost stylisJv women. 

55 /JOANNA AUQUST 

Al JbaiUlij August, Our goat is to hdf] y-bj ^chit^vO LhbL 

same pertectien on your BjHcialdayso that your laste 
and periOAjitii^wiLl bo evident m c^i^ry uopecl vi your 
wedting. 

54 /JUSTIN ALEXANDER 

Jytein Al^aander is i^eQll^CEi^n gf limul^sJi SilhguPltbl 
coupled wilhd'amatic designer elements thai innake 
every hride Fall in tove. Orstinct embellishments enneh 
eachddsign to make ihiscblte-clian a true work bfart. 

S7 / JUSTIN ALEXANDER SIGNATURE 

Justin Alexander Sagnaluro is all about modern glamour. 
TJiff roluHid coUoclipn Features sleek siWt dujwjn 
Silhouettes acce-nted wrld tavish hand -beading, hmetess 
iaces with unkq^rf rfetaits. and evquisile embrni-iertes 

58 /KARELINA SPDSA 
A beaufiluL calaL{>g Ihalisup-to-dale on trends and 
fashion i#icl-5if ?t th# besi lopl bocro-i stunninjg 
designer 

59/Ki1TVCHEH 

Kitty Chfin dfb^ns ufiiqgi^'wvddifig dnsssei i-hal rombing 
progressive designs wklh lop qualify maienal^ler the 
iarvlastic look every wairan dreams of far her weddiog 
day. 

40 /LA FRAN CY COUTURE 

La Francy Cou:ure embodjeseflortless beauty ard 
timelbSSiophijIktariOn-pcrregt fgi- Ihc hfidc ^^frrkmga 

graceful, romantic look. 

41 /LA SPQSA 

[JiStgver Ibo Cwnpletg ColkCtipn ol La SpOSD 
wedcing dresses hyPronovias Fashion Sroup ana Loo^ 
i^FfH-gettabie on your big day Available at 
promiuiri -dealer stbfes nalionwjde. 

i2/LIANCARLD 

A tianogrUi gown lo ^lurming pr^gl ihol olo??id d^^p-g-rkgl 

mean bgcing. FrbmmeialLiC INeodwbfH a 
triossom-- dolled bodeco intpireH by his paintings, ever^ 
piece showslhat Carlos Ramirez ise-ijunl parts desigoor 
and arusi 

43 / LILLIAN WEST 

Lillian West gowns ar-tifeiigned with dean Imei. Sory 
styling, and provocative accenls— makEog any t>rtd«1eeL 
confident a-hd gracelul. Btrrkirvg keyhote backs, bold 
iealure:i. .itio d^liCiXle b^^dwork merge tborenlO sulir^, 
aflgriless, and ethereal gowns. 

44/LD5AN MANDONCUS 

A name- ^ynorv^-mbus wilh diV^sii; icLe^an^g, .049^ 
ktantfohgus has been creat>rvg gorgeous and 
sophisticated bridal go^ns with a passion to design ovory 
girl's drsjiVi drels^ for h^r vi^ddmg day. 

4S / MAGGIE SOTTERO 

Waggie SoHoreisa lead-kirg bridal designer vihosegewns 
ultur Lilt/ Ijuk -c hd f tut at luKUi y -dl dn dE''ui ddblt/ pr iLU . 

fienowned fOif the besL Fit in the inouslry. she creates 
pnnOii’atiwt* Slyti^sovailabiO at imo- jotailcr? wt-r idwido. 

44 /MARTINA LIANA 

Blending coutire custocnizaliM ard guatily with 
diShi^tn^P dqsugri fqf lodjiyr's brid4. 

Ihei^w colbKEion 'un¥«iLs rrion'ienl-dchniugdress^^ 
rang nq From Hotly w[>D4sparh)e to romanlic Lace and 

jSymmrEricji! Fircklielfii;. 

47 / MARY BY PC. MARY S INC 

Recede 3 stunorng lookbook leaturing Mary's coHeclrefii 
<if br.diiL, bE-kdo^maiiii, iin4ith<2r-<0-l'1hc'brido, and 
infornnal deslinaliiHi gowns, plus I lower gprl dresses 
and accessories. AvoiloUe in sizes 2-30, all moderately 

priced. 


ADyEflTIGCMIIHT 


liHIDMS, MUST-HAVES 


fiS / MATTHEW CHRISTOPHER 

WUh pnevis^ Itl SR[t conslriKlMi*ii 

M.^'l^hnw^lh^^^IBphPT Rrirfiil Gdwhk rrprn-siinE rrtci.-jn-rn 
combined ^ilh ';he gLanwkN-ol old HDlly^ood. 

69 /MONIQUE LNUILUER 

WkLh a Lis-loE tLieiriitieLit ihtludrhi^ CuAiyneih PoLrrCrw^ 

r^nslen SLewarE. and Drew Barrymore, Mon^ue LhuiUier 
i&fl caStbrity fflvflritf igr bpih qicquiMtt redding fl:id rrf 
tarpti ^wn£, H^t ehic. 

always lusiuaous— perfect far your higliiy anlicipsLed 
white carpel appparaivce. 

70 / MONTAOE QT MOH CHERI 

Molhsir-aE-tfie-bntfe dcesses. worr«n s suits^ and 
lormaL ball gown? des/^ned^ wiih iKc sophisticaied 
rviiQUier-or-the-bnd« in mind. Sp^^iaL-dc-ca^ian dre&^e^ 
wtlh BwarsMski cry&lat heading antf Venise Lace are^ 
diSlin-^livff and unique. Its cipan^tvd vjnely. btcuming 
iiL, and aLyLiih desL<§ri derm Manlagr chr L^adrc in 
molhers" speciaJ-occa-Bwn lines. 

71/0LE3 C^ASSIHI 

Pfom JacquoLirto Kt*fKdyliOr:iC4M<ifctLy and Harilyh 
Monroe, Oleg Cassini designs ace synonymous wi'J^ 

Ihe masilt gljiinaraus women the world has-c^cr known. 

*^owyQu^an have the same elegance inspired bylhesg 
groundbrta-king Tashion. icons. AvailalHeat David s 
g^■adaL 

72/OUAZAVOZmA 

Original, Epic l^ours. OUa ZavKinis "Royal Elaganc^" 
brid^ Cii^Leeiidn ifnprriLenii;; an appieci^iion el dlai^&ic;: 
clean bfves, sophisLicaled siltvoueltes, and unique laces 
rnadefrom luKorioussilhs. 

73/RAMELLA ROLAHO 

p^amella Roland- tflfers a modern apprMch te ira*tional 
bridill Thi^ cglLeftian incLi-idP’S line llaU^n Eilks. 

-fetich laces and Hand embellishments. Sleek and 
sEreamLmtd siLhoueltos C4fne In an array oE slylos and 
SpoCraL dl^monts include deCachdble oyrrshirts and- 
ItdRllb. 

74 / PARADOX LONDON PINK 
^ida^ and occasion shoo^ (hat cajriuro both slyLeono; 
comlofL Whether yikKtesire cLasstc, vintage, -or modern 
chic, yTou'li. Find a colloclwn Id comjjLeteyMHfr wston tor 
itie perlaei Jay 

7S/ PRIVATE LABEL BY G 

At Pnvale Label, eacFioown fs designed wilfiexqiAS^ 
liattO d4;ta>ling.,iquiiMy^ and value. Ceulo^ available. 

74 / PRONOVIAS 

Visit Che Fronovias P^ew Vgrk CiCy llagshup at U East 
52nd Street and discovL-ra bridal scEecbdn lhai is 
wrlually i?njMralled and always stunfling. Check ou1 1fiB 
compleCe cOlkstion on Ihe Iren PronovUs spplOdiy. 

77/REEM ACRA 

Wb^'re the tr^pttf begins and Ihe iFadilH?*! ranlmues 
76 / RFVNI 

Five I seme “Relurn t* Paradise' inspires the Rivsm 
CoLltKiiOn byfli-ia Vinierts. jneiudirg everything Er^rnfl 
wglk on- 1 he- t»oaCti wi I h her I i!imi^y during 1 he co 

gathering shells entf memortes. 

79 /RO^ A CLARA 

'^osaCl^ra is qlwey^ the icondselier ia bridn, 

'ashion. Ycki'wiII lind anastanishing variety or styles 
characierized by Iheir quality, charm, and elnqancc 
3e one oF the FirsL tadownli^Bd Rosa tfim^valivr 

'cee app. 

BO/ET. PATRICK 

[>isccv€rfhe eompletecolieotion or unFcrgellably 
Iwayiilol Si. Pal nek wedding dresses, by Pronoyias 
'^ashion Group. Av^^ilJbk it prcnuum-rtriilrr*tgrt4 
rialk!k1wi4i?. 


sw SARAH SEVEN 

Wnho deep desire lor Che remance and Che simple 
dirr.ndfinrfi OE a hygi^nr- rrri dE FpminiEy^ ^arah 
able to create unique pieces ihat are vintage-inspi red 
but decidfldly modern, HgrcoltectiD-Jisare rB.re g<imp5fls 
lAlo ihi( perEgi^lfd and miretacr i^tf^ngem^nl pi 
blosspfr^ing rurEles, delicate Fabrpcs, and Eliw^mgi layers. 

62 /SINCERITY BRIDAL 

$4nceri1y Bndal is, i tollectien el dreamy bridal gown» 
that cofPiMfles cLassk desigrts, modern elem^ms. and 
meticulous construcUonin order to cr^jaCe SEJcy and 
Feminine Sllnbu1^ltes perFecI lor the girl nevil door. 

33 /SOPHIA TOLLI^BRIOAL 

Weeding dresses by Tolli provide belli classic and 

CAulure designs, includiing sIrapLess bait gowns, A-line 
dresses, halters, and sUmskif Is. Wedding dresses with 
;^ign£jlurp draping ahd corset baoksprouidd an 
ifn^cable lil. 

3i /SOPHIA TOLU -MAIDS 

pocklail cross and ^owp pF Spphia>oKaS<on 
drest cmleetion eludes elegance and pe accented with 
Femininity. Like Iver wettdmg dresses, Sophia s social 
drr3-^c-a>Comc- n a Vii-rirty dF s4lh<]Ui=Etes.crdFLpil Tram 

hrg-ii-q4ia^ily ra^ics, provEding the lit she-'^ kncwnlar. 

35 /STELLA YORK 

Wiiblashionabie designs at an aFfordable pnee,. the 
SletlB Yorh collection encomiasses both dreamy 
dpstinbiioni Iwks arvd llowy lairy-laLe |owi>s For Itio 

diSOlt'rnrniq brice-. 

84 /TWO BY ROSA CLARA 
FdslTrtppi, cadunvily. qualily. *nd rgliabdily delirsplhp 
brraihli^kirkg s^c^nd Imc by Cldr^. Chei^H eol Ibe 
entire cotleclion onlho Iree F?osa Clari app 

67/ VICTORIA KYRIAKIOES 
Wiinremarkattc colling skilu, lirr^ess rdeas, and a 
preFerence lor high-quality Itfkurious Fabrics, Athrens 
and NewTarh b-imicd dc-ngner VtCli^ris Kyriakidpa 
creates slunmng gewns Ihsl llatler the Feonuune Figure 
and are^'rieci For dcsLinalion woddings. 

30/ WATTERS 

ORenng lukuriOLflSdesjgr^rti'idBlgowss. innovative 
brtdesma .ij ijrtssos, classic spochal- occasion dressei 
igr ihp rn$^iher-or-ifie -bride, ^rkdadarqble llcriv^^r girE 
and junior fariOBsmaid dresses aroond the world. 


MEN'S FORMALWEAR 

T EXT BRIDES iOi TO 4 t4l 1 Fa R IN FO 

89 /MEN 5 WEARMOUSE 

PrDLKflyuFleririg Ihe besi service, style, and selection 
at pfioe^ you'll love. Mpn'4 Wc-arheui^e maki^iit 
Fiotf IhenjM tuxedas lor your wedding. Plus, get your 
groom's tuss rental lYoc? Fiivdmji hnwat a store near you. 


REGISTRY 

TEXT BRIDEE 405 TO 41411 FOR INFO 

9Q/BLOOMINGDALE'5 

Furgt^L iFii? uLd 'ulv:^, @Lupiiiiiigiij-lv'b. PiigisiEry irii^i 

cfticest, smar test, and swealesl way la crease a madefn 
registry. ‘Mate an apji<wnHiicnl wi Ik a consultant in-slaru 
or register Online ttsfcjy. and T.tart ypur rip-w hit sdgi,-lhfir 
in style. 

91 /CUI5INART 

The Cui-iififlct Fgpd Pr&ceMpr plreimline^ borne 
cooHing, mahirrg quicker wofl^ of Fcod prep and cleanup. 
Includes oesled vi/ork bowls, innovative blade lock 
Fe.6lufo, a?Hf ^eOil-t ig:hl'“ Advantage Syslem. 


92/GEICO 

lE wasn't listed on your rogislry. btl OEiCOts conliflttnl 
yfiu'rt liki; !□ sn/Hi $5[Db mr itiaCp; r>n r^r Ln*^ijr^rti'n. 
tuivM you could save 

Simt d'^CMi-in, w*fj^, ejyrrt-c punt, k-id Emilhih ir« «4 e ivjBiUI* m 
M\ -kUrtK dr 4ll uEiCD Ldm|uvii-ii. j<vi«uhi u»td dh nw^iuL 

■jbILO N«w i^[A>c^:4.44r UfPVty uli Eh-DU4^ -»tpidP4Mr /tl I . Li4iCU -f a 
rdQ>ilit^ Mrvkv-riArk q' lAbur»iL#Cvi^i'*r. 

MKhi'-Qrdn.OC. ZCi[T7£^ aB4rkii.'uff hL ^iCOO#ekv 

e;7DisgEu:o 

93 /JC PENNEY 

Say ' YES" lea regisiry wilh so much lo love! Sla-d and 
manage yeur registry in »1<^e^u&iAg ibe JCPenney app 
or online ai jcpcom/regislry 

94 / KATE SPADE MEW YQRK 

Designed with wil and elegance. KoloSp.ideNew Vo-f k-s 
china is a clastic addition to a bride's reg isUy er a chic 
^tC^nt tgarvy rcv/fyvvird's dinner parly, 

95/MACVS 

Oresm Fund if an tsfciClng MCWpcggram gi 'vl’ocy's. &vi 
c'wt-ylhmg yOu ni/ed to ^orl ygy r |ilo lo^olhqr — lYgm 
labu .eustiome Furnishmgs to designer Fashions and 
accessories! Dream Fund is our ejcclusive re^islry 
pfogran-i ihiT-l let^ y^ur FNends and Family cantrib-jlc lo a 
gift card soyi^Lkcan purchase live ilemsoFyour drgams. 
Comp in 1-3 your F^ocy's Blorearut sign^iip loday^ 

94 / VERA WAND WEDGWOOD 
T-keVera Wang Wedgwood colleclion- embodies Vera 
Wang'H passM?#i for detail andappr-ectniion lor de^igJl, 
the resulll are limvkssand ChiC— a-never-yifay luriury 


RECEPTION, INVITATIONS, FAVORS 
PHOTOGRAPHY & GIRS 

TEXT BRIBES 404 TO 4141 ' FDR INFO 

97 /CARLSON CRAFT 

TJvg p*rloi;i weddh^j inviiaiMjin'-ci'sFred rfrry>S«, Fiiifl 
tuxur-y de$»gn^ and airDidabtfr<hpliQOi^ plus, la^e-r cutlpng. 
letterpress, foil stamping, anrf more lo match your style. 

98 / FDREVERWED 

Per^naEi^ed gilts and l-rwors Fovyour special 

day, oridal party, and bTHlal skewer, as well as unique 
ducwjliwi'^ EhaL-will help yuu create la-^ting mcir.ori^x 
lor a hFelime. 

99/ lOO '^GRAVABLES 

Djiiiqucr guc^albuDk alErrnaLivcsb— your gucsl^ c^3xiL-y rtch 
IbeirsignaturES inte Ibe surface oFeur p e rs oil i Hied 
signature Framfs antf planers witk our Signature Sc rite 
”1 Do" Engravobk-i is-yoitr-sogrcC Fop ii latge sjclecEbOAOl 
persairkBliicd iLems and rhanh yinr giFEs lor your wcddirif. 

100/ RICHARP SCUDDER PHOTOGRAPHER 
ttichard S^udldti' Pbotogrgji-hcr hata^Feare^ frft 
ielevision shawssuctias "America's Next Top Model." 
Wplh Richard Scudder, yau are assured Ihe pinnacle oF 
b/igh qualiiy. 

101/ WEDDING SALQN 

^In-jiby Ihr- Wiidding Suilnn inreakp gundy hagx^ 

beauty makeowirs^ cocktails, and morel ^eel wi1h 
wedding eupcris and discover t4c ncwocl trends For your 
dream w^ddiTig 


HEALTH & BEAUTY 

TEXT DRIOES 4Q7 10 4!41 1 FOR INFO 

IDS/ DPI 

Add 'Ldmii^lhing nude" taj/ourifOKj^Mi-du— 1b4 Mude Pmk 
& While -a 1wsl on Ihe classic fardat look with DPI Nait 
Lneque-r qrlong iv^ariivg DalOo^Cir 

id3;gcarawav 

Goodbye, scar. Hello, conFidencerYes, you can diminisk 
i^C^rji, iivw nnil i^ld! i^nHi Awjry^ U!>ik^ the !&-inig jiEvjncivd 
siticane 1echnD4ogyas burn centers. OlAically proven, 
works Jor all skin tones. tfrug7laley-Sree. 
CVS''Walgirfl0ii^s. Run- Aid- 


AOVERTISEHENT 


BRIDES MUST-HAVES 


'HfftRt OF Tt.KAS tiKlOALOOWN SWEEPStARFS" 
OF* iCtflL S-WtEl>^rAK€^ RULES 

IMO PURCHASE OH PAThtENT OF ANT KitflO iS 
N ECES&ARV TO f NTER OR WIN T HI S S mE PSTA H ES 

A pi^rcliilp? i^ill n$l irfij^rgy^ c:h4ntH[i-s pF vvinn^n^. 

CON^UMIR Dl^giO^UHE 

Vdu h^vE ^[>L yrE woA. 

OPEW ONLV 10 LEOAL RESIDENTS Of iHt SO UNllEU 
STATES AMO OiSTRICT Of COLUMgEA V/UO ARE AT 
LiAST '.B VEARS DIP AS 0>= THE PATE PF ENTRY 

Eiy^illc-r-in^ PriHFinlii^r^, -enirar D;. ithd a^rd-e 

to i* bovfiii by Ihf&e Ollicifll Rules, Any vielstlon <i1 

thes^ nilfis at Bpensor s d^s■^^glien, rfiijSi in 

dlsqudLIFi£dMfl. All iigtlEi«ns -ol Ehejud^^s 

triKS Promotion are Imdi and bindrA^ m all respects. 

1. PROMGTIO*a PERIOD be^iis ^^2015 

I?:Q1 AH ET dnd tnda IS. 5? PH ET 

rProAiosmn PtriDd"!. Online Kftinej muat Ije retei^ed 
by PM t i oni i/i!W2UlS: maAed entries mi^st He 
poslma-rtfed by iy27/Z1]l& and received rg latifr Ihan 
Five |51 fiUEiiaeas days la^er 

2. LLICiltHLiiy I bis s-weepstakes 4the Promotion' I 
is anty Dpen to legal respftefts oF the Sfl UTijtetf States 
»nil Piairidt d-I Columbia arc- at Is^at IS yE-drs >ld 
aa d1 ihe dJl4! ml emry, eiifept olFpcera, di'etldfs, 
members, and employees oF me Sponsor. Teji.as Office 
pF Ihp pgvDTngf, Economic Devijlgprrent nnij Tporr^rr^, 
the judging organ izal+nn Ui applicatlel, or any other 
party associated wi|:h thg deveiopm^fit gr 
!^dmini'Plrg!ig4% a1 thrr; Promatipn, and fhp imnnEdulc 
FirYi-ily (i.e-.. parriila-, Ckildr'eh, aiblings-, a-pPuAe), end 
pers-D-rag resrifing jh Ibe same bpi^Mbctd. as such 
I ndividuals. Thia: PrcfriOEien ll vnid d-ut^idc tlie 5E 
Un>ted Slater an tf IHn Pistrinl ol CnlumbiB,. and ^her-e 
prchititetf. 

3-, koy^ TO ENTER Thgrr qrp three J3I wnyn tp gnlpr: 
fi| Yi^il Bride$.<qrAyHu$thtdvg-$ d'^r'ih^ the Premdligd 
Period and Fallow the lAsifuciipn^ to complete and 
submit the entry Jorm: |ii| Enter ty comitteEir'g an 
pIlE^iet AAlry FpriTiav^ilsblein IKe ApriiyHa/2diiB issue^ 
or BRIDES and mail your entry, er |iii| by proi^idhng The 
Follqwirvg inlprrriqlion on i 3.5' k 5" lO i % t" 
pD^^cardl- April^Mjiy MusE-Hlaviris, f^Dur n^vne, artOrn-ss, 
teleirbane number, ftate dt hirlb, and wedding date and 
mihl 1 p BRIDE B Ma^ii^mg. At1 n : N 31 g I -p D-rgpriligld , On g 
Wwld Trade Cdhier. New Terk. Hr ’00*7. AH enlftea 
biELOriie I he c-iejerly *1 1-he Sponsor and wiH not be 
ocknpwiedged flr returned limii- One gniry por 
person and nne entry per e-mail adklra^^ during it\i 
Pfflmnii&ni Period. All ent'ani information, intluding 
P'pvgil addrespgs. subjed 1o the rp^pocrive Pnvs-gy 
PbbCy □! in^ ^pplicn blE $poi>sor 

WI^NER^ELEE^EDN AND nDTiFlOATiDH. Winnei 
selection will be co-nd^rcled by randorri drawing frn-m 
oU eligible cnIfJW on or DldOl 5/i/15 llhg "Drawing 
Date' I . Any fioterthal winner WiH be noLi^ed by mail, 
emailand/n-r telepbone. U a potential winner- IH camnl 
b? contocigiji [ill dOb$ ngt rr^pgnd wHhin liyg |5l days 
From the datfl the S.pc-fitcir lirsi triai; to nolily him/her, 
liHHailsto return the A( I ida^M and Releaseas specilied 

in RuBg 9,. |iv| reJaic-a 'he prir-E, nntf/'sr ^v| thnt jiriie nj-r 
pnte hdiilEcatmA is tEiurned as undeNverabta^ sucb 
potential winner fgfleits all righls to w«n the Pr-omolinn 
or ■ecBivf the pnuf. and an aliernale poteniiaS wir^ner 
may be selecrett Upen contacting a polentisL winner 
and oetermining iHat He/she has mel all eligithiily 
recirJi^rE-mErits Ol Lhe PromDlign^ incLgdin^ withgul 
Litnii3iiDn the R^iecution a1 repuifed waiwcrs^ publicity 
and liabrUly rei-eases antf disclaime-'s, and. a1 
B p nil- sill r-q. diAcrplifiu, s;iirr-psi-i;Fiil :'cimpli)Siriri ui j 
background c-neck, sueh incividuaL Will the decLaied :li-e 
'winner* ol iHe PromoLmn. 

B PRi7f OEBCRiPTIDN Th-^re wiHhe Hlwnrer 
The firi^r i$- i] bridqt gown IrOm lmpre^$ioEi BndoL 
S'Kts rniy be I'mileo. The appr g?i.irnkte -retail value el 
the prize IS 51,200 USD. Al.ieral-H]n& nui included. 


^ TAJCE'^. all Icdqrjl, g-i-lie and/dr Iuc^L ihbgtrie jpid 

oli-er lajies. il any, are Itie winner's sole responsibthty. 

7. ODE'S DF yviNNIWS. The odds of wmmng ibis 
Promol-Dn di^prnd! -an iho nirmhnr qF E-ligiihte Enlrm^ 
received. 

9 NO PRIZE IRANSf ER OR SUBSTITUTION. No cfrze 
or any portion thereof IS S'an5lerabk or redeemable 
lor ca&h Any portpcl- cF the ptiZe that ]■» nbl uSeU i% 
lorioi im. Me ^ubstilul ions 1o r t 'fjo except by Sjhh ior, 
tri ivhigii case n prl?e -ol E^gunl or greator valui? will be 

i;ijb%liEiiilrd 

?. CONSENT AND RELEASE By ^rtterng (he 
pfomehon, each entrant releases and discharges ihe 
Sp:>n%ir>r DFlirr n1 rhp- finwrunr. FcOrnmir 

Development ai'd founsm, judgiit-g orgamzjlion iit 
oppUcablcl, jnti .-jny pady Bssecialtd wiih ihe 

dnviploprn-g-ul ur q^dmini^Erotiqn gl 1hi^ Prgmoligfi , Ihuir 
pavL-ht, Au4j'Sid>gry, aiid aFlilielcd euiuies arkde-ur-h dF 
their respective oHicers, direclors, memibers, 

iharnhuldDrs. pruplgyE^c;:. mdcpi^nggnt [;grlrp( tgr-&. 

agems, repre^entuliv-di^, and uss«gns 

fcoltectively, 'Sp^msor Enti t ies’ I , kom any and all 

Lrnpility wl’plggcv'cr in cpnrcclici^ Wilh thi'^ Promotion. 

including: vuitTiput Limitalicm legal cL.nfns, costs. 
»niurie^. lo^se-sor dar^aq-cs. demands ocactioos of qav 
krnri l-irclud-ng uvaLhggt Eimil.itign per^g-nqj njyrig!. 
dtijilh, d-amOge Id, Ld£.!i or du^EruCtion of prup*rty, 

rights oF public itf^ or privacy, defamalion. or portrayal 
hn D l^tsD tiglill icntlbClivcity, "‘Cl-pim5'’|, EKccpT whtre- 
prohibiEn-d: ld<ei\Li'y into the Prumulion consLiij1-ei Ihe 
canseni oF Ihe entranl. Without Further compensation, 
to use hi^/ncr name,, nk-o-nies^. hjographic^ij Oalq. Dnif 
tonta-cl mlormation tor uditerr:ii, adverlistng, 
marketing, publicity, and admimslfalive purposes by 
Itir Eonn^or jnA/^p-r gEhnr^ qulhgriitrd by IKe- 5pi>n5or: 
(ill accopEonci:! ol j pnze cdnsiiluteto rofejse by J-ii-y 
winncf B-f the Sponsor Enlities o( a^y and alt Claims in 
fnnnerUnn wilh Ihe nriministratinn nf lb i Prn-mnTinn 
and the usfr, misuse, or possession ol anypnze; (mj jjky 
PolentkDf wrnner may b-g required to sign an altidovd of 
oLigibility Itncluding sociol securjty numbcrl apd a 
tiOliiLily/publiCiEy rEtcaSO; and £iv| il pEuie involves, 
travel or activities, any potential winner and travel 
ConipDTiFon Elf jppLicoblOl rhjy bf rcquiri'd Ip 
rele^se^ ol the Sponsor- Iram any OYid att tiobiMEy u^iib 
re-specllo pariicioation m sach |ravel/ac1 vitici and/or 
use flf thp prire Alhdavits and releases must be 
returned wilim five IBIdays Fronn Ihedato that bponsor 
first Ines to notiiy Ihe potentio-. winner. Sponsor may 
conducl 0 bi^ckgrpund check lO-COnFirm qny potEr.liat 
wirificr t eLigituLity and com-pkiiTiec with EheSir ruLO:&. 
6y entering, you ag^-iie to cbope^ale reasonably with 
any xu-ch P-aickgrciund chn-ik ll |h« priire inglydcs 
poriicipulion lO nny {lutilrc evenEE'il or publicity, or iF 
Sponsor Entities imernf to publicize the winner ^n any 
way, nnd if o background cFgck rovf'al^ Ihn1 a polcr hol 
winner has engaged ro conduct tnal couLd Oamage Ihe 
reputation or business ai any Spaos^v Entity, as 
determined gy SpPnxgr m i|^ d-c^icrQ-liDn. Ihu polr-rFial 
winr.ur nkp-y be drkiiutililiEd .iiid: Itivi pri|c rVij-y be 
awarde d la an alter nal-e winner. M wm nans deemed to 
hin -T m-innr imdpr Ihp- jHkri-mfirEifln nF hfcq/hp-r ris^idp-nrr. 
itiE piifr wilt be- awarded id Ibo name Ol li>L/her parerrL 
or legal guardino who must ekocule thv necessary 
aili d a vi' an-d rg leaie and, if applic abln-. musi nc compnn y 
wihOcr on th? trip InoadditiPnaUrdVEl enp'Ein^es'rvrll br 
awardad should a parent or le^at guardian be requi-'ed 
to accgm-pikny the wirnrr on the Eripl 

IB. DiStL TIMERS, ll Sponsor boi TEiponsibt# For 
entries that are losL laid, misdirected, irMiorrect. 

gjirbled. Dr incompLctflly received, lor lany rcDSDn. 
includirg by reason of hantware. soft ware, browse?, or 
nerwor^ letlur?, malfunction, egragestipn, or 
kncdmpj-lifaility at ^pgn^pr'g^ sorvdrs or DkewhqrO In 
fb€ event d1 a dispute, entries wilt be deemed sobmitted 
byttiE- authorized account holder oF the e-mail adtfry-ss 
SubroiEied at Lh? Iim? gl entry 'AjIbOriied ^CCWbL 
hdlder' FS defined as tbe naEuro: person who is 
assigned to an e-mai| address by an iDtemet Acevss 
Rrovi-ftrif-. ontiefl sorviqp previdg-h grethpr org^inizolkor^ 
le.g., business, educatioAsL mstututel That js 


ripspgiiiitift For ^^-iignmg t-mpil □d-iJrgsso& Fpr I+id 
domain assdciated wiih the submitted e-mad adifress. 
I III Sponsor in its sole dlscr^iion. re&erves t^e right lo 
disquOLilyjiHy person I a m prring 'ivith Lhr CDtry-prpceS^ 
or The oporation ol the web srteor-olhgi' wiie attempting 
to un-do^min^ the ,egi I irpate operal ion gf I he Prg mp1 If; D. 

Use oE boLA or automotcU utocess la enter iS 
prohibited and may result in disgualilicatinoal tbesole 
di.xrrelK>n et Bpaiib-ar |iik| Bpenanr fui li!:Di fd^di vda. 
the right 1a cancel, lerminalu or modily the Pfomotiofi 
|1 It IS riot capably of tompletig-n as planned. Fngludmg 
by xO-nlDn g1 intgi;1ipn by cemp^glor -virus, bugs, 
tampering, unauthorized! inlervemion. force ma^eure 
or lechhi cal fa iLure s of aov sort I ivl Sponsor £ ntil les 
arc hdt recpphSiblD !□!- errors in the ^idministrotiori or 
FultiLlmehl OF this PromoEion, loeludif'g wilhoul 
limn a I ion mechanical, hijman. prhntng. distribution or 
producliDn Drrars, jnd miy cancel, Earminatff Dr 
medify IhisPromalion based uponsuchefror atitssole 
di scf siTon w thout lia bil iiy h mr even i wii I Sponsor pe 
rg-^pdvi^ibtt ier ciAierdiilg mpro then the eu'h'bn-r d-F 
prnes spec Hied in these ruLes Ivl in the E%en1 Uns 
Premei-on is cancelled or terminated, pursuanl 1o 
Sub par agraph {mi if (ivl.. 'Bpohsar, ia s sole di serial Ion, 
may eleel to hold o random dfawm^ From anerig all 
eligi tile entc ies received up i o the date oF di scarn inua net 
For any Drgllgf |hg prizes ’pHered herein |vif SPDN^DH 
E N T1 TIES MAKE NO Wi;RfiAMT4£S. fi E PRESEnTATI C NS 
ORGDARaMTEES. express op I H Pi I ED. in FACTOR 
FN LAW. A$ CARDS THIS PROMOTION OR TFiE 
MERCHAHTABILlTY, QUALITT Dfl pJltNt&S PDF! A 
PARTICULAR PURPOSE REGARDING AU'f PRIZE fJR 
ANY CDHPONilNT OF AMY Pt^lZE. |vih| CAUTION ANY 
ATTEMPT BY AN EnTRAmI TO DELlfiERATELT 
DAMAGE The WEBSITE DR U^D£RM(NE IRE 
bi; P I T IMATE DPE R ATIDN OF T I [IG P ROH Q T ION HAY 
A ^'tOLATIDN Of CRIMINAL AND/Ofi CIVIL LAWS, AND 
Sf+ODLO SLCH AN ATTEMPT 8E MADE. SPONSOR 
R£$¥RVfS TH£ RIGHT tD SIEK F^M£DEES AND 
damages lINCLUDiND WITHOUT LIMITATION 
ATT-QRMErS' FEESl FROM ANT Sl>CH ENTRANT TD 
THE FULLEST EXTENT DF THE LAW. INCLUDING 
CRIMINAL PROSECUTION. Iviid Tiis vaiueJsl ti t^e 
priielsl 5*1 lorih above represent Spgpsgr s good faith 
dc-^orinni^tiDn g1 I ho n pp rg’Ki m n I g relnil voluff^I 

thereoF; the actual ia:r market yatuefsl as uliinnateLy 
de^erm-eed by Sponsor are Bnal and binding ard 
canridi be c^altengrd ur Appcold-d. Fo Ihfr e-^iil Hie 
staled approximate riilaa valvefsl oF a prize fs more 
than Ihe ac:-ifal lair markei value si lhai pri;e, t*io 
dilleTerc.-g- will rtgl be awardod in or atherwso. 

No substituLiDh or compensatson will tie gever for any 
porti-gnaf the prize- iha>r is not used 

II. APPLICaDlE laws AND JUFiSDICTiDN. Ihis 
Pramel'on is subject to all □ppl^cable Federat, slate, 
ond tpcal laws a rvd rg-q g 1 n I iDns- I ^SUO?; C^nc c nn mg iTi g- 
cajisIru^tFao, validity, interpretati-oa and enforceability 
of ^hese Official Rules shall be eoverned by Hie la-wseF 
the Sliilf Si New yDrk,.'withDUI regni-d le nny priheiplc^ 
OF dodflict OF laivs. .Alt disputes arising out oF or 
cennecred with this PjomoTion wiSt be resolved 
incividLalt-y, line: vjilhuuE rE^aurt la -cLas^D acEiHir, 
eKctu^ivety b-y d stale or fedg^al couft Located la New 
ygrk. New Yc rh St^ould- 1 here be a oonFUct botwee n fho 
lawx dI iTig- Slnlo- gl New Yark iitnif -any athfr lhr 

caiHtict Wilt be resolved m lavorot the Lawsol btnte 
of New York. To the ejilent pe? matted by applicable Law, 
all judgrrirnt'^ nr aword-L i^hall br Ljmil-cd LO aClual CuL- 
dl-pochet damages lejteludmg alioineys' Feesl 
associaiBd wiih pariicipation m Ibis Prom-n-lion and 
iIirIE ttcl ijirludci any indiriK-E. fiuiuEivo-, incidcir tal and/ 
or consequential damages 

12 WINNER LIST Fgj- thr nrhmii oF Hie winner, ■^end o 
SefF-.lddrrxibc-d iilampcd cnvetppe,. wil hih six (Alrnanlh^ 

ofihfl O'awmi Dale. 1o. Winr^er List, 'HEART OF TEJIAS 
esiOALGOWN SWEEPSrAhFS.Aitn- NoLihoDrseni-ntd. 
Dnt World Tradt Cenlei-, N™ Yd'*;. NV 10M7" 

S;i. ■SPONSORSHIP. TFifcS Promotion is sponsored by 
Coorfe Nast, One Woftd Trade Center. New York. NY 
IddQ? end Imprg-g-^iae BXidnl, M !*€ W AirprrI 8.vd, 
StoflOrd, tX EindrviduOtlV and COtLcClivirL-y, iTie 

"Sponsor*'!. 


Pr'*m*tiort 



LEW GO! 


tl4E VERY 6E AimF^UL AND EXTREMELY USEFUL 

GOING5 ON ABOUT TOWN APP 

F^5^t^J^'ing ihf? most fjxoitiog of Nfiw Cily's otj(tur"Al 

happenSrtgs each week, as chosen by hew yorkEr editors. 


5 MPLY THE BEJT 


Search events hy bcation. serid them 
to friends, save them to your calendar, and 
buy lickets. And^ in emcu rkqms, our critics 
reveal their favorite outings and spots around 
town. Ales Ross and Emify Nussbaum lead 
aodto tours, ancf Hilton Als end Richard Brody 
share secrets of their neighbor hocuds. 


_ M _ ■_ fflS'J'.O 




□ hulLibli wtiIFh 

AppStore 


Suf^parlfld by 

PRICELESS* 

NEW YORK 

nawyorker.com/go/goirigsonapp 








(0 ARIES MAR. 21-APR.19 
On April 18, the new moon in daring 
Aries brings your bold side out of 
hiding. Itching to try metallic eyeshadow 
or a red statement lipstick? Go for 
it. Want to include your beloved 
French bulldog? Buck tradition and 
let him be the "best dog." Some 
wedding rules are meant to be broken! 

TAURUS APR. 20-MAY 20 
You and your binder will be insepara- 
ble, with adrenalized Mars in Taurus 
until May 11. Take advantage of 
this six-week energy burst and check 
several tasks off your list. You'll be 
feeling extra assertive, so now's the 
time to tell your mother-in-law that 
she can't invite her entire book club. 


^GEMINI 

MAY21-JUNE20 
Need to negotiate 
down your eatering 
bill? You're in luek. 
Venus turns on the 
eharm in Gemini from 
April 11 to May 7. Sweet- 
talk a vendor into the 
amazing deal your 
friend nabbed last year. 
Or if you've finalized 
your eontraets, start 
working on your vows ! 

SCORPIO 

OCT. 23-NOV. 21 
You're due for some 
serious romanee when 
the full moon in Seor- 
pio gels with eseapist 
Neptune in your love- 
and-play zone on May 3 . 
Spend the whole day 
in bed with Netfiix and 
wine, re-ereate your 
first date, or go for a 
long walk — no wedding 
talk allowed. 


CANCER 

JUNE21-JULY22 
The lunar eelipse 
lands in your emo- 
tions angle on April 4, 
kiekingyour stress 
levels into overdrive. 
The best way to battle 
burnout? Arrange plen- 
ty of alone time. We 
reeommend eombining 
one part ehampagne 
with three parts TV 
season finales. 

^ SAGITTARIUS 

NOV. 22-DEC. 21 
You'll get tons done 
while Mars is in your 
produetivity zone 
in April, but when he 
erosses your relation- 
ship angle on May 11, 
it's time to invite your 
groom to the planning 
party. Use the time 
for tasks that require 
input from both of 
you, like eake tasting. 


^ LEO 

JULY23-AUG. 22 
When optimistie 
Jupiter eomes out of 
retrograde in Leo 
on April 8, take the 
opportunity to taekle 
your most ambitious 
goals. That wall of 
paper flowers you 
envisioned for your 
eseort-eard display is 
about to get a whole 
lot less intimidating. 

CAPRICORN 

DEC. 22-JAN.19 
If you're having trou- 
ble ehoosing a photog- 
rapher or looking 
down the perfeet venue, 
blame Pluto. It turns 
retrograde in Gap on 
April i6, and you may 
find it hard to make 
deeisions. Greate a 
routine you ean stiek 
to until your plans 
getbaekontraek. 


:l^ VIRGO 

AUG. 23-SEPT. 22 
Mars is in your jour- 
neys house until May 
11, motivating you 
to build up frequent- 
flyer miles. If you're 
having a destination 
wedding, kiek your 
plans into high gear. 
How about eombining 
a far-flung venue 
visit with a weekend 
getaway for two? 

^AQUARIUS 

JAN.20-FEB.18 
Doer Mars is eruising 
through your family 
seetor until May ii, 
inspiring you to enlist 
eager-to-help relatives 
as planning deputies. 
Put your mom on 
venue-seouting duty, 
or ask your musie- 
obsessed brother to 
help you demo his 
favorite loeal bands. 


^ LIBRA 

SEPT. 23-OCT. 22 
On April 4, when the 
lunar eelipse messes 
with planets in your 
marriage angle, you'll 
finally eompromise 
on an unresolved 
relationship eonfiiet. 
Let the reeord show, 
onee and for all, that 
leaving sweaty work- 
out elothes on the floor 
is not a deal breaker. 

^ PISCES 

FEB. 19-MAR. 20 
Get ready to unleash 
your inner design 
genius when aesthete 
Venus visits your 
domestie angle from 
April 11 through 
May 7. If there was 
ever a moment to 
bring that pieture- 
perfeet Pinterest 
board to life, it's now. 
Go forth and DIY! 
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BY ASTROLOGER TRACY ALLEN 


VIERA PHOTOGRAPHICS 
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NATALIE COR RALES 323.9&& J1 75 
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...Gifu and More 


ADVERTISEMENT 

CONDh: NAST 

COLLECTION 



SiTop ouf eK:lusVe onime ajlology& 
for fln UTiporoteed virvicige 
pStttogfQphy pfin* coH&cHoini. 

c^ndenastcDllection.Eom; 



• E^ravabte ■ Tfjumbpfint 

Signature Frames Trees 

• Guest Book ■ Bfida! Party 

Platters Giits 

*1 DO' 

EfJGRAVABLES 

I DoE n g ravab las . Dom 

aOO- 646-1380 



Jfave you 
Gooereff 
i£e Tieimfs? 


- ScjiAiMyi 




The OQctors^ Answer to 5 aiF$ 

ScarAway 

The Solition for Scars’'# 

WWW. MyS car Away, com 

m 

CmiinhiiLU; 
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9 FAVORITE BOUQUETS 


French tulips, garden roses, crown imperials, 

ranunculus, sweet peas, and clementines, 
$300, Amy Merrick; amymerrick.com. 


Anemones, $325, 
Fleurs NYC; fleursnyc.com. 


Winter peonies, calla lilies, and privet 
berries, price upon request. 

Van Wyck & Van Wyck; vanwyck.net. 



Lilies of the valley, 

$375, Michael George; 
michaelgeorgeflowers.com. 


Cafe au lait and orange-ball dahlias 

and Movie Star roses, $175, Sweet Pea Flower 
Company; sweetpeaflowercompany.com. 


Foxtrot tulips and sweet peas, 

$350, Lewis Miller Design; 
lmdfloral.com. 



Garden roses, campanula, heuchera foliage, 
scabiosas, ferns, and lamb's ears, 

$350, Nicolette Camille Floral Design; 
nicolettecamille.com. 


Calla lilies, $250, 
Florisity; florisity.com. 


Muscari, delphiniums, and 

forget-me-nots, $200, Amy Merrick; 
amymerrick.com. 
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» FOR MORE BOTANICAL BEAUTY, GOTO BRIDES.COM/FLOWERS. 


TOP ROW, FROM LEFT: YASU + JUNKO; SPENCER HIGGINS; CHRIS BARTLETT; MIDDLE ROW, FROM LEFT: 

YASU + JUNKO; RZESCOTTI PHOTOGRAPHY; HALLEY GANGES; BOTTOM ROW, FROM LEFT: DYAD PHOTOGRAPHY; YASU + JUNKO (2) 
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CTBbCO. JO]i i*l 3]^ TIFFANY CDM 


WILL YOU TAKL m fllXC; AXD MY ]3A\L> 
\SD MY ] JEART ,\KD 3<NO\V 
HIM IzACH Ol- IlibM iS YOUJ^S ^OKtV■bR? 
WELL YOU BE TIIL PERSON i SHARE 

lverytiuny: with as our love olts bk;gfr 

AND MFrLRTiJRoUOII TIME? 

WILL YOU? 



Tiffany&Co. 

si^;w KtKCt-: 



